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CHAPTER-I 

 

Introduction 

The term “Corporate Social Responsibility” became popular in the 1960s and has 

remained a term used indiscriminately by many to cover legal and moral responsibility more 

narrowly consumed. India is a vast country with a vibrant democracy having an excellent 

Constitution mentioning goal of social, economic and political justice for its citizens. It is not 

alone possible by the Government at The Central and State level to perceive and reach the 

goals of social and economic justice. Therefore, the need for intervention of large corporate 

housed is required to achieve the goals of social and economic justice. 

India adopted the new economic policy in the year 1991 and has embraced the policy 

of Liberalization, Privatization and Globalization. The concept of Corporate Responsibility 

has taken a new shape from the nascent stage in the sense to meet the challenge of global 

competition by multinational corporations in their host countries. For the purpose of 

increasing   their   image and status in business in the society. 

Global competition places a particular pressure on multinational corporations to 

examine not only their own labour practices, but those of their entire supply chain, from a 

Corporate Social Responsibility perspective. 

Origin of the Research Project 

The term “Corporate Social Responsibility” came into common use in the late 1960s 

and early 1970s after many multinational corporations framed the term stakeholder, meaning 

those on whom an organization’s activities have an impact. It was used to describe corporate 

owners beyond shareholders as a result of an influential book by R. Edward Freeman, 

strategic management : approach in 1984. 

    Moshe Ben-Horim’s a renowned author in his book is of the view that management 

must be able to handle and make numerous decisions in line with the firm’s goals and 

objectives. To meet this challenge, the firm must be guided by a plan that usually has two 

levels: strategic and Tactical level. The Strategic plan defines the firm’s line of business and 
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its long term operating and financial policies. Tactical plans apply to a short term and usually 

affect smaller of the firm. 

 

Corporate Responsibility, corporate Social Responsibility hereinafter referred as 

CR/CSR fall within the plan of strategic management through which the management both at 

domestic and global level experiment CR/CSR for improving their corporate identity all over. 

 India is a developing economy, here corporate social responsibility play an important 

role in organizations. In Indian industry one can easily notice a paradigm shift from corporate 

philanthropist to being socially responsible. The importance of CSR is increasing in Indian 

corporate scenario because organization have realize that ultimate goal is not profit making 

beside this trust building is viable and assert able with societal relationship. The compulsion 

of CSR has emerged in last two decades when Indian organization realizes the importance of 

sustaining in this cutthroat competition era. Before this Indian industries had materialistic 

culture. In the hue and cry of LPG (Liberalization, privatization and Globalization) 

companies were only focused toward profit maximization which led social backwash. To 

overcome this fashion CSR play an important role in sustainable development which is only 

possible when there is a balance between profit and lowering social backwash or eradicating 

it. 

Section 135 of the Companies Act 2013 will change will change the way companies 

behave, act and do business in India. According to the Act starting from 1st April 2014, every 

company with a net worth of Rs.500 Crores, turnover of Rs.1000 Crores or a net profit of 

5crores will need to spend at least 2% of their average net profits of the last 3 proceeding 

years on corporate social responsibility (CSR) activities. Now, the CSR has been made 

mandatory for all the company who fall on these 3 conditions. The funds can be spent on 

projects or programmes relating to the activities specified in schedule VII of the Act. This 

Act will demonstrate the impact on the companies and the estimated amount will be spent on 

CSR activities. 

Schedule VII of the section 135: such large scale funding of CSR activities by public and 

private sectors will go in a long way in nation building. As per schedule VII of the section 

135, these funds can be utilized for various activities such as eradicating hunger, poverty, and 

malnutrition, promoting preventive health care, sanitation and safe drinking water, promoting 

education and employment enhancing vocation skills especially among children, women, 
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promoting gender equality, empowering women, setting up homes and hostels for women and 

orphans, ensuring environment sustainability, ecological balance, animal welfare, 

maintaining quality soil, air and water, protection of national heritage, art and culture 

including restoration of building sites of historical importance, measures for the benefit of 

armed forces veterans, war widows and their dependents, training to promote rural sports, 

nationally recognized sports, Paralympics sports and Olympic sports, contribution to the 

prime minister’s national relief fund and welfare of the SC/ST, BC, minorities women, 

contributions or funds provided to technology incubators located within academic institutions 

and rural development projects. 

The above areas ensure that the CSR fund is channelled for the most under developed and 

underserved, under privileged section of the society. It ensures that over the year, we will see 

a lot of improvement in the basic social indicators in areas where companies have initiated 

CSR activities. CSR will be structured for better impact on society and economy. 

 

REVIEW OF LITERATURE 

1. Abhisekh Shah, Kaushik PS and Priya Malebennur(2016) in their Research article 

entitled ‘Roles And Powers of CSR Committee Members Under Companies Act 2013’ 

corporate social responsibility under section 135 of the Companies Act. 2013. The objective 

of the CSR Law is to promote innovative ideas and corporate’s enhanced management skills 

in discharging social responsibility that results in greater efficiency and better outcomes. 

Here government does not have any authority to monitor on CSR Committee. All sort of 

decision regarding CSR projects will be taken over by board members and committee 

members and there is no carry forward for CSR spending, CSR policy and reporting must for 

all qualifying companies. 

 

2. Markus Kitzmueller and Jay Shimshack (2012) in their Research Article entitled, 

‘Economic Perspective on Corporate Social Responsibility’ . This paper synthesizes the 

expanding corporate social responsibility (CSR) literature. They define CSR from an 

economic perspective and develop a CSR taxonomy  that connects disparate approaches to 

the subject. Further they explore whether CSR should exist and investigate conditions when 

CSR may produce higher welfare than other public good provision channels and also explore 

why CSR does exist. Here, the integration of theoretical predictions with empirical findings 
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from economic and noneconomic sources. Empirical evidence in favour of CSR mechanisms 

related to consumer markets, private politics and public politics. 

3. Maimunah Ismail (2009) in his research article entitled, “Corporate Social Responsibility 

and its Role in Community Development: An International Perspective”. Corporate social 

responsibility (CSR) refers to strategies corporations or firms conduct their business in a way 

that is ethical, society friendly and beneficial to community in terms of development. It is 

argued that three theories namely utilitarian, managerial and relational theories of CSR 

supported by works of other scholars in the area could be used to suggest that CSR becomes 

an international concern due to globalized nature of business that knows no border. CSR is 

evolving its meaning and practice.4 

4. Richa Gautam and Anju Singh (2013) in their research title entitled, “ Corporate Social 

Responsibility Practices in India: A study of Top 500 Companies” The main findings of the 

study are that CSR is now presented as a comprehensive business strategy, arising mainly 

from performance considerations and stakeholder pressure companies consider their 

interaction with stakeholders and impact of its business on society as significant issues. CSR 

policies vary with turnover and profit. The study suggests that business and CSR integration 

across the company. Out of the top 500 companies, 229 did not report on CSR activities and 

were therefore filtered 49% of the remaining 271 companies were reporting on CSR. 

5. Hemant Goyal and Sandhya Agarwal (2014) in their research article entitled, “ Corporate 

Social Responsibility as per New Indian Companies Act 2013”. Corporate Social 

Responsibility (CSR) , a term widely use for defining the responsibilities of corporate world 

towards the society and environment. Although the term is not new in this Corporate world 

but its scope and meaning has undergone major changes from treating it as a mere charity in 

comparison with the responsibilities duties of the corporate towards the outer world. There 

are many big entities who have been actively engaged in the CSR activities but unfortunately 

the number is relatively less. In order to encourage more entities to participate in the process 

of development of the society via-CSR, the Government of India has actually implemented 

the concept of CSR in the new Companies Act 2013. 

6. Joanne Bauer (2014) in his Research Article entitled, “the problem with corporate 

social responsibility”, CSR proponents emphasize that virtuous companies will be rewarded 

in the market place and thus can ‘do well by doing good’-an argument widely referred to as 

‘the business case’. For all its success at prodding companies operating in today’s high risk 

environment to pay attention to their social and environmental roles, the CSR movement 

suffers from two fundmental problems. One relates to a lack of standards defining what 
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counts as corporate responsibilities, leaving it up to business managers to decide. The second 

relates to the over-reliance on citizen oversight- sometimes referred to as ‘civil regulation’- to 

make CSR work. These two problem are closely linked: because there are no clear standards 

for corporate responsibility, civil regulation cannot function well. 

7. Joanne Bauer (2014) in his Research Article entitled, “the problem with corporate 

social responsibility”,. The main purpose of this study is to explain the proper meaning and 

description of corporate social responsibility and its development in India and study the 

theoretical aspects. It is to get the holistic view of the CSR . We will explore the recent trends 

in the country regarding CSR and its practices and global implication. This research is on the 

different companies which are on large scale and small scale and also discuss their strategies 

regarding CSR and what is missing in performing their activities. This study will help in 

knowing exactly what are the strengths, Weaknesses, Opportunities and Treats (SWOT 

analysis). This research has a cohesive study of the organization that at what level they are 

performing their duties and responsibilities and whether the customers, employees, sellers, 

government, society are satisfied with their undertakings or not. 

8. Kim Kercher(2007) Bond University, in his Research Article entitled, “Corporate Social 

Responsibility: Impact of globalization and international business”. Corporate social 

Responsibilty (CSR) is associated with the conduct of corporations and in particular whether 

corporations owe a duty to stakeholders other than shareholders. In his article whether the 

stakeholder’s wealth has improved through CSR or shareholders value has increased? This 

type of argument has happened . CSR and Law, under this concept they had given several 

examples of companies those who concentrates only on profit making rather on CSR matters, 

like Nike factories in India for employing young children, Nestle for its unethical marketing 

and utilizing a supply chain that uses child bonded labour. 

9. David Crowther and Guler Aras (2008) in his Research Article entitles, Corporate Social 

Responsibilities. This article describes about the main principles of CSR, stakeholders and 

the social contract, several issues concerning sustainability, Ethics, CSR and Coporate 

Behaviour, performance reporting of CSR, Globalization and CSR, CSR is not for non-profit 

organizations, CSR and its strategy, corporate social responsibility and leadership, though 

these all concepts he had clearly defined corporate social responsibility and its significance. 

10. Krishnamurthy Sriramesh (2007) in his research article entitled, ‘Corporate Social 

Responsibility and Public Relations: Perceptions and Practices in Singapore’. This 

article is a web based survey oriented and personal interviews were the primary methods of 

data gathering. Their findings revealed that while the sample corporate executives were able 
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to define the concept of CSR comprehensively, identifying a range of parameters and 

stakeholders pertaining to CSR, actual practice tended to revolve around the philanthropic 

dimension. The sample corporations were motivated by different factors to practice CSR, 

which we saw as being driven by either a proactive, accommodative or reactive approach. 

They also discovered that the lack of commitment among some corporations to evaluating 

CSR practices might have been because these corporations did not establish CSR goals in the 

first place. They evaluated the effectiveness of these drivers based on their potential impact 

on corporations and their current activity level pertaining to CSR, and assessed their strengths 

and weaknesses. 

 

SIGNIFICANCE OF THE PROJECT 

 

The concept of CSR is gaining more relevance due to the expansion of business 

through trade and commerce. It is understood most of the economies in the world are 

regulated by market forces as a result of which the markets have become an important 

part in the governance of a country. In a democratic setup like India with a 

constitution having an idea of welfare to the people through the machinery of 

government cannot meet and reach the aspirations of many in society. Hence, the role 

of Nongovernment organizations, civic societies and particularly the role of corporate 

houses is required for satisfying the aspirations of the people in the society, thus the 

significance of research project on “Corporate Social Responsibilities of today’s 

Socio Economic changes in Bangalore-silicon city of India. A sociological 

perspective” becomes relevant to carryout research to know the different ways and 

means by which the corporate houses discharge their functions for the needy in 

society. 

 

Bangalore city the capital of Karnataka state is labeled as silicon city, IT and BT city. 

Bangalore is known all over the world for having huge corporate business centres. 

Ex: Infosys, Wipro, Tata Consultation Services, Reliance etc. 

In the recent times Infosys is plying a significant in discharging its corporate social 

responsibility by way of constructing 10,000latrines(toilets) in Gulbarga District of 

Karnataka State by investing Rs 10,000  out of 18,000 per latrine, the remaining Rs. 

8000 is borne by the government and beneficiaries. Another similar example is  
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Wipro, Bangalore has adopted few villages for the purpose of ensuring the level 

nutrition in children residing in villages. In view of the increasing role of corporate 

houses in discharging their social responsibility, the significance of research arise to 

carry out study and research up to what extent the corporate social responsibility is 

increasing in providing welfare facilities and benefits to poor and needy in society. 

Since the city like Bangalore as mentioned above has number of companies and 

corporate centers where there is more scope for carrying out research on “Corporate  

Social  Responsibilities of today’s Socio Economic changes in Bangalore-silicon city 

of India. A sociological perspective” 

 

OBJECTIVES OF PROJECT 

� The paramount of research project is to bring out the statistics pertaining to the 

beneficiaries, who derived benefit through corporate social responsibility. 

 

� The object of research project is also to enquire and arrive at result to know about the 

change in the lives of millions of people, who have been benefited through corporate 

social responsibility in major city like Bangalore. 

 
 

METHODOLOGY OF RESEARCH 

            The principal investigator of the research is interested in following both Doctrinal and 

Non-Doctrinal methods of research to carry out the study. 

Both Primary and Secondary sources of information are gathered to analyses the past, and to 

interpret the present and give a vision of the future. Primary data with questionnaire and 

personal interviewing of the respondents. Secondary data have been collected with the help of 

Books, Magazines, Newspaper, Web information, Articles, companies’ annual reports and so 

on. 

Sample Design 

 The investigator conducted a sample study of 100 Employees and collected data through 

questionnaire and 40 respondents from the companies top level employees. 

  

 



13 

 

 

SCHEME OF CHAPTERIZATION/PLAN OF STUDY 

Chapter-1 Introduction, Review of Literature 

 Significance of the problem, Objectives of the study, Methodology. 

Chapter-2 conceptual framework-origin of CSR 

Chapter-3 Companies Profile. 

Chapter-4   deals with Analysis and Interpretation of Data 

Chapter-5: deals with Summary of Findings, Conclusion and Suggestions 
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CHAPTER -II 

 

 

CONCEPTUAL FRAMEWORK OF CSR 

Origin and Growth of CSR 

India has a long rich history of close business involvement in social causes for 

national development. CSR is known from ancient time as social duty or charity, 

which through different ages is changing its nature in broader aspect, now generally 

known as CSR. From the origin of business, which leads towards excess wealth, 

social and environmental issues have deep roots in the history of business. India has 

had a long tradition of corporate philanthropy and industrial welfare has been put to 

practice since late 1800s. Historically, the philanthropy of business people in India 

has resembled western philanthropy in being rooted in religious belief. Business 

practices in the 1900s that could be termed socially responsible took different forms: 

philanthropic donations to charity, service to the community, enhancing employee 

welfare and promoting religious conduct. Corporations may give funds to charitable 

or educational institutions and may argue for them as great humanitarian deeds, when 

in fact they are simply trying to buy community good will. The ideology of CSR in 

the 1950s was primarily based on an assumption of the obligation of business to 

society. 

 

In initial years there was little documentation of social responsibility initiatives in 

India. Since then there is a growing realization towards contribution to social 

activities globally with a desire to improve the immediate environment. It has also 

been found that to a growing degree companies that pay genuine attention to the 

principles of socially responsible behavior are also favored by the public and 

preferred for their goods and services. This has given rise to the concept of CSR. 

 

After Independence, JRD Tata who always laid a great deal of emphasis to go 

beyond conducting themselves as honest citizens pointed out that there were many 

ways in which industrial and business enterprises can contribute to public welfare 

beyond the scope of their normal activities. He advised that apart from the obvious 
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one of donating funds to good causes which has been their normal practice for years; 

they could have used their own financial, managerial and human resource to provide 

task forces for undertaking direct relief and reconstruction measures. Slowly, it began 

to be accepted, at least in theory that business had to share a part of the social 

overhead costs. Traditionally, it had discharged its responsibility to society through 

benefactions for education, medical facilities, and scientific research among other 

objects. The important change at that time was that industry accepted social 

responsibility as part of the management of the enterprise itself. The community 

development and social welfare program of the premier Tata Company, Tata Iron and 

Steel Company was started the concepts of “social Responsibility”. 

 

The term corporate social performance was first coined by Sethi (1975), expanded by 

Carroll (1979), and then refined by Wartick and Cochran(1985). In sethi’s 1975 three 

level model, the concept of corporate social performance was discussed, and 

distinctions made between various corporate behaviours. Sethi’s three tiers were 

‘social obligation (a response to legal and market constraints); social responsibility 

(congruent with societal norms); and social responsiveness (adaptive, anticipatory and 

preventive) (Cochran,2007). 

 

The last decade of the twentieth century witnessed a swing away from charity and 

traditional philanthropy towards more direct engagement of business in mainstream 

development and concern for disadvantaged groups in the society. This has been 

driven both internally by corporate will and externally by increased government and 

public expectations (Mohan, 2001). 

 

According to Infosys founder, Narayan Murthy , “social responsibility is to create 

maximum shareholders value working under the circumstances, where it, is fair to all 

its stakeholders, workers, consumers, community, government and the environment”. 

Commission of the European Communities 2001 stated that being socially responsible 

means not only fulfilling legal expectations, but also going beyond compliance and 

investing more into human capital, the environment and the relation with stakeholders 

(Bajpai, 2001). The 2001 State of Corporate Responsibility in India Poll, a survey 

conducted by Tata Energy Research Institute (TERI), the evolution of CSR in India 

has followed a chronological evolution of 4 thinking approaches. 
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Corporate Social Responsibility and Globalization 

In today’s world, globalization of business is necessary to sustain in the market. Global 

business environment provides healthy competition and a free market operation. Every 

business enterprise operating globally or indigenously has to follow the condition of global 

environment. It also has social responsibility towards it. It is the responsibility of business to 

fulfill the needs of the worldwide customers. They need a globally approved quality, a 

globally competitive world price and a globally approved technology. Otherwise they may 

not be able to remain in the global market environment. Globalization results in the faster and 

larger growth of industrialization, hence business organizations have a greater global social 

responsibility towards the society. Expansion of business through takeovers, merger and 

acquisitions are common nowadays. Corporate houses make large allocations for social 

welfare projects in order to gain greater corporate image. 

 

Advantages of Corporate Social Responsibility 

Company Benefits: 

� CSR should not be viewed as a drain on resources, because carefully implemented 

CSR policies can help your organization: 

� Win new business 

� Increase customer retention 

� Develop and enhance relationships with customers, suppliers and networks 

� Attract, retain and maintain a happy workforce and be an Employer of choice 

� Save money on energy and operating costs and manage risk 

� Differentiate yourself from your competitors 

� Generate innovation and learning and enhance your influence 

� Improve your business reputation and standing 

� Provide access to investment and funding opportunities 

� Generate positive publicity and media opportunities due to media interesting 

ethical business activities 

� Improved financial performance 

� Lower operating costs 
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� Increased sales and customer loyalty 

� Greater productivity and quality 

� Reduced regulatory oversight 

� Access to capital  

� Workforce diversity 

� Product safety and decreased liability 

 2.  Benefits to the community and the general public: 

� Charitable contributions; 

� Employee volunteer programs; 

� Corporate involvement in community education, employment and 

homelessness programmes; 

� Product safety and quality. 

             3.   Environmental benefits 

� Greater material recyclability; 

� Better product durability and functionality; 

� Greater use of renewable resources; 

� Integration of environmental management tools into business plans, 

including life-cycle assessment and costing, environmental management 

standards, and eco-labelling. 

 

Disadvantages and Criticisms of Corporate Social Responsibility 

� The shrinking Role of Government 

In the past, governments have relied on legislation and regulation to deliver social and 

environmental objectives in the business sector. Shrinking government resources, 

coupled with a distrust of regulations, has led to the exploration of voluntary and non-

regulatory initiatives instead. 

� Demands for Greater Disclosure 

There is a growing demand for corporate disclosure from stakeholders, including 

customers, suppliers, employees, communities, investors, and activist organizations. 

� Non- Availability of Non-Government Organizations: 



18 

 

It is also reported that there is non-availability of well-organized non-governmental 

organizations in remote and rural areas that can assess and identify real needs of the 

community and work along with companies to ensure successful implementation of 

CSR activities. 

� Visibility Factor: 

The role of media in highlighting good cases of successful CSR initiatives is 

welcomed as it spreads good stories and sensitizes the local population about various 

ongoing CSR initiatives of companies. 

� Narrow perception Towards CSR Initiatives 

Non-Governmental  organizations and Government agencies usually posses a narrow 

outlook towards the CSR initiatives of companies, often defining CSR initiatives 

more donor-driven than local in approach. 

� Non-Availability of Clear CSR Guidelines: 

There are no clear cut statutory guidelines or policy directives to give a definitive 

direction to CSR initiatives of companies. It is found that the scale of CSR initiatives 

of companies should depend upon their business size and profile. 

� Lack of Consensus on Implementing CSR Issues: 

There is a lack of consensus amongst local agencies regarding CSR projects. This lck 

of consensus often results in duplication of activities by corporate houses in areas of 

their intervention. This results in a competitive spirit between local implementing 

agencies rather than building collaborative approaches on issues. This factor limits 

company’s abilities to undertake impact assessment of their initiatives from time to 

time. 

� Costs: 

The main disadvantage of CSR is that its costs fall disproportionally on small 

business. Major corporations can afford to allocate a budget to CSR reporting, but this 

is not always open to smaller businesses with between 10 and 200 employees. A small 

business can use social media to communicate its CSR policy to customers and the 

local community. But it takes time to monitor exchanges and could involve hiring 

extra personnel that the business may not be able to afford. 

� Green Washing: 

The responsibility of executives to shareholders is to maximize profits. A manager 

who forsakes profits in favor of some benefits to society may expect to lose his job 



19 

 

and be replaced by someone for whom profits are a priority. That is why some 

companies talk about CSR but do nothing about it. This is what green washing. 

 

  Criticisms of CSR 

            The criticisms stem from the pitfalls or shortcomings of the ideology behind CSR as 

pointed out here. 

a) Imposing CSR can lead to imposing inappropriate standards, which will constrain 

value creation in business. This will further lead to business failures and job losses. 

b) As it is, small businesses are struggling for survival; imposing CSR on them is going 

to severely affect their viability. 

c) For mainly companies CSR is an additional burden, where new committee should get 

started and spending on such committee is unwanted and waste of time. 

d) In the same of CSR, companies are cheating the stakeholders by not revealing a true 

picture of profit level and other necessary details.  

 

 

 

Models of Corporate Social Responsibility 

 

Ethical Model (1930-1950): 

One significant aspect of this model is the promotion of trusteeship that was revived 

and reinterpreted by Gandhiji. Under this notion the businesses were motivated to 

manage their business entity as a trust held in the interest of the community. The idea 

prompted many family run businesses to contribute towards socioeconomic 

development. The efforts of Tata group directed towards the well-being of the society 

are also worth mentioning in this model. 

 

Statist Model (1950-1970): 

Under the aegis of Jawarharlal Nehru, this model came into being in the post 

independence era. The era was driven by a mixed and socialist kind of economy. The 
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important feature of this model was that the state ownership and legal requirements 

decided the corporate responsibilities. 

 

 

Liberal Model (1970-1990): 

The model was encapsulated by Milton Friedman. As per this model, corporate 

responsibility is confined to its economic bottom line. This implies that it is sufficient 

for business to obey the law and generate wealth, which through taxation and privte 

charitable choices can be directed to social ends. 

 

Stakeholder Model (1990-present): 

The model came into existence during 1990s as a consequence of realization that with 

growing economic profits, businesses also have certain societal roles to fulfill. The 

model expects companies to perform according to “triple bottom line” approach. The 

businesses are also focusing on accountability and transparency through several 

mechanisms CSR needs to be understood within this context captured in the 

development oriented CSR framework given below: 

 

 

CSR Framework 

Model Focus Champions 

Ethical  Voluntary commitment by 

companies to public welfare 

M.K. Gandhi 

Statist State ownership and legal 

requirements determine Corporate 

responsibility 

Jawarharlal Nehru 

Liberal Corporate responsibilities limited to 

private owners(shareholders) 

Milton Friedman 

Stakeholder Companies respond to the needs of 

stakeholders- customers, employees, 

communities etc. 

R. Edward Freeman 
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Phases of CSR in India 

 

Phase 1 

(1850-1914) 

Phase 2 

(1910-1960) 

Phase 3 

(1950-1990) 

Phase 4 

(1980-onwards) 

Purely philanthropy 

and charity during 

industrialization: 

corporation is only 

responsible to 

owners and 

managers 

CSR as social 

development 

during the 

independence 

struggle; 

corporation is 

responsible to 

owners, managers 

CSR under the 

“Mixed economy 

paradigm” 

corporation is 

responsible to 

owners, managers 

CSR in a 

globalized world is 

is a confused state; 

corporation is 

responsible to 

owners, managers, 

other target 

environment and 

the public at large 

 

 

OPERATIONAL DEFINITIONS OF THE CONCEPTS 

 

1. Corporate Social Responsibility 

      Corporate social responsibility refers to a business practice that involves        

participating in initiatives that benefit society in large. 

 

2. Corporate Social Responsibility Committee 

To formulate and monitor the CSR policy of a company, A CSR committee of 

board needs to be constituted. Section 135 of the 2013 Act requires the CSR 

committee to consist of at least three directors, including an independent 

director. However, a CSR rule exempts unlisted public companies and private 

companies that are not required to appoint an independent director.  

 

3. Social Cost 
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Social cost is the amount spent by the companies on social programmes. 

 

4. Social Benefits 

Social benefits are “the benefits (or) value derived from the implementation of 

social programmes of companies. Some of the social programmes are 

promoting Sanitation, Health Care, Education, Vocational skill Development, 

Rural Development, Sports, Women Development, and making Clean 

Drinking Water available. 

5.  Social Assets 

Social assets are defined as the aggregate of all physical asset, human asset, 

political, social and legal rules, and so on, that are controlled by the whole 

society.  

Social Infrastructure is a subset of the infrastructure sector and typically 

includes assets that accommodate social services. Social infrastructure assets 

include construction of schools, colleges, hospitals, park, temple, drinking 

water tank etc.   

 

      

6. Social Programmes 

Social programmes are an organized service (or) activity designed to improve 

social conditions in a community, as assistance to  poor persons and troubled 

families. 

7. Social Audit 

Social Audit is to improve the cohesiveness or improve its image within the 

society, in other words Social Audit is a way of measuring, understanding 

reporting and ultimately improving an organizational social and ethical 

performance. A Social Audit helps to narrow gaps between vision/goals and 

reality, between efficiency and effectiveness. 

8. Companies Amendment Act 2013 

The company Act, 2013 passed by the parliament has received the assent of 

the president of India on 29th August, 2013. The act consolidates and amends 

the law relating to companies. The companies 2013 has been notified in the 

official gazette 0n 30th August, 2013. 
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CHAPTER -III  

 

PROFILE OF THE FOUR COMPANIES IN BANGALORE 

 

PROFILE OF WIPRO TECHNOLOGIES, BANGALORE 

Wipro Ltd. 

 

Logo since 2017 

Type              Public 

Traded as 

BSE: 507685 
NSE: WIPRO 
NYSE: WIT 
BSE SENSEX Constituent 
CNX Nifty Constituent 

Industry IT services, IT consulting 

Founded 29 December 1945; 72 years ago 
(Amalner, Maharashtra) 

Founder Azim Premji 

Headquarters Bengaluru, Karnataka, India 

Area served Worldwide 

Key people Azim Premji (Chairman) 
Abidali Neemuchwala (CEO) 

Services Digital Strategy, Business Consulting and IT Services 
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Revenue  US$8.48 billion (2017)[1] 

Operating income  US$1.70 billion (2017)[1] 

Net income  US$1.31 billion (2017)[1] 

Total assets  US$12.23 billion (2017)[1] 

Total equity  

 US$8.06 billion (2017)[1] 

Owner Azim Premji (73.25%)[2] 

Number of employees 166,790 (Q1 2017)[1] 

Website www.wipro.com 

 

Board of Directors 

� Azim Premji- Executive Chairman 

� Rishad Premji- Member of the Board 

� Ashok S Ganguly- Independent Director 

� M.K Sharma- Independent Director 

� Patrick J Ennis- Independent Director 

� Abidali Z Neemuchwala- CEO and Member of the Board 

� Narayanan Vaghul- Independent Director 

� William Arthur Owens- Independent Director 

� Ireena Vittal- Independent Director 

� Patrick Dupuis- Independent Director 
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            VISION 

� The Vision of WIPRO is to contribute for global e-society, where a wide range 

of information is being exchanged beyond time and space over global 

networks, which breaks down the boundaries among countries, regions and 

cultures, allowing individuals to take part in various social activities in an 

impartial, secure way. 

�  To do continuous effort to enhance people's lifestyle and quality by means of 

developing new technology in wireless communication. 

 MISSION 

� The Mission of WIPRO is to be a RF System Solution Provider, through its 

innovative research and design works for a new world of broadband wireless 

communications. 

 

              CORE VALUES OF WIPRO 
� Outstanding 

� Teamwork 

� Challenge 

� Spirit 

 

GOALS OF WIPRO 
� To support customers who rely on our ability as an advanced RF System 

Solution Provider 

� To build up core competencies through collaboration with technological 

partners 

� To contribute to the Ubiquitous Networking Society by providing chip level RF 

system solution 
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Yearly –Wipro  

Rs (in crores) 

Income Mar’17 Mar’16 Mar’15 Mar’14 Mar’13 

NetSalesTurnover 46047.80 44680.80 41635.00 39133.30 33517.30 

Other income   2570.00   2399.40  2073.80  1235.10  1034.50 

Total Income 48617.80 47080.20 43708.80 40368.40 34551.8 

 

 

In pursuance to the provision of section 135 of the companies Act, 2013 and DPE guidelines, 

corporate social responsibility committee has been constituted. The salient terms of reference 

of the corporate social responsibility committee include reviewing of the existing CSR policy 

and to make it so as to indicate the  activities to be undertaken by the company as specified in 

Scheduled VII of the  companies Act, 2013 and DPE guidelines. 

CSR STRTEGY OF WIPRO TECHNOLOGIES, BANGALORE 

� Children 

� Community welfare 

� Disaster Relief 

� Education 

� Employee Welfare 

� Energy 

� Environment 

� Health care 

� Poverty Eradication 

� Rural Development 

� Vocational Training 

� Women 
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The composition of CSR committee  

� Dr. Ashok Ganguly  

� Mr. N. Vaghul 

� Mr. William Arthur Owens, Independent Directors 

.CSR Spending for 2016-17 was 1,863 million 

 

Implementation: 

 The implementation of the CSR programs will happen through multiple channels – a separate trust 

(e.g. Wipro Cares) or directly through functions and groups within the company that have been set up 

for this purpose. Decisions in this regard will be based on what is most appropriate and will be taken 

by the CSR leadership of the company. Our implementation approach is to primarily work through 

partners with established track records in the respective domains. A small team of dedicated 

sustainability and CSR staff oversee and monitor the execution of the projects. The majority of our 

projects are long-term multi-year programs. 

 

Awards and recognition 

 

� Wipro wins 2017 Most Admired Knowledge Enterprise (MAKE) Award, No. 
1 in Asia $ India. 

� Wipro won the ‘Best IoT solution Partner Award’ by Cisco 
� Wipro’s Next Generation Customer Experience (NGCE) platform won the 

“Best Innovation Practices for Science and Technology Service Industry in 
China” Award. 

� Wipro recognizes among India’s most innovative companies by CII industrial 
innovation awards 2017. 

� Wipro has been named a constituent of the FTSE4Good Index Series in 2017. 
� Wipro selected as a member of the 2017 Vigeo Eiris Emerging market 

Sustainability Index( the 70 most advanced companies in the emerging Market 
Region) 

� Wipro won the ‘Association for Talent Development’ BEST (Building talent 
Enterprise-wide Strategically) award for 2016. 

� Wipro Won Innovative Policies and Practices for Persons with Disabilities 
Award by Zero Project, Vienna. 
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� Wipro named as a 2017 World’s Most Ethical Companies by the Ethisphere 
Institute for the 6th successive year’. 

� Wipro won “Excellence in Diversity & Inclusion” award & “Employer with 
best Employee Health and Wellness Initiative” award at SHRM India HR 
Awards 2016. 

� Wipro was awarded a runners up in “Excellence in Talent Sourcing & 
staffing” at SHRM India HR Awards 2016. 

� Wipro won the “Platinum Arogya World Healthy Workplace”  FY2016 award 
in the Health & Wellness category. 

� Wipro was awarded a  runners Up in “Diversity & Inclusion” in the Corporate 
HR Best Practices category at NHRD HR showcase 2016 event. 

� Wipro receives Silver Class Sustainability Award 2017 in Robeco SAM’s 
annual Corporate Sustainability Assessment  
(CSA). 
 

SWOT Analysis  
 

Strengths: 

• Skilled manpower: Diversified skill base across service lines, delivery capabilities and 
client satisfaction. 

• Commitment to go the extra mile 
• Research and Development: Technological partnership with other software companies 
• Low cost advantage: Ability to continually reduce the cost of services (Wipro ltd et 

al., 2009). 

Weaknesses: 

• Not a proactive company: Domestic market was huge but was underdeveloped 
• Small player in global market: No exposure to standard work 
• Limited domain: Wipro provided very limited number of services (Wipro ltd et al., 

2009). 

Opportunities:  

• Huge global market: The Company has entered into the global market so now it's the 
biggest opportunity available to the company. 

• Huge Potential in Domestic Market (Wipro ltd et al., 2009). 

Threats: 

• Competition by Indian companies in domestic market 
• Presence of big companies in global market 
• Exchange rate: This can be a threat to the company as the company is making profits 

due to the high exchange rate and if this rate comes down in future it can lead to a 
major problem for the company (Wipro ltd et al., 2009). 
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Profile of INFOSYS Limited, Bangalore 

 

 

 

 

Infosys Limited 

 

Type Public 

Traded as 
BSE: 500209 
NSE: INFY 
NYSE: INFY 
BSE SENSEX Constituent 
CNX Nifty Constituent 
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Industry IT services, IT consulting 

Founded 7 July 1981; 36 years ago 

Founder N. R. Narayana Murthy 
Nandan Nilekani 
S. Gopalakrishnan 
S. D. Shibulal 
K. Dinesh 
N. S. Raghavan 
Ashok Arora 

Headquarters Bengaluru, Karnataka, India 

Area served Worldwide 

Key people Salil S. Parekh (CEO & MD)[1] 
Nandan Nilekani (Chairman) 

Services IT, business consulting and outsourcing services 

Revenue  US$10.21 billion (2017)[2] 

Operating income  US$2.52 billion (2017)[2] 

Net income  US$2.24 billion (2017)[2] 

Total assets 

 US$12.85 billion (2017)[2] 

Total equity 

 US$10.64 billion (2017)[2] 

Number of 
employees 

     200,364 (March 2017)[2] 

Divisions 

Infosys BPM 
EdgeVerve Systems 
Infosys Consulting 

Website www.infosys.com 
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Board of Directors 

Salil S. parekh- CEO  and managing Director 
Pravin Rao-Co-operating Officer  

Non –Executive Chairman of the Board 

Nandan Nilekani- Chairman of the Board 

Independent Director 

Kiran Mazumdar Shaw 

Roopa Kudva 

Dr. Punitha Kumar  Sinha 

D.N Prahlad 

D.Sundaram 

Ravi Venkatesan 

 
 
 
INFOSYS' VISION 

� "To be a globally respected corporation that provides best-of-breed business solutions, 

leveraging technology, delivered by best-in-class people." 

� Infosys does not just want to be a corporation which just focuses on increasing its 

business and revenue, rather its vision is to be a corporation which provides best 

business solution by indulging best talented people and eventually to become a 

reputed and respected corporation. 

INFOSYS' MISSION 
� "To achieve our objectives in an environment of fairness, honesty, and courtesy 

towards our clients, employees, vendors and society at large." 
� Infosys focuses on maintaining fairness, honesty and courtesy towards their clients, 

employees, vendors and society in their path of achieving their objective. They 
believe that these three key aspects were the main factors in achieving their vision. 
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Its key products and services are: 

• NIA-Next Generation Intergated Al Platform (formerly known as Mana) 
• Infosys Consulting-ma global management consulting service 
• Infosys Information platform (IIP)- Analytics platform 
• Edgeverve systems which inclides Financle, a global banking platform 
• Panaya Cloud Suite 
• Skava 
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CSR in Infosys Technologies, Bangalore 

 

The composition of CSR committee of Infosys 

� R. Seehasayee    Chairperson 

� Kiran Mazumdar Shaw 

� Dr. Vishal Sikka 

 

CSR STRTEGY OF Infosys TECHNOLOGIES, BANGALORE 

� Eradication Hunger, Poverty, Malnutrition 

� Preventive healthcare, Water and Sanitation 

� Education, Employability and Livelihoods Enhancement 

� Gender, Equality and Women Empowerment, Senior Citizens Care 

� Environmental Sustainability 

� Heritage conservation, 

� Promoting Art, Craft and Culture 

�  Public Libraries 

� Armed Forces Veteran Welfare 

� Rural Development 
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CSR Financial Retails INR Cr 

Year 2014-15 2015-16 2016-17 

Actual CSR 239.54 cr 202.30 289.44 

Prescribed CSR 243,00 256.01 287.42 

 

Estimated Prescribed CSR Budget FY 2017-18 INR 355.58 cr. 

 

Awards and Recognition 

• In 2017, HFS Research included Infosys in Winner’s Circle of HFS Blueprint for 
managed security services, Industry 4.0services and utility operations 

• In 2012, Infosys was ranked# 19 amongst the world’s most innovative co mpanies by 
Forbes. 

• In 2006, institute of Chartered Accounts of India included Infosys into Hall of Frame 
for being the winner of Best Presented Accounts for 11 Consecutive years. 
 

Infosys prize 

The Infosys prize is an annual award given to scientists, researchers, engineers and social 
scientists connectd to India. It is given by the Infosys Science Foundation, a non-profit trust 
which was  set up in February 2009 by Infosys and some members of its Board. The prize is 
given under six categories. Each category includes a gold medallin, a citation certificate, and 
prize moneyof 6.5million (US$100,000). 

 

 

SWOT ANALYSIS 
 

SWOT - Strengths, Weaknesses, Opportunities and Threats. 

Ron Basu. (2004) states, "A SWOT (strengths, weaknesses, opportunities and threats) is a 
tool for analysing an organization's competitive position in relation to its competitors" 
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STRENGTHS 
Infosys considers diversity as an important asset and is one of the main strength. They attract 
and retain global talent by offering best diversity opportunities. Infosys has more than 
100,000 employees from 70 nationalities working together in an inclusive environment. 

Infosys has marked its footprint in 28 countries and this enhances its capability to support the 
global operations of multinational clients. 

Efficient and highly innovative Research and Development facility is the main strength of 
Infosys. 

Infosys has a strong financial position. The present revenue is US $ 4.8 billion which shows 
an increase of 7.3% compared to the previous year. 

Impressive list of global 2000 clientele is an added strength. 

WEAKNESSES 
Infosys' major revenue is from banking and financial sector and this sector is facing a crisis 
globally and even reduced their spending in IT. 

Excessive dependence on US for revenue is a major weakness as most of the companies in 
US are cutting their IT budget. 

Comparing to its international competitors like HP, EDS, IBM and Accenture its revenue is 
relatively low. 

In the sector of high-end management consultancy, Infosys is weaker while comparing with 
Accenture and IBM which dominates this sector. 

Since many of its competitors are US based, it struggles to achieve US Federal government 
contracts. Infosys could not grab these highly profitable contracts since there were political 
pressures on US government to offer these contracts to US based companies 

OPPORTUNITIES 
Since there is a huge industrial revolution in China, there is a new and emerging market. 

Access to new business market in oil and gas industry through their strategic alliance with 
Schlumberger Limited. 

Many firms across the globe are adopting outsourcing at an increased pace. This increases the 
opportunities of getting more new clients, which are yet to adopt outsourcing. 

Demand for IT services in Indian market is expected an increased growth of 20% and there is 
greater scope in product innovation and services domains like transportation and 
infrastructure. 
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THREATS 
Many global players have realised that the availability of low-cost and highly skilled labours 
in India. This makes Infosys compete with other global players for skilled labour. This 
eventually raises the wage levels and creates difficulty in retaining talented staff. 

Policies made by US government against outsourcing to companies based other than in US. 

Fierce competition from competitors with greater reputation and financial strength. 

There is a large pool of low-cost and skilled labours in countries like Korea and China. New 
competitors may come from these countries and customers may switch to these competitors. 
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COGNIZANT TECHNOLOGY  SOLUTIONS CORP 

 

 

 

 

Cognizant Technology Solutions Corp 

 

Type Public 

Traded as 
NASDAQ: CTSH 

NASDAQ-100 Component 

S&P 500 Component 

Industry IT services, IT consulting 

Predecessor Dun & Bradstreet 

Founded January 26, 1994; 24 years ago 

Founders Kumar Mahadeva Lakshmi Narayanan Francisco D'Souza 

Headquarters Teaneck, New Jersey, United States 
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Area served Worldwide 

Services IT Services, business consulting and outsourcingservices 

Revenue  US$14.81 billion (2017)[1] 

Operating income  US$2.481 billion (2017)[1] 

Net income  US$1.504 billion (2017)[1] 

Total assets 

 US$15.221 billion (2017)[1] 

Total equity 

 US$10.669 billion (2017)[1] 

Number of 

employees 
260,000 (2017 Q4)[2] 

Website www.cognizant.com 

 

 

 

Board of Directors. 

• Zein Abdalla- Director 

• Besty S.Atkins 
• Maureen Breakiron-Evans 
• .Jonathan Chadwick 
• John M. Dineen 
• Francisco D’ Souza CEO of Cognizant 

• John N. Fox,Jr. 
• John E. Klein 
• Leo.S.Mackey Jr 
• Michael Patsalos-Fox 
• Robert E. Weissman 

• Thomas M. Wendel 
• Lakshmi Narayan 
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Cognizant passion for building stronger business is consistently recognized by independent 
sources and customers. Recent accolades include: 

• 205 in Fortune 500 ( June 2017) 

• Newsweek’s Top 100 Green Companies in the U.S (June2016) 
• Ranked # 529 in Forbes’Global 2000(May 2016) 
• Named Among the Forbes’ America’s Best Management Consulting Firms 

(May2016) 
• Name Among the Forbes’25 Fastest Growing Public Tech Companies (April 2016) 

• Fortune’s World’s Most admired Companies (February 2016) 
• Named Among the Forbes’ World’s Innovative Companies of 2015 (August 2015) 
• FT Global 500 (June 2015) 

Cognizant’s Golf View Campus in Bangalore has won the Indian Bureau of Energy 
Efficiency’s National Energy Conservation Award for 2011 in the Office Buildings category. 
National Energy Conservation Awards, among India’s most prestigious state awards, are 
given every year by the Ministry of Power, Government of India, to industrial units, office 
buildings, and others for efficient utilization and conservation of energy. Started in 1991, the 
awards were presented to this year’s winners at a special felicitation program held in New 
Delhi on December 14, 2011, observed as National Energy Conservation Day. The gathering 
was addressed by the Indian Prime Minister, Dr. Manmohan Singh. Sushilkumar Shinde, 
India’s Union Minister of Power, gave away the awards. The award was received on behalf 
of Cognizant by Srimanikandan Ramamoorthy, AVP of Administration at Cognizant. 

FStech Awards: Cognizant Wins Three Top Honors at the 2017 FStech 
Awards 

Cognizant has won the top honours in the three categories in the annual FStech Awards- Best use of IT in 
wholesale and Investment Banking, Outsourcing Partnership of the year, and systems Integration Project of 
the Year. For the past 17 years, the prestigious FStech Awards have celebrated excellence and innovation 
in the field of information technology in the financial services sector across EMEA. The winners were 
announced at the annual awards gala dinner and ceremony held at the London Marriott Hotel Grosvenor 
Square and attended by five hundred guests from the technology and financial services industries. 

The composition of CSR committee of Cognizant 

� Deepak Prabhu  

 

CSR STRTEGY OF Cognizant TECHNOLOGIES, BANGALORE 

• Education 

• Healthcare 

• Livelyhood 
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SERVICES 

• Cognizant Digital Business 
• AI & Analytical 
• Digital Engineering 
• Digital Transformation 
• Insight, Strategy & Design 
• Intelligent Products  & solutions 
• Interactive 
• Cognizant Digita; Operations 
• BPaaSPlatforms 
• Industry Solutions 
• Intelligent Process Automation 
• Operational Analytics 

• Process Reimagine 
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Profile of Emids Technologies  
Champak Pragathi Towers, Survey No. 3/2 Hosur Main Road, Bommanahalli, Bengaluru, Karnataka 

 

 

 

Website www.emids.com 

Head Quarters Nanshville,TN (US) 

Size 1001 to 5000employees 

Founded 1999 

Type Company- Private 

Industry IT services 

Revenues$25 to$50 million (USD) per year 

 

Board of Directors 

Saurabh Sinha-CEO and Co-Founder/Board member 

Dana sellers- Board member 

John   ‘Jack’ Snopkowski- Board member 

Jim Pavlik- Board member 

Mohan S. Kharbanda- Board member 

Grant A. Jackson- Board member 

Ramesh  Emani- Board member 
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Mission 

To be the partner and Employer of Choice in core healthcare technology and operations 

We will be the partner of choice by providing superior value to our customers through  

thought leadership, specialization and technology expertise. 

 

 

The composition of CSR committee of Emids 

� Saurabh Sinha CEO Founder 

 

 

CSR STRTEGY OF Emids TECHNOLOGIES, BANGALORE 

� Education 

� Healthcare 

� Livelihood 
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CHAPTER-IV 

CSR  IN FOUR COMPANIES IN BANGALORE 

ANALYSIS AND INTERPRETATION OF DATA 

GENERAL AND DEMOGRAPHIC PROFILE DATA 

Table 4.1 

AGE OF THE RESPONDENTS 

Age in 
years 

Wipro Infosys Emids Cognizant % of 
respondents 

20-30 35 40 35 40 37.50 
30-40 35 30 30 32 31.75 
40 &above 30 30 35 28 30.75 
Total 100 100 100 100 100 
Sources-primary data 

 

 

ANALYSIS 

According to the data collected by the Respondent , the total number are 100 ,37.50% respondents are  
under the age of  20-30yrs, 31.75%  the respondents come under the age of 30-40yrs, the age group 
between  40 and above is 30.75%. 
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Figure 4.1 

AGE OF THE RESPONDENTS 

 

 

 

INTERPRETATION 

In according to the research it is interpreted that most of the respondent are  under the age group of 
20-30 and above and below the age group is 40-50 yrs  
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QUALIFICATION OF THE RESPONDENTS

Qualification Wipro 

SSLC 10 
PUC 15 
Degree Pg 55 

Other 
degree(BE 
and 
Diploma) 

20 

Total 100 
Sources-primary data 

ANALYSIS 

Out of 100 respondents 10% of the respondents are 
PUC qualified, 49.75% , are graduates and post graduates, and those who acquired other degree 
24.25%. 
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Table 4.2 

QUALIFICATION OF THE RESPONDENTS

Infosys Emids Cognizant

8 12 10 
17 18 14 
50 45 49 
25 25 27 

100 100 100 

Out of 100 respondents 10% of the respondents are qualified with SSLC, 16% of the respondents are 
PUC qualified, 49.75% , are graduates and post graduates, and those who acquired other degree 

Figure 4.2 

SSLC

PUC

Degree Pg

Other degree(BE and 

Diploma)

QUALIFICATION OF THE RESPONDENTS 

Cognizant Percentage 
of 

respondents 
10 
16 

49.75 
24.25 

100 

qualified with SSLC, 16% of the respondents are 
PUC qualified, 49.75% , are graduates and post graduates, and those who acquired other degree 
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INTERPRETATION 

Education plays a vital role in economical growth of any economy it is inference from the forgoing 
responses that people with graduation and post graduation are well placed in the employment because 
the decision making process in the department becomes easy, cohesiveness and coordination can be 
use full for smooth flow of productivity, 

 

 

Table 4.3 

Monthly Income OF THE RESPONDENTS 

Monthly 
income 

Wipro Infosys Emids Cognizant Percentage 
of 

respondents 
Lessthan 
15,000-
25000 

25 24 20 20 22.25 

25000-
35000 

25 27 30 25 26.75 

35000-
50000 

30 32 30 35 31.75 

50000 & 
above) 

20 17 20 20 19.25 

Total 100 100 100 100 100 
Sources-primary data 

 

ANALYSIS 

22.25% of the companies respondents are receiving monthly income between Rs15000-25000/-, 
26.75% of the respondents are receiving monthly income between Rs.25000-35000/-, 31.75%  of the 
respondents are receiving income between Rs.35000- 50000/- and the respondents who are receiving 
the income above Rs.50000 is 19.25% 

 

 

 

 

 



47 

 

Figure 4.3 

 

 

 

 

 

INTERPRETATION 

The respondents with the income of Rs. 50000/- and above of the CSR committee member and other 
member deputy manager of the various departments, the income between Rs.35000-50000/- are the 
assistant managers who put their effort in bringing a positive outcome, 26.75% of the respondents are 
earning Rs. 25000-350000/- and 22.25% of the respondents are earning between 15000-25000 they 
are the base level employees. 
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ESTABLISHMENT OF CSR IN FOUR COMPANIES 

Table 4.4 

 

statement Scale Wipro Infosys Emids Cognizant % 
respondents 

From how 
long the 
companies of 
Bangalore 
has been into 
corporate 
social 
responsibility 

for the last 
25yrs 

12 15 16 15 36.25 

For the 10 
yrs 

28 25 24 25 63.75 

Of late after 
companies 

Amendment 
act 2013 

0 0 0 0 0 

total 40 40 40 40 100 

Sources-primary data 

 
 

ANALYSIS 

36.25% of the company have agreed that from last 25yrs CSR is followed, 63.75% of the 
respondent replied it from last 10yrs the CSR is in at the most effect 

 

 

 

 

 

 

 

 

 



 

 

 

INTERPRETATION 

 

Bangalore is well known for its social responsibility at the time of inception itself, after 
companies amendment Act 2013 under section 135 it became mandatory for all the company 
to undertake CSR initiatives for the
very strong and sound in its CSR implementation among other private sector undertaki
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Figure 4.4 

Bangalore is well known for its social responsibility at the time of inception itself, after 
amendment Act 2013 under section 135 it became mandatory for all the company 

dertake CSR initiatives for the upliftment  society. In that sense all four companies are 
very strong and sound in its CSR implementation among other private sector undertaki

From how long the …

From how long the …

From how long the 

companies of Bangalore 

has been into corporate 

social responsibility for 

the last 25yrs

From how long the 

companies of Bangalore 

has been into corporate 

social responsibility For 

the 10 yrs

 

Bangalore is well known for its social responsibility at the time of inception itself, after 
amendment Act 2013 under section 135 it became mandatory for all the company 

upliftment  society. In that sense all four companies are 
very strong and sound in its CSR implementation among other private sector undertakings. 



50 

 

Essentials of CSR IN FOUR COMPANIES 

Table 4.5 

 

Sl 
no. 

Essentials 
of CSR 

Wipro Infosys Emids Cognizant Yes No 

1 CSR policy Y Y Y Y   
2 CSR 

Objectives 
Y Y y Y   

3 CSR 
Strategies 

Y Y Y Y   

4 CSR 
committee 
structure 

Y Y Y Y   

5 CSR Scope Y Y Y Y   
6  CSR 

contract 
cell 

y y y y   

Sources-primary data 

 

 

 

 

 

ANALYSIS and Interpretation 

All the 40 respondents accepted the fact that company are presented with all essentials of 
corporate social Responsibility they are CSR  policy, CSR objectives, CSR Strategy, CSR 
Committee Structure, CSR scope and CSR Contract Cell . These all Essentials of Corporate 
Social Responsibility will help the company to have a well structured. CSR Committees that 
strengthens the social asset creation for the development of society and nation. 

Customer focused social assets are created for the purpose of the society and this statement is 
well reflected in the mission and vision , by serving the society they have become world class 
enterprises. World class because of corporate image that image gained through CSR. 
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SOCIAL ASSETS 

Table 4.6 

 

Sl. 
No. 

Social Assets 
created by 
companies 

 
Wipro 

 
Infosys 

 
Emids 

 
Cognizant 

 
Yes 

 
No 

1 Social 
buildings 

�  �  �  �    

2 College 
buildings 

�  �  �  �    

3 Multipurpose 
hall,Library 
and 
Auditorium 
for college 

      

4 Public 
Toilets 

      

5 Burns ward 
construction 
in hospital 

      

6 Rain water 
harvesting in 
components 
SBU 

�  �      

7 Boundary 
wall 
construction 
and MS gate 
for school 

      

Sources-primary data 

 

Analysis and interpretation 

Out of 40 samples respondents only 50% accept th fact that the companies, the CSR 
committee through its policy consistency working for the benefits of the society. 

A divergent benefits are offered to the society in the form of education, healthcare, sanitation, 
drinking water, rural development, environmental protection  so on and so forth.  
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SATISFACTION LEVEL OF CSR 

Table 4.7 

 

Statement Scale Wipro Infosys Emids Cogniza
nt 

 
% 

CSR Committee 
is satisfactory in 
regarding to its 
working 
responsibility 
and 
accomplishments 

Strongly 
Agree 

70 75 65 60 67.5 

Agree 10 10 15 17 13 
Neutral 10 5 10 13 9.5 
Disagre
e 

5 5 6 4 5 

Strongly 
disagree 

5 5 4 6 5 

Total 100 100 100 100 100 
(Sources-primary Date) 

 

 

Analysis 

The companies are starving very hard alleviate poverty and hunger of the grassroot people of 
the country. This leads to the economic growth 67.5% of the respondents are strongly agree 
for the statement , 13% of the respondent only agree to the statement,  9.5%  of the 
respondents  are neutral to the statement, 5% of each respondents are disagree and strongly 
disagree to the statement. 

 

 

 

 

 

 



 

 

 

 

 

 

INTERPRETATION 

Social programmes are organized to 
strongly agree the working process of the companies towards CSR’s satisfaction . Only 5% of 
the respondents are disagree . 
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Figure 4.7 

Social programmes are organized to the development of the society. The respondents are 
strongly agree the working process of the companies towards CSR’s satisfaction . Only 5% of 
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the development of the society. The respondents are 
strongly agree the working process of the companies towards CSR’s satisfaction . Only 5% of 
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SOCIAL BENEFITS 

Table 4.8 

Sl. 
No, 

Social 
Benefits 

wipro Infosys Emids Cognizant % 

  Y N Y N Y N Y N Y N 
1 Education 38 2 39 1 38 2 39 1 96.25 3.75 
2 Healthcare 36 4 38 2 38 2 35 5 90 10 
3 Sanitation 35 5 35 5 5 35 35 5 87.5 12.5 
4 Drinkingwater 34 6 30 10 10 30 32 8 66.25 33.75 
5 Toilet facility 5 35 10 30 2 38 30 10 29.27 70.63 
6 Vocational 

skill 
35 5 38 2 0 40 2 38 46.87 53.13 

7 Rural 
Development  

35 5 37 3 15 25 35 5 76.25 23.75 

8 Environmental 
protection 

30 10 36 4 10 30 30 10 66.25 33.75 

Sources-primary data 

Analysis 

Eight social benefits have been considered as key benefits out of many social programmes, 
they are education 96.25%, Healthcare 90% sanitation 87.5%, drinking water 66.25% Toilet 
facilities 29.27%, Vocational skill development 46.87%, Rural developmemt 76.25%, and 
Environmental protection 66.25% 
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Figure 4.8 

 

 

 

 

INTERPRETATION 

Social benefits of Education, Healthcare, Sanitation, Toilet facility, Rural Development and 
Environmental protection are highly having positive impact on CSR of the companies. 

CSR in the sense customer satisfaction, in the companies all the employees work very hard 
with the aim of satisfying customers that is also a part of CSR. 
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CATEGORY OF BENEFICIARIES 

Table 4.9 

 

Sl. No, Category of 
Benefits 

wipro Infosys Emids Cognizant % 

  Y N Y N Y N Y N Y N 
1 School/college 30 10 35 5 35 5 38 2 86.25 13.75 
2 Patients 35 5 35 5 36 4 39 1 90.62 9.38 
3 Staff members 35 5 35 5 20 20 30 10 75 25 

4 Village people 30 10 36 4 2 38 30 10 61.25 38.75 
5 Public 35 5 38 2 15 25 35 5 76.87 23.13 
6  farmers 2 38 30 10 10 30 20 20 38.75 61.25 

Sources-primary data  

 

Analysis 

The four companies in Bangalore CSR initiatives are serving different categories of 
beneficiaries. 86.25% are benefited by the school and the college students, 90.62% benefits 
are given to the patients in different hospitals,75% benefits are given to the staff members, 
61.25% benefits are given to the village people, 76.87% benefits are taken by public in 
general and 38.75% are benefits are given to the farmers. 

 

 

 

 

 

 

 

 

 

 



 

 

 

INTERPRETATION 

Specially in Bangalore companies CSR Committee creates various social assets for the 
welfare of the society by helping them in providing them education in rural schools and 
college students , hospitals with all the facilitiew to the patients , providing fur
tables for school and college staff members, adoption of villages for rural development, 
public will be benefited by public toilets sanitation bus stand drinking water facilities soforth 
and so on. This shows a positive impact on the society.
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Figure 4.9 

pecially in Bangalore companies CSR Committee creates various social assets for the 
welfare of the society by helping them in providing them education in rural schools and 
college students , hospitals with all the facilitiew to the patients , providing fur
tables for school and college staff members, adoption of villages for rural development, 
public will be benefited by public toilets sanitation bus stand drinking water facilities soforth 
and so on. This shows a positive impact on the society. 
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pecially in Bangalore companies CSR Committee creates various social assets for the 
welfare of the society by helping them in providing them education in rural schools and 
college students , hospitals with all the facilitiew to the patients , providing furnishers and 
tables for school and college staff members, adoption of villages for rural development, 
public will be benefited by public toilets sanitation bus stand drinking water facilities soforth 
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IMPACT OF SOCIAL PROGRAMMES 

Table 4.10 

 

Sl. 
No, 

Social 
Benefits 

wipro Infosys Emids Cognizant % 

  Y N Y N Y N Y N Y N 
1 Education 38 2 39 1 35 5 38 2 93.75 6.25 
2 Healthcare 39 1 38 2 35 5 38 2 93.75 6.25 
3 Sanitation 30 10 35 5 2 38 35 5 63.75 36.25 
4 Drinking 

water 
30 10 25 15 10 30 30 10 59.37 40.63 

5 Toilet facility 2 38 20 20 5 35 1 39 17.50 82.50 
6 Vocational 

skill 
38 2 38 2 2 38 30 10 67.50 32.50 

7 Rural 
Development  

38 2 38 2 15 25 30 10 75.62 24.38 

8 Environmental 
protection 

37 3 36 4 15 25 25 15 70.62 29.28 

9 sports 20 20 25 15 5 35 20 20 43.75 56.25 
10 Rain water 

harvesting 
5 35 20 20 5 35 25 15 34.37 65.63 

Sources-primary data 

 

 

ANALYSIS 

CSR committee provides various social; programmes to the needy grassroot  people to uplift 
their standard of living. The impact of social programmes of the companies are 93.75% for 
education, 93.75% for healthcare, 63.755 towards sanitation, 59.37% towards water, 17.50% 
towards toilet facilities, 67.50% to vocational skilldevelopment,75,62% to rural development, 
70.62% to environmental protection, 43.75% to sports and 34.37% towards rainwater 
harvesting. 

 

 

 

 



 

 

 

 

INTERPRETATION 

CSR Committee takes impact survey of social programmes from the beneficiaries. This helps 
tp identify which social programme is most impact or less impact. Most impact programmes 
will be consider as a flagship programme, which is the strength for the company. They need 
further development towards toilet facilities, sports, Rain water harvesting and drinking wate
facilities. 
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Figure 4.10 

CSR Committee takes impact survey of social programmes from the beneficiaries. This helps 
social programme is most impact or less impact. Most impact programmes 

will be consider as a flagship programme, which is the strength for the company. They need 
further development towards toilet facilities, sports, Rain water harvesting and drinking wate
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CSR Committee takes impact survey of social programmes from the beneficiaries. This helps 
social programme is most impact or less impact. Most impact programmes 

will be consider as a flagship programme, which is the strength for the company. They need 
further development towards toilet facilities, sports, Rain water harvesting and drinking water 
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CHAPTER-V 

SUMMARY OF THE FINDINGS, CONCLUSION AND 
SUGGESTIONS 

The topic was chosen in the context of present scenario, because CSR impact on social 
performance in India is a subject of debate and controversy. UPA II Government succeeded 
in  enacting the mandatory CSR laws. In companies Act 2013 it is mandatory for  all the 
companies to contribute towards CSR 

The major findings are Listed below 

Findings 

• Bangalore companies have been doing social activities at the time of its insufficient, 
not after the establishment of companies Amendment 2013. But after the Act it 
became mandatory for the company to disclose the records in annual reports. The 
Four companies are financially strong and sound. They contribute maximum benefits 
towards the welfare of the society. 

• The four companies have its own CSR, policies, objectives , strategies structure, 
scope and contact cell. These all shows that CSR committee work in a organized 
manner, which lead to take up new initiatives and create number of social assets for 
the society. 

• CSR Committee policy consistently work for the benefit of the society. The main 
social assets created by the companies are Education, healthcare, sanitation, Rural 
development , Environmental protection among different places of Karnataka. 

• The companies have also created 85 and above social assets for the benefits of the 
society. They are School buildings, college buildings, kitchens, toilets blocks, 
hospitals, parks, drinking water tanks, bus stop etc. 

• Social programmes of the companies have crossed more than 60 out of that education, 
education, sanitation, rural development, healthcare and environmental protection are 
the major programmes. 

• Nearly 85% of the respondents strongly agrees that CSR committee members work 
very conscious and in coordinated manner. Therefore there is a positive feedback that 
there should be well coordinated and committed. 

• Nearly 83% of the employees are satisfied with the CSR committee only 17% of the 
respondents are not satisfied. There is a positive impact on the companies. 

• Social cost spending of the companies has increased each year from past three years. 
This shows that the companies have got high reputation and profitability due to CSR 
activities. 

• Social benefits have been considered as key benefits out of many social programmes, 
they are education 96.25%, Healthcare 90% sanitation 87.5%, drinking water 66.25% 
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Toilet facilities 29.27%, Vocational skill development 46.87%, Rural development 
76.25%, and Environmental protection 66.25% 

• The four companies in Bangalore CSR initiatives are serving different categories of 
beneficiaries. 86.25% are benefited by the school and the college students, 90.62% 
benefits are given to the patients in different hospitals,75% benefits are given to the 
staff members, 61.25% benefits are given to the village people, 76.87% benefits are 
taken by public in general and 38.75% are benefits are given to the farmers. 

• CSR committee provides various social; programmes to the needy grass root   people 
to uplift their standard of living. The impact of social programmes of the companies 
are 93.75% for education, 93.75% for healthcare, 63.755 towards sanitation, 59.37% 
towards water, 17.10% towards toilet facilities, 67.50% to vocational 
skilldevelopment,75,62% to rural development, 70.62% to environmental protection, 
43.75% to sports and 34.37% towards rainwater harvesting 
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CONCLUSION 
“Man may come and man may go but the companies goes on for ever” 
India has a long rich history of close business involvement in social causes for 

national development. CSR is known from ancient time as social duty or charity, 

which through different ages is changing its nature in broader aspect, now generally 

known as CSR. From the origin of business, which leads towards excess wealth, 

social and environmental issues have deep roots in the history of business. India has 

had a long tradition of corporate philanthropy and industrial welfare has been put to 

practice since late 1800s. Historically, the philanthropy of business people in India 

has resembled western philanthropy in being rooted in religious belief. Business 

practices in the 1900s that could be termed socially responsible took different forms: 

philanthropic donations to charity, service to the community, enhancing employee 

welfare and promoting religious conduct. Corporations may give funds to charitable 

or educational institutions and may argue for them as great humanitarian deeds, when 

in fact they are simply trying to buy community good will. The ideology of CSR in 

the 1950s was primarily based on an assumption of the obligation of business to 

society. 

CSR are playing a vital role for the development of the social performance of 
organization. Social performances are equivalent opportunities in the organization like 
financial performance, economical performance and social performance so on. 
Society includes the domestic people who help directly or indirectly for the 
development of the society. The organisation revenue not only depends on external 
players but also the internal players .I f the companies are not going to satisfy the 
society, it has very tuff time for the long run survival. Hence effective CSR must be 
established in the organization to take care of Social Responsibilities, when social 
responsibilities increases organizational performance also increases. 
The four companies have created so many social assets for the welfare of the society 
that have created social benefits for the companies in the form of reputation, value 
creation, trustworthy  and increases in the sale like this many advantages are due to 
CSR initiative implementation. 
These companies shows the real cause for the development of the society and our 
economy, led this good work Gods work continue forever. 
According to Mahatma Gandhi views about the trusteeship of the business when he 
says “Each capitalist and industrialist should considered himself to be a trustee of the 
wealth that he possess. He should consider himself to be a custodian of the industry 
resources, labour and wealth that he uses for his business purposes, That would 
transform the capitalist order of the society into an egalitarian one, where the ‘ 
greatest good for all’ could be achieved”. 
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SUGGESTIONS 
After listing out the importance findings and drawing, appropriate conclusion 
the researcher would like to offer a few constructive suggestion to the 

stakeholders of the company. The details are as follows: 

• To make the companies employees to become aware of the benefits 
they can reap from the CSR activities. 

• To allow the public to compare CSR activities and to generate 
public awareness to outstanding devotion to CSR. This will help to 
create win –win situation for the corporation which actively 
participate into CSR on one side and social environment on the 
other side. 

• There is little or no knowledge about CSR within the local 
communities. Therefore the companies must put a serious efforts to 
spread awareness about CSR. 

• Appropriate steps should be undertaken to address the issue of building 
effective bridges amongst all important stakeholders for the successful 
implementation of CSR activities. 

• The companies should rural old age homes with food and accommodation 
facilities. 

• The companies should provide scholarships , educational loan, and some 
hostel facilities at grass root level. 

• The companies should concentrate further more on safe drinking water and 
hygiene toilet facilities. 

• The companies should concentrate on organic farming. 

• In Rural development programme much importance should be givenby the 
companies. 

• Well equipped veterinary hospitals should be constructed in villages that helps 
the illiterate farmers to take care of the animals. 

 

  

SCOPE FOR THE FURTHER STUDY  

Mandatory CSR contribution as a good area for further study. The suggestions are as follows: 

• CSR benefits to various beneficiaries- a case study 
• CSR Asset creation and its impact on society- A case study 
• CSR implementation in private sector banks. 
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Questionnaire 

 

Annexure I 

Covering Letter 

From, 

Sharadambi. G 
Assistant Professor 
Department of Sociology 
Smt. VHD Central Institute of Home Science 
Sheshadri Road 
Bangalore-560001. 
………………………………………. 
To,  

Cognizant Technology 
Manyata Tech Park 
Bangalore. 
 
 

Dear Sir/Madam,  

Subject: Request for filling up the questionnaire. 

 

Dear Sir/Madam, 

I have  undertaken UGC Minor Project entitled“Corporate Social Responsibility in 
Changed Economic Scenario in silicon City Bangalore of karnataka State” with the objective 
of expanding the body of knowledge in the emerging area of Corporate Social 
Responsibility.  

Such a task cannot be accomplished without the help, support and guidance of 
person having considerable knowledge in the matter as well as actively involved in 
practicing Corporate Social Responsibility. 

Your answers to the few questions on the attached sheets will take only short span 
of time from your busy schedule, but will make a real and positive contribution to the 
accuracy and success of the proposed study.  
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GENERAL INFORMATION 
 

 

1. Name of Respondent  :    ______________________________________________ 
 

2. Age in Years   :    a) Below 20  (   )           b) 20 – 30    (   )   

c) 30 – 50    (   )                     d) Above 50    (   )   

3. Qualification    :    a) SSLC (   )                       b) PUC (   )   

                                             c) Graduates (  )                    d) Post Graduates (   )         

                                                          e) Other Degree (   )        

4. Gender    :    Male                            Female  
 

5. Designation    :     _____________________________________________ 
 

6. Department   :     _____________________________________________ 
 

7. Length of Service  :    5-10             10-15           15-20         20 –Above  

  

8. Monthly Income (In Rupees) :    15,000-25000               25,000-35000     

      35,000-50000                50000 & Above 
 

9. Contact Number: ___________________  E- mail id: ____________________ 

 

 

PART – A 

Questions to Company Employees 
 

1. From how long the Cognizant Technology, Bangalore has been into Corporate Social 

Responsibility? 

 

a) Since Inception      (    ) 

b) For the last 25 – years      (    ) 

c) For the last 10 – years      (    ) 

d) Of late after Companies Amendment Act 2013  (    ) 

 



67 

 

 

 

 

2. Do you have the following in your Esteemed Company? 

 

Items Yes No 

 CSR Policy (    ) (    ) 

 CSR objectives (    ) (    ) 

 CSR Strategy (    ) (    ) 

 CSR Committee Structure (    ) (    ) 

 CSR Scope  (    ) (    ) 

 CSR Contract Cell (    ) (    ) 

 

3. To what extent every CSR Policy is materialized during the last 5 – years? 

 

a) 0-20%  (    ) 

b) 20-40%  (    ) 

c) 40-60%  (    ) 

d) 60-80%  (    ) 

e) 80-100%  (    ) 

 

4. What are the key social assets created by Cognizant Technology, Bangalore? 

 

Social Assets Yes No 

School Buildings (    ) (    ) 

College Buildings (    ) (    ) 

Multipurpose Hall, Library and Auditorium for 

college 

(    ) (    ) 

Public Toilets  (    ) (    ) 

Burns Ward construction in Hospital (    ) (    ) 

Rain water harvesting in components SBU (    ) (    ) 

Boundary Wall Construction and MS Gate for School  (    ) (    ) 
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Any other please specify: ________________________________________ 
 

 

5.  How many Social Assets have been created successfully by Cognizant Technology, 

Bangalore during the last 5 years in units? 

 

a) 05-10   (    ) 

b) 10-15   (    ) 

c) 15-20   (    ) 

d) 20-25   (    ) 

e) 25 and above  (    ) 

 

6. How many social programmes have been undertaken by Cognizant Technology, 

Bangalore during the last 5 years in units? 

 

a) 05-10    (    ) 

b) 10-15   (    ) 

c) 15-20   (    ) 

d) 20-25   (    ) 

e) 25 and above  (    ) 

 

 

7. At Cognizant Technology, Bangalore CSR Committee is satisfactory in regard to its 

working, responsibilities and accomplishments. 

a) Strongly Agree  (    ) 

b) Agree   (    ) 

c) Neutral  (    ) 

d) Disagree  (    ) 

e) Strongly Disagree (    ) 
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8. What are the social costs incurred by, Cognizant Technology, Bangalore from last 3-years? 

 

Year Amount Spent Yes No 

2013-14 11,33,10,600.00 (    ) (    ) 

2014-15 9,48,70,000.00 (    ) (    ) 

2015-16 11,33,10,600.00 (    ) (    ) 

 

9. What are the Social Benefits derived out of corporate social responsibility, by Cognizant 

Technology, Bangalore? 

 

Social Benefits Yes No 

 Education (    ) (    ) 

 Healthcare (    ) (    ) 

 Sanitation (    ) (    ) 

 Drinking Water (    ) (    ) 

 Toilet Facility (    ) (    ) 

 Vocational Skill Development (    ) (    ) 

 Rural Development (    ) (    ) 

 Environmental Protection (    ) (    ) 

 

 

10.  CSR initiatives affect the Governance of, Cognizant Technology Bangalore Sales and 

Profitability Turnover? 

a) Strongly Agree (    ) 

b) Agree   (    ) 

c) Neutral  (    ) 

d) Disagree  (    ) 

e) Strongly Disagree (    ) 

 
 

11. The CSR Committee at Cognizant Technology, is working consciously and in a co-ordinated 

manner.   

a) Strongly Agree (    ) 

b) Agree   (    ) 
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c) Neutral  (    ) 

d) Disagree  (    ) 

e) Strongly Disagree (    ) 

 

12. CSR is working democratically at  Cognizant Technology, Bangalore? 
 

a) Yes  (    )   b) No   (    ) 

 

 

13. The supplier of equipments for executing CSR works are selected through an independent 

department called contract cell. 
 

a) Strongly Agree (    ) 

b) Agree   (    ) 

c) Neutral  (    ) 

d) Disagree  (    ) 

e) Strongly Disagree (    ) 

 
 

14. Please indicate the Presence or Absence of the following CSR Programmes at Cognizant 

Technology, Bangalore? 

 
 

Programmes Presence Absence 

Sanitation  (    ) (    ) 

Health Care  (    ) (    ) 

Education (along with all the facilities to students) (    ) (    ) 

Vocational Skill Development (    ) (    ) 

Rural  Development  (    ) (    ) 

Environmental protection  (    ) (    ) 

Making Drinking Water Available (    ) (    ) 

E-Toilet Facility (    ) (    ) 

Adoption of Villages (    ) (    ) 

Women Empowerment (    ) (    ) 

Helping Armed Force Personnel (    ) (    ) 
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Public Toilet Facility (    ) (    ) 

Lighting Facility (    ) (    ) 

Rain Water Harvesting (    ) (    ) 

Construction of Kitchen and New Roofs for Villagers. (    ) (    ) 

Lectures on CSR & Sustainable Development (    ) (    ) 

Sports  (    ) (    ) 

Protection to Heritage Buildings (    ) (    ) 

   

 

 

 

 

15. The Wipro has eight to ten CSR programmes; among those Programmes which are the 

flagship programmes -please indicate?  

 

Social Benefits Yes No 

 Education  (    ) (    ) 

 Healthcare  (    ) (    ) 

 Sanitation  (    ) (    ) 

 Drinking Water (    ) (    ) 

 Toilet Facility (    ) (    ) 

 Vocational Skill Development (    ) (    ) 

 Rural Development (    ) (    ) 

 Environmental Protection (    ) (    ) 

 Sports  (    ) (    ) 

 Rainwater Harvesting (    ) (    ) 
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16. What are the difficulties encountered at the time of CSR implementation? 

 

a) Lack of co-ordination      (    ) 

b) Lack of community participation   (    ) 

c) Favoritism in choosing other partners  (    ) 

d) Delay in construction due to lack of funds  (    ) 

e) None of the above     (    ) 

 

 

 

PART-B 

Questions to Beneficiaries  
 

17. What are the CSR Benefits given by  Cognizant Technology? 

 

a) Education    (    )  

b) Healthcare    (    ) 

c) Sanitation    (    ) 

d) Drinking Water   (    ) 

e) Toilet Facility    (    ) 

f) Vocational Skill Development (    ) 

g) Rural Development   (    ) 

h) Environmental Protection  (    ) 

 

18. To what extent the CSR activities of esteemed  Cognizant Technology, Bangalore have 

benefited your goodself? 

 

a) To full extent     (    ) 

b) To great extent   (    ) 

c) To moderate extent    (    ) 

d) To small extent   (    ) 

e) Not at all    (    ) 

 

19. Who are all beneficiaries under your CSR Programmes? Please indicate them? 



73 

 

 

Sl. No Category of Beneficiaries Yes No 

1.  School Students/College Students   

2.  Patients    

3.  Staff Members   

4.  Village people   

5.  Employees of the company   

6.  Public   

7.  Farmers   

20. What is the impact of CSR implementation activities in your locality/school/village? 

Upto what extent please do specify? 

 
 

Programmes 
Most 

Impacted 

 

Impacted 
Not at all 

Impacted 

Education     

Healthcare     

Sanitation     

Drinking Water    

Toilet Facility    

Vocational Skill Development    

Rural Development    

Environmental Protection    

Sports     

Rainwater Harvesting    

 

 

21. To what extent  Cognizant Technology, Bangalore CSR activity satisfied you? 

 

a) To the full extent    (    ) 

b) To the great extent   (    ) 

c) To the moderate extent   (    ) 

d) To the small extent   (    ) 

e) Not at all    (    ) 
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22. Please indicate the difficulties encountered by you in devising, implementing and taking 

control of CSR activities by Cognizant Technology, Bangalore? 

 

a) Yes  (    )               b) No   (    ) 

 

 

 

 

 

Any other information please indicate 

 

___________________________________________________________________________

___________________________________________________________________________

________________________________________________ 

 

 

****************** 

 

Thank you for your valuable time Sir/Madam 
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This paper examines the question of measurability of the impact of Corporate Social 
Responsibility on Business Performance. It starts with describing newer trends of spending 
money from bringing better quality products to society upliftment, showing that one can 
observe a shift from the classical short-term analysis with particular focus on soft indicators, 
such as employee and customer satisfaction that contribute to the long-term success of a 
company. The paper goes on to give an overview of latest trends in the field of Corporate 
Social Responsibility and then offers a possible way to measure its impact on business 
performance on the basis of the stakeholder concept in India. All companies with turnover of 
Rs.1000 crores and more - or a net worth of Rs 500 crore and more or net profit of Rs.5 crore 
and more - will have to spend at least two percent of their three-year average profit every 
year on CSR activity and should have a CSR committee of the board consisting of three or 
more directors,”. The Government is now planning to increase its contribution from 2% to 
even 5%......Indian Government  
Multi-National Companies are always ready to spend more than what government insist for 
CSR,  
 otherwise they cannot survive in the long run.... Narayana Murthy, founder Infosys. 
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Abstract:. India is a developing economy, here Corporate Social Responsibility play an 

important role in Organizations. The importance of CSR is increasing in Indian Corporate 

scenario because organization have realize that ultimate goal is mot profit making beside this 

trust building is viable and assert able with societal  relationship, especially for the backward 

classes in the society This study is mainly focus on the actual theoretical framework of CSR 

activities on  in the selected companies. This also would form the research base for the future 

research to study the wealth maximization of companies through their CSR activities.  

 

 

 

 

 

 

 

 

 

 

 



 

CSR ACTIVITIES OF INFOSYS
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 CSR Activities of Wipro 
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CSR Activities of Cognizant 
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CSR Activities of  Emids 

 

 

 

 


