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CHAPTER -1 

WOMEN ENTREPRENEURSHIP IN INDIA 

INTRODUCTION 

In the era of Liberalization, Privatization and Globalization along with 

ongoing IT revolution, today’s world is changing at a surprising pace. Political and 

Economic Transformations appear to be taking place everywhere—as countries 

convert from command to demand economies, dictatorships move toward 

democratic system, and Monarchies build new civil institutions. These changes 

have created economic opportunities for women who want to own and operate 

businesses. 

Today, women entrepreneurs represent a group of women who have broken 

away from the beaten track and are exploring new avenues of economic 

participation. Among the reasons for women to run organized enterprises are their 

skill and knowledge, their talents, abilities and creativity in business and a 

compelling desire of wanting to do something positive. It is high time that countries 

should rise to the challenge and create more support systems for encouraging more 

entrepreneurship amongst women. At the same time, it is up to women to break 

away from stereotyped mindsets. In this dynamic world, women entrepreneurs are a 

significant part of the global expedition for sustained economic development and 

social progress. Due to the growing industrialization, urbanization, social legislation 

and along with the spread of higher education and awareness, the emergence of 

Women owned businesses are highly increasing in the economies of almost all 

countries. 

In former days, for Women there were 3 Ks- Kitchen, Kids, Knitting, then 

came 3 Ps- Powder, Papad, Pickles and now at present there are 4 Es- Electricity, 

Electronics, Energy, Engineering .Indian women had undergone a long way and are 

becoming increasingly visible and successful in all spheres and have shifted from 

kitchen to higher level of professional activities.

 At Present women are taking more and more professional and technical 

degrees to cope up with market need and are flourishing as de signers, interior 

decorators, exporters, publishers, garment manufacturers and still exploring new 
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avenues of economic participation. It is perhaps for these reasons that Government 

Bodies, NGO’s, Social Scientists, Researchers ‘and International Agencies have 

started showing interest in the issues related to entrepreneurship among women in 

India. 

Women entrepreneur’s explore the prospects of starting a new enterprise; 

undertake risks, introduction of new innovations, coordinate administration & 

control of business & providing effective leadership in all aspects of business and 

have proved their footage in the male dominated business arena. 

This study focuses on the concept of woman entrepreneurs in India; their 

traits in business, the problems faced by them when they set up and make some 

suggestions for future prospects for development of Women Entrepreneurs. 

1.1 HISTORY OF WOMEN ENTREPRENEURSHIP 

Entrepreneurship has gained currency across the sphere and female- 

entrepreneurship has become an important module. India is one of the fastest 

emerging economies and the importance of entrepreneurship is realized across the 

gamut. 

“Women Entrepreneurship” means an act of business ownership and 

business creation that empowers women economically increases their economic 

strength as well as position in society. Women-entrepreneurs have been making a 

considerable impact in all most all the segments of the economy. 

“Women Entrepreneur” is a person who denies the role of their personal needs to 

participate and be accepted economically independent. Strong desire to do 

something positive is a high-quality women entrepreneur who contributes to the 

position values of family and social life. 

“An enterprise owned and controlled by a women having a minimum 

financial interest of51% of capital and giving at least 51% of the employment 

generated by the enterprise to women.” - Government of India
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According to Kamala Singh," A women entrepreneur is a confident, 

innovative and creative woman capable of achieving economic independence 

individually or in collaboration generates employment opportunities for others 

/through initiating establishing and running an enterprise by keeping pace with her 

personal, family and social life. 

According to Medha DubhanshiVinze,” a women entrepreneur is a person 

who is an enterprising individual with an eye for opportunities and an uncanny 

vision, Commercial acumen, with tremendous perseverance and above all a person 

who is willing to take risk with the unknown because of the adventures spirit she 

possesses.” 

In the words of Former President APJ Abdul Kalam"Empowering women 

is a prerequisite for creating a good nation, when women are empowered, society 

with stability is assured. Empowerment of women is essential as their thoughts and 

their value systems lead to the development of a good family, good society and 

ultimately a good nation." 

Pandit Jawaharlal Lal Nehru has remarked “When women move forward, 

the family moves, the village moves and the Nation moves.” 

Women Entrepreneurs have been making a significant impact in all segments 

of economy of the world. Their willingness for the future is apparent in their 

growing confidence, in their strengths and in their desire to seek different forms of 

work in order to achieve a new balance between work and home. Thus a women 

entrepreneur is one who starts business and manages it independently and tactfully 

takes all the risks, accepts challenging role to meet her personal needs and become 

economically independent. A strong desire to do something positive is an inbuilt 

quality of entrepreneurial women, who is capable contributing values in both family 

and social life and is one who faces the challenges boldly with an iron, will to 

succeed. Women’s entrepreneurship needs to be studied separately for two main 

reasons. The first reason is that women’s entrepreneurship has been recognized 

during the last decade as an important untapped source of economic growth. 

Women entrepreneurs create new jobs for themselves and others and by being 
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different also provide society with different solutions to management, organisation 

and business problems as well as to the exploitation of entrepreneurial 

opportunities. However, they still represent a minority of all entrepreneurs. Thus 

there exists a market failure discriminating against women’s possibility to become 

entrepreneurs and their possibility to become successful entrepreneurs. This market 

failure needs to be addressed by policy makers so that the economic potential of this 

group can be fully utilized. While 

Without a doubt the economic impact of women is substantial, we still lack a 

reliable picture describing in detail that specific impact. Recent efforts initiated by 

the various organizations are responses to this lack of knowledge and have focused 

the attention of policy makers and researchers on this important topic. 

The second reason is that the topic of women in entrepreneurship has been 

largely neglected both in society in general and in the social sciences. Not only 

have women lower participation rates in entrepreneurship than men but they also 

generally choose to start and manage firms in different industries than men tend to 

do. The industries (primarily retail, education and other service industries) chosen 

by women are often perceived as being less important to economic development 

and growth than high technology and manufacturing. Furthermore, mainstream 

research, policies and programmes tend to be “men streamed” and too often do not 

take into account the specific needs of women entrepreneurs and would-be women 

entrepreneurs. As a consequence, equal opportunity between men and women from 

the Perspective of entrepreneurship is still not a reality. In order for policy makers 

to address the situation the report makes a number of recommendations. Women 

entrepreneurship development is an essential part of human resource development. 

The development of women entrepreneurship is very low in India, especially in the 

rural areas. Entrepreneurship amongst women has been a recent concern. Women 

have become aware of their existence their rights and their work situation. 

However, women of middle class are not too eager to alter their role in fear of 

social backlash. The progress is more visible among upper class families in urban 

cities.  

The study focuses on women entrepreneur. Any understanding of Indian 

women, of their identity, and especially of their role taking and breaking new paths, 

will be incomplete without a walk down the corridors of Indian history where 
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women have lived and internalized various role models. The paper talks about the 

status of women entrepreneurs and the problems faced by them when they ventured 

out to carve their own niche in the competitive world of business environment. 

In this dynamic world, women entrepreneurs are an important part of the 

global quest for sustained economic development and social progress. In India, 

though women have played a key role in the society, their entrepreneurial ability 

has not been properly tapped due to the lower status of women in the society. It is 

only from the Fifth Five Year Plan (1974-78) onwards that their role has been 

explicitly recognized with a marked shift in the approach from women welfare to 

women development and empowerment. The development of women 

entrepreneurship has become an important aspect of our plan priorities. Several 

policies and programmes are being implemented for the development of women 

entrepreneurship in India.  

There is a need for changing the mind set towards women so as to give equal 

rights as enshrined in the constitution. The progress towards gender equality is slow 

and is partly due to the failure to attach money to policy commitments. In the words 

of president APJ Abdul Kalam "empowering women is a prerequisite for 

creating a good nation, when women are empowered, society with stability is 

assured. Empowerment of women is essential as their thoughts and their value 

systems lead to the development of a good family, good society and ultimately a 

good nation." 

When a woman is empowered it does not mean that another individual 

becomes powerless or is having less power. On the contrary, if a woman is 

empowered her competencies towards decision- making will surely influence her 

family's behavior .In advanced countries, there is a phenomenon of increase in the 

number of self- employed women after the world war II In USA, women own 25% 

of all business, even though their sales on an average are less than two-fifths of 

those of other small business. In Canada, women own one-third of small business 

and in France it is one-fifth. Women entrepreneurs may be defined as a woman or a 

group of women who initiate, organize and run a business enterprise. Women 

owned business are highly increasing. In rural sector 56% of the male and 33% of 

the female were in the labour force. About 66% of the female population in the 
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rural sector is idle & unutilized. Pioneering and entrepreneurship are not new for 

women in India. Over the years, the world has seen a surge of women entrepreneurs 

and pioneers in India, each of which has carved a special niche for herself. India is 

brimming with the success stories of women. They stand tall from rest of the crowd 

and are applauded for their achievements in their respective fields. These women 

leaders are assertive, persuasive and willing to take risks. They managed to survive 

and succeeded in this cut –throat competition with their hard work, diligence and 

perseverance. Ability to learn quickly from her abilities, her persuasiveness, open 

style of problem solving, willingness to take risks and chances, ability to motivate 

people, knowing how to win and lose gracefully are of some of the good qualities of 

the Indian women entrepreneurs.  

1.2Contextual Framework: 

An increasing number of scholars believe that the growth of a business is, at 

least in part, determined by the entrepreneur’s motivation. Psychological 

motivations such as achievements, independence, and locus of control (pull factors) 

have received significant research attention to their influence on business start-up 

but less attention has been paid to their relationship to business performance. 

According to Brush (1990), individual motivations and goals such as profitability, 

revenues and sales growth have been found to be related to performance in women 

owned businesses, albeit their tendency to perform less well than their male 

counterparts. According to Mathivanan and Selvakumar (2008) the women should 

be allowed freely to undertake the businesses and the women entrepreneurship must 

be recognized, if it is recognized well then the country’s economic growth will be 

flourished.   

 There is a debate over the last decade on what determines the performance of 

women entrepreneurs. Prior literature has indicated that women possess different 

characteristics and thus strengths and/or weaknesses compared to men. As such, the 

collection  of data on the profile, experience, management skill and competency, 

size and sector, individual characteristics and the motivates of Indian women 

entrepreneurs are needed in order to allow the  policy makers, educators, women 

associations and public to identify appropriate planning of national policies and 

programmes. This not only helps the government to identify the appropriate target, 

but also leads the women entrepreneurs in developing appropriate skills and 
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capabilities in doing businesses especially at the start-up phase and might help them 

to create and sustain their business ventures successfully.  

While the government has undertaken various efforts in promoting 

entrepreneurship especially among the women, there are more to be accomplished. 

The policy makers should continue their efforts in nurturing more women 

entrepreneurs and also to facilitate their success. A policy that is friendly to new 

firms must be enacted. These included removing constraints such as red-tapes and 

to simply the licensing requirements. More financial support are needed in various 

forms such as pre-seed and seed funding in order to draw more women into 

entrepreneurship. It is also important to encourage big corporations to have business 

collaborations with SMEs and to facilitate SMEs’ growth as they go to 

international. Without these supports, the efforts in creating quality, resilient and 

successful women entrepreneurs in all sectors of the economy would be 

cumbersome. Given a conducive environment and adequate support, Indian women 

entrepreneurs can realize their full potential and maximize their contribution to the 

country’s economic development.  

Women entrepreneurs in India are handicapped in the matter of organizing and 

running businesses on account of their generally low levels of skills and for want of 

support system. The transition from homemaker to sophisticated business woman is 

not that easy. But the trend is changing. Women across India are showing an 

interest to be economically independent. Women are coming forth to the business 

arena with ideas to start small and medium enterprises. They are willing to be 

inspired by role models- the experience of other women in the business field. The 

role of women entrepreneurs is especially relevant in the situation of large scale 

unemployment that the country faces. The modern large scale industry cannot 

absorb much of labour as it is capital intensive. The small scale industry plays an 

important role absorbing around 80% of the employment. Women entrepreneurs 

have two faces the best and the worst. 

Women become entrepreneurs due to several factors which may be grouped under 

“Pull factors” and “Push factors”. Pull factors refer to the urge in women to 

undertake ventures with an inclination to start a business. Women entering 
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business, driven by financial need due to family circumstances are said to be 

influenced by push factors. And their performance and success are duly influenced 

by these factors. 

Chart 1: Conceptual Framework 

1.3 Top Factors Motivating Women to Become Entrepreneurs 

Overall, women who choose to become entrepreneurs are motivated primarily by five 

financial and psychological factors, specifically: 

1. The desire to build wealth 

2. The wish to capitalize on business ideas they had 

3. The appeal of startup culture 

4. A long-standing desire to own their own company 

5. Working for someone else did not appeal to them 

Factors 

Influencing 

Women 

Entrepreneurship 
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1.4 The Importance of Human Capital 

On average, both men and women rated their prior industry and work experience as a 

very important factor in determining their startups’ success. Both sexes rated 

experience highest, with lessons learned from previous successes and failures rated 

slightly less important. 

In fact there were significant differences in the results between men and women. 

Women believe it’s crucial to have had prior success. The authors and myself are not 

sure whether that’s because they are less confident to start a business without prior 

experience, or that they believe a track record is particularly valuable under these 

conditions because it demonstrates their competence. 

1.5 The Importance of Social Capital 

Social capital is defined as ‘the benefits derived from an individual’s personal and 

professional networks’ which is an essential resource to the successful running of a 

business. 

Consistent with their finding that co-founder encouragement is more important to 

women than men, they also found that women especially benefit from other types of 

social support and encouragement.  Both sexes rated their professional and business 

networks as very important to the success of their most recent startups, but women 

emphasized it more. 

1.6 Financial Capital Sources 

The majority of the successful entrepreneurs in this study had founded their current company 

with money from personal savings. 

The one exception was that women were almost twice as likely to secure their main funding 

from business partners. 
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1.7 Successful Women Had the Resources They Needed 

Men and women mostly see the challenges facing entrepreneurs in the same way. 

Large percentages of both groups said the amount of time and effort required to start a 

business was a key difficulty. 

More than half also found it difficult to recruit a co-founder. Financing, the 

consequences of failure, health insurance, and lack of experience or industry 

knowledge were lesser concerns, although shared by both sexes. 

Lack of mentors was not a problem for either group and for women mentors likely 

contributed their success. Even though that unachievable aspect of `work/life’ balance 

wasn’t specifically asked about it was interesting to see that men are twice as likely to 

feel greater pressure than women to be the traditional breadwinner and therefore keep 

a traditional job rather than becoming an entrepreneur. 

Women have the potential for greater career flexibility, if that’s provided then we’d 

encourage more female entrepreneurs. 

Table-1.1 

Women Entrepreneurship in India

States 
No of Units 

Registered 

No. of Women 

Entrepreneurs 
Percentage 

Tamil Nadu 9618 2930 30.36 

Uttar Pradesh 7980 3180 39.84 

Kerala 5487 2135 38.91 

Punjab 4791 1618 33.77 

Maharashtra 4339 1394 32.12 

Gujarat 3872 1538 39.72 

Karnataka 3822 1026 26.84 

Madhya Pradesh 2967 842 28.38 

Other States & UTS 14576 4185 28.71 

Total 57,452 18,848 32.82 
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Table-1.2 

Women Work Participation

Country Percentage 

India (1970-1971) 14.2 

India (1980-1981) 19.7 

India (1990-1991) 22.3 

India (2000-2001) 31.6 

USA 45 

UK 43 

Indonesia 40 

Sri Lanka 35 

Brazil 35 
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CHAPTER 2 

DESIGN OF THE STUDY 

The women owned businesses are highly increasing in the economies of 

almost all countries. The hidden entrepreneurial potentials of women have 

gradually been changing with the growing sensitivity to the role and economic 

status in the society. Skill, knowledge and adaptability in business are the main 

reasons for women to emerge into business ventures. ‘Women Entrepreneur’ is a 

person who accepts challenging role to meet her personal needs and become 

economically independent. A strong desire to do something positive is an inbuilt 

quality of entrepreneurial women, who is capable of contributing values in both 

family and social life. The glass ceilings are shattered and women are found 

indulged in every line of business from papad to power cables. In India, although 

women constitute a major half of the total population, the entrepreneurial world is 

still a male dominated one. A major part of the Indian economy still lies in the rural 

areas and villages of the country. Though a huge mass of people are constantly 

moving to the urban sectors, development of the villages cannot be neglected. With 

their excellent managerial and entrepreneurial skills, few Indian women have taken 

up the duty to raise the standard of living in Indian villages and have been really 

successful at it. From establishing rural banks for the labors and workers to 

generating home based businesses for women, these Indian women have setup 

benchmarks for the younger generation.  

2.1 A growth in woman entrepreneurship 

In recent years the entrepreneurship has gained wide popularity on the whole 

globe. The rate of becoming entrepreneurs in women is more compared to men. 

(Renzuilliet a1 2000) In North America 38 percent & small businesses are owned 

by women (Brush & Hierarch, 1999) The growth rate is omen owned enterprises in 

some of the developing countries are higher as compared to the developed 

countries. According to ILO Statistics the growth rate is 24% in Malaysia, 30% in 

Thailand & 36% in Philippines & 42% in Indonesia. The growth rate was highest in 

the Tamil Nadu State of India. It was 18% in 2001. 
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2.2 Literature Survey 

An entrepreneur is a person who starts an enterprise. She searches for change and 

responds to it. A number of definitions have been given of an entrepreneur-The 

economists view her as a fourth factor of production along with the land labour and 

capital. The sociologists feel that certain communities and cultures promote 

entrepreneurship like for example in India we say that Gujaratis and Sindhis are very 

enterprising. Still others feel that entrepreneurs are innovators who come up with 

new ideas for products, markets or techniques. 

Government of India (1984) has defined woman entrepreneur s “an 

enterprise owned and controlled by a women having a minimum financial interest 

of 51 percent of the capital and giving at least 51 percent of employment generated 

in the enterprise to women”. This definition does not suit to rural women 

entrepreneurs in India. Any rural women or a group of rural women which 

innovates, imitates or adapts an economic activity may be referred as a rural woman 

entrepreneur. Secondly, rural women entrepreneur could be defined as an adult 

rural woman who creates, owns, and runs an enterprise in rural area.   

It can be said that rural woman entrepreneur is the one who creates 

something new, organizes production and undertakes risks and handles economic 

uncertainties, to adjust her personal needs, family life, social life and economic 

independence. 

The contribution of women and their role in the family as well as in the 

economic development and social transformation are essential. 

Cole1 (1959), in their study on rural women entrepreneurs, observed that 

another important business motivation for women is the need to provide security to 

the family. 

A study done by Azad2 (1982), reveals that the main motivating factors for 

women entrepreneurs are economic compulsion, the presence of knowledge and 

skills, need for achievement, inspiration gathered from the success of others and 

frustration in the present occupation. 
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The research by Asghari3 (1983), concludes that women take up 

entrepreneurship to fulfil economic needs like power and achievement and to gain a 

novel experience. 

Azad4 (1982), opined that the main motivating factors for women 

entrepreneurs are economic compulsion, the presence of knowledge and skills, need 

for achievement, inspiration gathered from the success of others and 

frustration in the present. 

Nelson (1991), in his study, small business Opportunities for women in 

Jamaica, revealed that women were concentrated in businesses which required the 

least capital outlay or an extension of household activities. The study also revealed 

that women entrepreneurs were dependent on their business to maintain their homes 

and support their families. 

D Heggae5 (1998) has discussed the development of rural women 

entrepreneurship, trends, and patterns of growth by various types of economic 

activities and the problems faced by them. The government schemes such as 

DWCRA/ TRYSEM and other income generating activities in the group and by 

individual entrepreneurs have enlightened the process involved in the promotion of 

self-help groups, networking of the bankers/NGOs/ village panchayats/ 

departments/ societies in organizing and promoting self-employment ventures by 

these women. The study has revealed that the marginalized groups like SC/STs, 

religious minorities like Muslims/ Christians are very negligible whereas the rural 

women belonging to Hindu forward groups are substantial. Activities selected by 

these women were purely village based, lacked tapping the aventures of wider 

markets due to gender bias of the promoters, their restrictions in mobility, 

constraints of market expansion ideas by taking additional working capital. The 

author has failed to comment on the personality growth of these women, and mode 

of inculcating risk taking, decision making, and capacity building aspects.  

���������������������������������������� �������������������
�&��+���0+���������
	��1��*������������+���(�����$�����$���-$��23����������� �����������/*(0*����1����

�1���
��&'� �41/1�(�����$����)�*������������+����$���,� ����-$���.�&���"�+�������&���"�����/*(0*�
��(��������(���������3�����-$���*������������+����5�6�(��+���



���

�

Punitha et al.6 (1999), examined the problems and constraints faced by 

self-employed women in the Pondicherry region. A sample of 120 women was 

personally interviewed during the period from June to July 1999 of which 42 

belonged to rural and 78 to urban areas. The major problems faced by the rural self-

employed women were competition from better quality products, and marketing 

problems. The problems for the urban entrepreneurs were, apart from the 

competition from better quality products, the difficulty in getting loans. The least 

problems faced by both rural and urban self-employed women were ignorance 

about schemes, distance from markets, and ignorance about agencies and 

institutions. 

Lall&Sahai, (2008), conduct a comparative assessment of multi- 

dimensional issues & challenges of women entrepreneurship, & family business. 

The study identified Psychographic variables like, degree of commitment, 

entrepreneurial challenges & future plan for expansion, based on demographic 

variables. Through stratified random sampling & convenience sampling the data 

have been collected from women entrepreneurs working in urban area of Lucknow.  

The study identified business owner’s characteristics as self-perception self-esteem, 

Entrepreneurial intensity & operational problem for future plans for growth & 

expansion. The study suggested that though, there has been considerable growth in 

number of women opting to work in family owned. 

Sathiabama. K7 (2010), in her article titled ‘Rural Women 

Empowerment and Entrepreneurship Development’ emphasized empowerment 

of rural women through entrepreneurship and the advantages entrepreneurship 

among the rural women, in some countries; women may experience obstacles with 

respect to holding property and entering contracts. They suggest that increased 

participation of women in the labour force is a prerequisite for improving the 

position of women in society and self-employed women. They also advise that the 

need is knowledge regarding accessibility to loans, various funding agencies 

procedure regarding certification, awareness on government welfare programs, 

motivation, technical skill and support from family, government and other 
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organization. More over Formation and strengthening of rural women 

entrepreneurs’ network must be encouraged. 

Kishor N. Choudhary& Dr. ArvindP.Rayalwar8(2011) studied 

opportunities and challenges for Rural women entrepreneurship in India and 

highlight some issues with reference to the strategic challenges and opportunities 

from a gender focus to analyse the prospects of rural small and medium 

entrepreneurship for women. 

S. Vargheese Antony Jesurajan and S. VargheesPrabhu9(2012) 

conducted an empirical investigation entitled on the Expectation of women 

entrepreneurs in Tirunelveli district of Tamilnadu. This study aims to study the 

expectations of women entrepreneurs in Tirunelveli district. The number of samples 

collected for the study is 300 women entrepreneurs and the type of sampling used is 

proportionate stratified random sampling. Factors analysis has been employed for 

the purpose of analysing the data. The finding depicts many factors like finance, 

training, support and schemes are the major expectations among the women 

entrepreneurs in Tirunelveli district. This study will be relevant and significant to 

the present Indian scenario.  

SreenivasaRaoBehara& K Niranjan10 (2012), in their study of rural 

women entrepreneurship in India, intends to find out various problems, motivating 

and de-motivating factors of women entrepreneurship. This is based on secondary 

data only. They found that Desire to be independent; achievement orientation, etc. 

are some of the common motivating factors of women entrepreneurs across 

geographical boundaries. Women entrepreneurs in India have to face many 

problems at start up as well as operating stage. The main reason of non-availability 

of finance of women is their inability to provide collaterals as they do not have any 

property on their name. Women have got restricted mobility, and freedom, and have 

to perform dual roles at family and at business as well, which hinders the 

entrepreneurial growth. Similarly some gender related stereotypes also create 
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obstacles for women entrepreneurs. They trace that the social systems and attitudes 

the root cause of these problems. 

AnithaD.Pharm, & Dr. R. Sritharan11 (2013), in their study, entitled 

‘Problems being faced by women entrepreneurs in rural areas’, focused on the 

women entrepreneurs in selected districts in ERODE district, Tamilnadu. They tried 

highlighting their motivational forces and relationship between socio-economic 

backgrounds of women entrepreneurs, motivational factors and their existing 

entrepreneurial traits. In their study, through various tools, suggest that 

marketing product is the main problem for women entrepreneurs. They also found 

that improper location and inadequate infrastructure facilities are the hurdles in the 

way of development of women entrepreneurship.

J.B. Say12 (1803): An entrepreneur is an economic agent who unites all means 

of production- land of one, the labour of another and the capital of yet another and 

thus produces a product. By selling the product in the market he pays rent of land, 

wages to labour, interest on capital and what remains is his profit. He shifts 

economic resources out of an area of lower and into an area of higher productivity 

and greater yield. 

 Schumpeter13 (1934): According to him entrepreneurs are innovators who use 

a process of shattering the status quo of the existing products and services, to set up 

new products, new services. 

 The industrial health of a society depends on the level of entrepreneurship 

existing in it. A country might remain backward not because of lack of natural 

resources of dearth of capital but because of lack of entrepreneurial talents or it 

inability to tap the latent entrepreneurial talents existing in that society. 

Entrepreneurs historically have altered the direction of national economies, industry 

or markets- Japan, Singapore, Korea, Taiwan to name a few. 
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 The main functions of entrepreneurs are he has to perceive opportunity, plan, 

organize resources, and oversee production, marketing, and liaison with officials. 

Most importantly he has to innovate and bear risk. The main functions of an 

entrepreneur are as follows: 

1. Innovation: Innovation is one of the most important functions of 

an entrepreneur according to Schumpeter. An entrepreneur uses information, 

knowledge and intuition to come up with new products, new methods of reducing 

costs of a product, improvement in design or function of a product, discovering new 

markets or new ways of organization of industry. Through innovation, an 

entrepreneur converts a material into a resource or combines existing resources into 

new and more productive configurations. It is the creativity of an entrepreneur that 

results in invention and innovation Systematic innovation means monitoring the 

following for innovative opportunity: 

i. The unexpected success or failure or any unexpected outside event, 

ii. Innovation based on process need 

iii. Changes in industry and market structure 

iv. Demographics changes 

2. Risk and uncertainty bearing: According to Hozelist an entrepreneur performs the 

function of risk and uncertainty bearing. Every decision pertaining to development 

of new products, adapting new technologies, opening up new markets involves risk. 

Decision – making in an environment of uncertainty requires anticipation of risk. 

Profit is said to be reward for anticipating and taking such risks. However it is 

pertinent to mention that the entrepreneur is not a gambler, he only takes calculated 

risks. An entrepreneur develops the art of decision – making under conditions of 

uncertainty as a matter of survival. 

3. Organization building: An entrepreneur has to organize men, material and other 

resources. He has to perform the functions of planning, co-ordination and control. 

He has to use his leadership qualities to build a team, generate resources and solve 

problems. With his organizational skills an entrepreneur builds an enterprise from 

scratch, nurtures it and makes it grow. His vision sows the seeds for a sound and 

vibrant organisation and synergies are built in the enterprise. 
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Masao Kikuchi14 (1998) made some case studies to analyse and examine 

how the new export market and subcontracting system consulted in the emergence 

of a “new generation of rural entrepreneurs” in Philippines. The study found that 

sub-contracting in the export garment sector is limited to sewing, but also for other 

related services.  

Mote Shige and Masayuki15 (1998) have made a study on the working and 

development of the “putting-cut system” in Japan. The study shows how rural 

labour force with a very low opportunity cost can be capitalized by promoting rural 

entrepreneurship. 

Porus P Munshi16 (1999) Glass ceilings and material walls are blocks by 

women in organizations. Currently, women management is handicapped by not 

having advisers to guide them and canvas for them in the senior management. 

Laoyan Chen17 (1999) The study shows that Chinese women in rural areas 

have increasingly adopted co-operatives as a form of organization in their effort to 

address the problem for their lack of access to resources including land, credit, jobs, 

training and information and to participate in the main stream economy as an 

organized force. 

Dr. Sajal Kumar18and his associates explained in Entrepreneurial 

marketing: A strategic marketing model to survive in a global economic crisis. The 

women entrepreneurs lack in the skills of marketing their product, and the 

assistance required for same is inadequate to sustain in this competitive market.  

Avasti D.V. and Koujalagi V.R19.,conducted a study of 54 students of Industrial 

Training Institute (ITI) and 27 ITI students getting trained in the National Small 

Industries Corporation in Aligarh. The aim of the study was to investigate the 

awareness and perceptions of the vocational trainees regarding factors contributing 

towards their success in the entrepreneurial activity as understood by the ITI 

students and NSIC trainees. The study found that both ITI and NSIC trainees had 
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weak perception about factors which are mainly responsible for growth of 

entrepreneurship. 

 Sellappan R. and Venkatapathi R.20 studied 30 each management and non-

management students in Periar district of Tamilnadu. They studied the 

entrepreneurial awareness among management and non-management students in 

Tamilnadu. The study revealed that the entrepreneurial awareness was lacking 

among both management and non-management students. However, the 

management course students had theoretical knowledge on business venture 

compare to other students. 

 Naren Singh and Ashishmitra21 conducted an exploratory study of 140 

management students of icfai Business School, Gurgaon to determine their 

aspirations with special reference to entrepreneurship as a career option. The study 

revealed that management students want to opt entrepreneurship as career but firstly 

they want to go for a job to get hands-on-exposure of the entrepreneurial 

development. It is also found that family plays an important role in the decision 

making of women/ladies. 

 Krishna Kumar Agarwal and Rajesh K. Upadyayin22 their study on “Attitude 

of Youth towards Entrepreneurship: A Case Study of Varanasi” identified the 

career preferences of youth belonging to different family as well as educational 

background. The study revealed that there is no significant difference among the 

youth towards career preference with respect to the occupational background. 

Majority youths preferred a job in MNC or a small firm. 

 Chaubey and Praveen Kukreti23conducted an exploratory research of 326 

students in Uttarakhand state. The main objective of the study was to analyse 

students’ perceptions towards entrepreneurial traits and their competitiveness. It 

was found that there is significant difference in the entrepreneurial traits among the 

students of different stream. 
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V.Meshram’ et, al24, (2006), in their article entitled Attitude of 

Beneficiaries to SwarnaJayanti Gram SwarojgarYojna, investigation was 

done to assess the factors associated with attitude of the beneficiaries under 

SwarnaJayanti Gram SwarojgarYojna. A total number of 120 beneficiaries were 

approached personally by the investigator for collection of relevant data and facts. 

The results showed that educational level, aspiration level, economic motivation 

and mass media exposure were found to have association with the attitude of the 

beneficiaries whereas age, social participation, contact with development agencies 

and material possession did not show any association with the attitude of the 

beneficiaries.  

S.K. Badodiya25 (2012), in their work impact of SwarnaJayanti Gram 

SwarojgarYojna on Poverty Alleviation discussed the Poverty in India and observed 

that poverty is a great social and more challenging problem. The process of 

economic development had made the rich richer while the poor have become 

poorer. They opined  thatSwarnaJayanti Gram SwarojgarYojna is a very important 

tool for combating unemployment and underemployment in the rural areas and for 

attacking rural mass poverty and raising the rural poor above the poverty line. 

 M. Satyanarayana26 (2004), in his thesis means of Awareness and Benefits 

Gained by SwarnaJayanti Gram SwarojgarYojna Beneficiaries study was 

undertaken in DharwadTaluk of Dharwad district, Karnataka State to know the 

means of awareness of SGSY programme by the beneficiaries and the incremental 

income derived by the beneficiaries. B.R. Wagh, P.G. Khalache and J.H. Gaikwad 

(2008) in their research article impact of SwarnaJayanti Gram SwarojgarYojna 

(SGSY) on the socio-economic status of the beneficiaries and their suggestions 

from western Maharashtra, carried out the study in Nashik and Ahmednagar district 

of the Western Maharashtra State as these are having dominating population of the 

beneficiaries of SwarnaJayanti Gram SwarojgarYojna. The study revealed low level 

of impact of SGSY and Medium level of impact of SGSY on the socio-economic 

status of the respondent beneficiaries. 
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 Nirmala Banerjee and JoyantiSen27 (2003), in their sreport The SwarnaJayanti 

Gram SwarojgarYojana- A policy in Working highlighted the specific aspects of 

the SGSY design that need to be revised in order to make the project effective. D.C. 

Pathak, S.K. Pant (2007) in their work Finance Matters…? Impact Evaluation of 

SGSY: A case study of Jaunpur District studied the basic difference between Micro 

Credit and Micro Finance and also discussed the SGSY and made an attempt to 

know the impact of SGSY on poverty alleviation in the Ramnagar block district 

Jaunpur on the basis of some income and non-income indicators of poverty. 

 Dr. ArchanaBundela28 (2013) in their work Role of Self Help Groups in Rural 

Employment of India: A case study of SwarnaJayanti Gram SwarojgarYojna 

studied the SwarnaJayanti Gram SwarojgarYojana is an employment programme 

designed to stimulate self-employment activates and ensures that every assisted 

Below Poverty Line (BPL) family – SWAROJGARI – is able to earn a minimum 

monthly income of 2000 within three years. It aims to achieve this objective by 

encouraging families to engage in income – generating activities and by providing 

assistance through a combination of wages, technical capacity building and a 

package of financial assistance that includes institutional credit and subsidy. 

 Ajay Kumar Dekha1, PadmalochanHazarika29 (2013), in their research paper 

Generation of Income of Rural Poor through SwarnaJayanti Gram SwarojgarYojna 

(SGSY) – A study Relating to Kamrup District (Rural) studied the beneficiaries 

under SGSY in Kamrup District (rural) of Assam have applied paired test to 

examine whether the average annual income of the beneficiaries has significantly 

increased after SGSY scheme was introduced over their average annual income 

before joining and found that that the average annual income of the beneficiaries 

has significantly increased. 

 The review of research studies on the SGSY in India reveals that different 

works are carried out in the different states focusing different dimensions of SGSY. 

Hence, the study intends to investigate the performance of SGSY in Tamil Nadu.  
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 Maganlal S. Molia30 in the article ‘Organising Capacity and Institution 

Building for Microfinance and Rural Finance Institutions’ opined that the capacity 

building in micro-finance institutions is a crucial issue and also said about donors 

for micro-finance institutions and their relationship in the form of agreement. 

 Padmavathi and SavithaPatil31 in their paper on ‘The Role of Women 

Entrepreneurs in Small Scale Industries’ identified the problems and challenges 

faced by the women entrepreneurs. It was identified that lack of education, limited 

mobility, inability to bear risk, lack of motivation, male dominated society, problem 

of finance, stiff competition and lack of knowledge of latest technology are the 

major problems of women entrepreneurs. It was concluded that India have had an 

impressive track record with a first biotechnology company headed by 

KiranMazumdhar. Thus entrepreneurship among women improves the wealth of 

nation in general and of the family in particular. 

 Rajesh D. Shelke32 in his paper on ‘Role of Women in agriculture and 

Development’ found that rural women are the major contributors in agriculture and 

its allied fields. He recommended that contribution of women should be accounted 

in monetary terms, women with disability should be given loan on soft terms and to 

enhance women’s literacy rate and also suggested for separate education policy.

J. Jaylath study (2003) from his articles commented that the three factors such as 

age, education, marital status relationship with the extent of impact on the growth 

of entrepreneurship. This study understands the existing status of motivational force 

and relationship between socio economic background of entrepreneurs and 

motivational factors. 

Holvet (2005) depicts that microfinance to poor women through SHG’s resulted in 

the active participation of women in decision making rather than lending women 

through formal banking system. 
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Moyale, Dollar and Biswas (2006) observed that after joining SHG’s the women 

members are achieved socio-economic empowerment. The collective efficiency, 

active response, self-esteem and self-sufficiency increased.  

M.A. Lokhande (2008) in his work on socio economic impact of micro-financing 

through SHGs in Marathwada region had made an attempt to find out whether 

SHGs are really helpful in eradicating poverty of poor members and also whether 

SHG’s are instrumental in enhancing and social status of its members. 

Babu Reddy and Reddy (2010) expresses in study that the involvement of women 

SHGs led to improvement in the status and position of women in their households 

as well as their self-confidence. 

Aruna and Jyothi may (2011) made an attempt to know the role of microfinance in 

women empowerment and found out microfinance has a profound empowerment 

influence on the economic stats, decision making power, knowledge and self 

worthiness of women participants of SHG’s linkage programme in Hyderabad. 

RobitaSorokhaibham (2011) study on Women Entrepreneurship in Manipur North 

East India” had analysed major constraints faced by the Women Entrepreneurs and 

the developments as well as motivating factors of Women Entrepreneurs are 

discussed. 

Anita (2012) revealed “The women members of the SHGs are taking the small 

credit and have their own employment. Once the women become economically 

strong she can move anywhere in the business field. By utilizing the amount in 

proper way she can earn sufficient profit and she can easily refund the loan amount 

to the financial institution. By this she can financially empower. Once she 

empowered financially the self-confidence increases easily”. 

Jagadeesh and Raghurama (2012) revealed about the entrepreneurship development 

of rural women through SHGs and indicated that emergence and rapid 

multiplication of SHGs based on microcredit is phenomenon that is gaining 

importance in the development scenario. The rural women are engaged in small 

scale entrepreneurship programme with the help of SHG’s. 
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Nishchitha (2012) the reveals education is a powerful tool of social transformation. 

Hence, education for women has to paid special attention. Greater access for 

women to education must be ensurers in the educational system. 

Mamata and Laxisha (2013) the study reveals motivational factors to influence the 

performance of entrepreneurs. The government should take the initiate to recognise 

and award the contribution of entrepreneurs 

Author  Inputs  Period  Methodology  Findings  

Helen Reijonen 

To examine how 

business owners 

perceive success and 

growth. 

2006 

Two industries in 

small geographical 

area 

Finds the motivates 

and goals of small 

business owners 

Case study on 

understanding the 

small business owner: 

what they really are & 

how this relates to 

firm performance. 

Elibeth walker, 

Calving wang and 

Janice Redmond: 

research paper on 

women and work life 

balance is home based 

business ownership 

the solution? 

Seeks to explore self-

employment through 

home based business 

ownership as a 

potential solution to 

the inter role conflict. 

2006 

Survey in western 

Australia four way 

comparison 

investigating the 

dynamics of home 

based business 

ownership between 

male and female 

operators 

The attraction of home 

based business 

ownership is driven 

predominantely by 

flexibility afforded to 

lifestyles and the 

ability to balance. 

AylaMalach Pines and 

Dafna Schwarz 

Research paper : Now 

you see them now you 

don’t Gender 

differences in 

Entrepreneurship 

Perceptual variables 

have a crucil 

influences on the 

entrepreneurial 

activity this study 

aims to describe three 

studies that addressed 

gender differences 

and entrepreneurial 

perceptions testing 

predictions derived 

formschneider’s 

attraction selection 

attrition ASA model. 

Nov-07 

National telephone 

survey involving 514 

Israeli adults, 2nd 313 

Israeli management 

students 3rd 101 

Israeli small business 

owners. 

Results 1st study 

showed 

entrepreneurial traits 

and values. The results 

of second study 

showed large gender 

differences in the 

willingness to start a 

business among 

management students 

who intend to start a 

business.  

Muriel orhan and don 

seott- Research paper: 

on why women enter 

into entrepreneurship: 

an explanatory model. 

Develops a model of 

the factors the 

motivates women to 

start their own 

business. 

Jan-01 

Case study on two 

French Women 

Entrepreneurs 

Various push and pull 

factors responsible 

have been concluded 

to manage enterprises 

by women in the 
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competitive 

envitronment. 

Maria uden case study 

on indedigeneous 

women as 

entrepreneurs in global 

front tim innovation 

systems. 

To investigate an 

entrepreneurial 

process with unusual 

characteristics, 

focusing on sami 

micro and mezzo 

level entrepreneurial 

logic and terms.  

2007 

Case study is small 

community in 

Sweden. 

This paper builds and 

ethnological 

methodology and an 

interactive approach. 

2.3 Literature Gap 

The Survey of literatures indicates that many issues and problems of women 

entrepreneurs have been studied throughout the world. Even the traits of successful 

women entrepreneurs have also been covered.  However, the survey reveals that the 

traits which contribute for success differ and varies from countries to countries. The 

traits which are dominant in one country is found to be not dominant in another 

country. This fact has been considered as a gap. The traits of women entrepreneurs 

within the country and within each of the states differs, hence it was decided to 

study the “Traits of women entrepreneurs in Karnataka”. In the process of studying. 

The issues and problems faced by successful women entrepreneurs have also been 

covered.

2.4 Statement of Problem 

The central and State Governments are encouraging women entrepreneurship by 

establishing supporting institutions and offering number of facilities including 

financial assistance.  But yet the growth is considered to be insignificant compared 

to female population of the country.  What could be the specific reasons for this? Is 

it because they lack knowledge, determination, dynamisms, or are they incapable of 

making decisions, have managerial inability, unwillingness to take risks? Or is it 

because they are attached to their families more than to their business ventures? Or 

it is because they cannot work in a male dominant society.  These questions lead us 

conclude that there are certain personality traits which should be possessed by 

women entrepreneurs to be successful in their ventures.  This study aims at 

assessing the personality traits of the entrepreneurs in order to determine whether 

women have those personality traits or not and if they do not have, how it could be 

imparted to them on a period of time. 
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2.5 Objectives of the Study: 

1) To examine the policies and programs of the central and state governments 

regarding encouraging women entrepreneurships in India. 

2) To examine various institutions offering training women entrepreneurship. 

3) To identify the personality traits of entrepreneurs to determine whether successful 

entrepreneurs possess those traits. 

4) To determine the specific personality traits which contribute for success of 

women entrepreneurs. 

2.6 Scope of the Study: 

Though there are many personality traits which could be considered, this study is 

confined to only about 15 traits.  Secondly only women entrepreneurs of Karnataka 

are considered for the study. 

To have a clear focus, the following hypotheses in objectives are formulated for the 

study. 

2.7   Hypotheses: 

1. The success of women entrepreneurship depends more on possessing required 

personality traits rather than possessing physical input factors 

2. The Successful women entrepreneurs have business family background: 

3. Technically educated Women Entrepreneurs are more successful compared non-

technical women entrepreneurs 

2.8   Methodology: 

The survey method is going to be adopted for assessing the personality traits of 

women entrepreneurs.  Regarding Government Policies and Programs and 

institutions supporting women entrepreneurship, Secondary data will be used. 
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2.9 Technique of Data Collection: 

The Personality traits women entrepreneurs of Karnataka will be collected by 

survey.  This survey method results in getting primary data.  For this structured 

questionnaires will be used. 

2.10 Plan of analysis: 

The data collected will be analyzed using personality index method along with 

other statistical and financial tools. 

2.11 Limitation of the Study: 

The study is confined to women entrepreneurs working in District head-quarters of 

each of the districts of Karnataka.  Secondly, women entrepreneurs who established 

their ventures after the year 2000 alone is taken into consideration. 

2.12 Research Gap 

Literature study reveals many issues of women entrepreneurs. No research 

work has focused on the multi-dimensional issues of the research topic. Problems of 

women entrepreneurship are multi-faceted. Triggers and barriers of 

entrepreneurship of different types of businesses on socio-economic angle is the 

research gap that we found out. Hence we proceed to understand the triggers and 

barriers of women entrepreneurs. 

2.13 Opportunities for women entrepreneurs 

Highly educated, technically sound and professionally qualified women 

should be encouraged for managing their own business, rather than dependent on 

wage employment outlets. The unexplored talents of young women can be identified, 

trained and used for various types of industries to increase the productivity in the 

industrial sector. A desirable environment is necessary for every woman to indicate 

entrepreneurial values and involve greatly in business dealings. The additional 

business opportunities that are recently approaching for Women Entrepreneurs are: 

• Eco friendly technology 

• Bio-technology 

• IT enabled enterprises 

• Event management 
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• Tourism industry 

• Telecommunication 

• Plastic materials 

• Mineral water 

• Sericulture 

• Floriculture 

• Herbal and health care 

• Food, fruits and vegetable processing.

Table 2: State wise break up of Enterprise Managed/ owned by women 

Sl.No Name of state 

No. of 

enterprises 

Managed by 

women 

No. of 

women 

enterprises 

1 Jammu and 

Kashmir 

5640 5742 

2 Himachal 

Pradesh 

3515 3722 

3 Punjab 30190 29068 

4 Chandigarh 2059 2243 

5 Uttaranchal 8706 8804 

6 Haryana 10087 9620 

7 Delhi 13368 14383 

8 Rajasthan 29785 36371 

9 Uttar Pradesh 54491 72667 

10 Bihar 38170 49443 

11 Sikkim 30 98 

12 Arunachal 

Pradesh 

131 150 

13 Nagaland 207 179 

14 Manipur 9168 10745 

15 Mizoram 3076 3700 
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16 Tripura 631 863 

17 Meghalaya 3658 3580 

18 Assam 11189 11757 

19 West Bengal 71847 69625 

20 Jharkhand 7271 7865 

21 Orissa 33274 38233 

22 Chhattisgarh 11766 10034 

23 Madhya Pradesh 62351 68823 

24 Gujarat 55361 53703 

25& 26 Daman and Diu 

and Dadra and 

Nagar Haveli 

167 213 

27 Maharashtra 80662 100670 

28 Andhra Pradesh 77347 77166 

29 Karnataka 101264 103169 

30 Goa 677 810 

31 Lakshadweep 61 67 

32 Kerala 137561 139225 

33 Tamil Nadu 130289 129808 

34 Pondicherry 1089 1065 

35 Andaman and 

Nichobar 

Islands 

53 110 

All  995141 1063721 

Source: Development Commissioner (MSME) Ministry of Micro, Small & Medium 

Enterprises. 

The total number of women enterprises in the total SSI Sector was estimated at 

10,63,721 (10.11%). The estimated number of enterprises actually managed by 

women was 9,95,141 (9.46%). In the states of Mizoram, Orrissa, Karnataka, Gao, 

Lakshadweep, Kerala, Tamil Nadu and Ponicherry, the share of women 

employment was significantly higher (more than 20%). The position of women 

entrpreneurships and women enterprises is given state-wise in the following table. 
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Let’s take a peep in to lives of some of the most successful women today and learn 

and get inspired from these wonder women who epitomize purpose, strength and 

empowerment. 

�Dr. KiranMazumdar Shaw, CEO, Biocon: Founder of India’s largest Biotech 

Company to produce Biocon’s first proprietary drug, for head and neck cancer, 

decorated with Padmashri in 1989 and PadamBhushan in 2005. 

�EktaKapoor, creative held of Balagi Tele-Films is the daughter of actor Jeetendra. 

Ekta dominates Indian television, producing more than eight television soaps. At 

the 6th Indian Tele Awards 2006, she bagged the hall of Fame Award for her 

contributions. 

�MrsSulajjaFirodiaMotwani, joint managing director Kinetic engineering and MD 

kinetic finance. 

�Ms. Anuradha Desai, Chairperson: Venkateshwara Hatcheries second largest 

company producer of eggs in the world. 

�Ms. Ritu Kumar: the diva of Indian fashion, one of the earliest and most famous 

designers of India. She has been in the fashion designing business since 1977, she 

has pioneered the term fashion in the Indian context, and more importantly, has 

demonstrated that hand made products can be as profitable as and even more 

glamorous than those made by machine. 

Summation: 

In the context of above discussions relating to this statement of the problem, 

specific objectives of the study, the study was conducted by collecting primary and 

secondary data and after the detailed analysis the project report has been presented 

in seven chapters as under. 

Chapter   1. Women Entrepreneurship in  India

 2. Design of the Study 

3.   Policies and Schemes for women entrepreneurs in India

4.   Institutional Agencies in Women Entrepreneurship

5.   Profile of Women Entrepreneurs

6.   Successful Women Entrepreneurs- Determinants 

7.   Summary of findings, Conclusion and Suggestions
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CHAPTER 3 

3.1 POLICIES AND SCHEMES FOR WOMEN 

ENTREPRENEURS IN INDIA 

Development of women has been a policy objective of the government since 

independence until the 70s the concept of women’s development was mainly 

welfare oriented. In 1970s, there was a shift from welfare approach to development 

approach that recognized the mutually reinforcing nature of the process of 

development. The 80s adopted a multi-disciplinary approach with an emphasis on 

three core areas of health, education and employment. Women were given priorities 

in all the sectors including SSI sector. Government and non-government bodies 

have paid increasing attention to women’s economic contribution through self-

employment and industrial ventures.  

The primary responsibility of promotion and development of Women 

Entrepreneurship is of the State Governments. However, the Government of India, 

supplements the efforts of the State Governments through various initiatives. to 

assist the States in their efforts to encourage entrepreneurship, employment and 

livelihood opportunities and enhance the competitiveness of Women 

Entrepreneurship in the changed economic scenario. The schemes/programmes 

undertaken by the Ministry and its organizations seek to facilitate/provide: i) 

adequate flow of credit from financial institutions/banks; ii) support for technology 

up gradation and modernization; iii) integrated infrastructural facilities; iv) modern 

testing facilities and quality certification; v) access to modern management 

practices; vi)entrepreneurship development and skill up gradation through 

appropriate training facilities; vii) support for product development, design 

intervention and packaging; viii) welfare of artisans and workers; ix) assistance for 

better access to domestic and export markets and x) cluster-wise measures to 

promote capacity-building and empowerment of the units and their collectives. 

In India, the Micro, Small & Medium Enterprises development organizations, 

various State Small Industries Development Corporations, the Nationalized banks 

and even NGOs are conducting various programmes including Entrepreneurship 

Development Programmes (EDPs) to cater to the needs of potential women 
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entrepreneurs, who may not have adequate educational background and skills. The 

Office of DC (MSME) has also opened a Women Cell to provide coordination and 

assistance to women entrepreneurs facing specific problems.   

There are also several other schemes of the government at central and state level, 

which provide assistance for setting up training-cum-income generating activities 

for needy women to make them economically independent. Small Industries 

Development Bank of India (SIDBI) has also been implementing special schemes 

for women entrepreneurs. In addition to the special schemes for women 

entrepreneurs, various government schemes for MSMEs also provide certain special 

incentives and concessions for women entrepreneurs. For instance, under  Prime  

Ministers RozgarYojana  (PMRY), preference is given to women beneficiaries. The 

government has also made several relaxations for women to facilitate the 

participation of women beneficiaries in this scheme. Similarly, under the MSE 

Cluster Development Programme by Ministry of MSME, the contribution from the 

Ministry of MSME varies between 30-80% of the total project in case of hard 

intervention, but in the case of clusters owned and managed by women 

entrepreneurs, contribution of the M/o MSME could be up to 90%  of the project 

cost. Similarly, under the  

Credit Guarantee Fund Scheme for Micro and Small Enterprises, the guarantee 

cover is generally   available up to 75% of the loans extended; however the extent 

of guarantee cover is 80% for MSEs operated and/ or owned  by women.  Some of 

the special schemes for women entrepreneurs implemented by the government 

bodies and allied institutions are provided below. 

At present, the Government of India has over 27 schemes for women 

operated by different departments and ministries. Some of these are:   

� Integrated Rural Development Programme (IRDP)   

� Khadi And Village Industries Commission (KVIC)   

� Training of Rural Youth for Self-Employment (TRYSEM)   

� Prime Minister„sRojgarYojana (PMRY)   

� Entrepreneurial Development programme (EDPs) 

� Management Development progammes 

� Women„s Development Corporations (WDCs)   
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� Marketing of Non-Farm Products of Rural Women (MAHIMA)   

� Assistance to Rural Women in Non-Farm Development (ARWIND) schemes   

� Trade Related Entrepreneurship Assistance and Development (TREAD)   

� Working Women„s Forum   

� Indira MahilaYojana 

� Indira Mahila Kendra   

� MahilaSamitiYojana 

� MahilaVikasNidhi 

� Micro Credit Scheme   

� RashtriyaMahilaKosh 

� SIDBI„s MahilaUdyamNidhi 

� MahilaVikasNidhi 

� SBI„s Stree Shakti Scheme   

� NGO„s Credit Schemes   

� Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).   

� National Banks for Agriculture and Rural Development„s Schemes    

� Rajiv Gandhi MahilaVikasPariyojana (RGMVP)   

� Priyadarshini Project- A programme for �Rural Women Empowerment and 

Livelihood  in Mid Gangetic Plains„   

� NABARD- KfW-SEWA Bank project   

� Exhibitions for women, under promotional package for Micro & Small 

enterprises approved by CCEA under marketing support.

The efforts of government and its different agencies are ably supplemented by 

NGOs that are playing an equally important role in facilitating women 

empowerment. Despite concerted efforts of governments and NGOs there are 

certain gaps. Of course we have come a long way in empowering women yet the 

future journey is difficult and demanding.  
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3.2 WOMEN ENTREPRENEUR ASSOCIATIONS  

The efforts of government and its different agencies are supplemented by NGOs and 

associations that are playing an equally important role in facilitating women 

empowerment. List of various women associations in India is provided below.  

3.3 DETAILS OF WOMEN ENTREPRENEUR ASSOCIATIONS IN 

INDIA  

� Federation of Indian Women Entrepreneurs (FIWE)  

� Consortium of Women Entrepreneurs(CWEI)  

� Association of Lady Entrepreneurs of Andhra Pradesh  

� Association of Women Entrepreneurs of Karnataka (AWAKE)  

� Self-Employed Women's Association (SEWA)  

� Women Entrepreneurs Promotion Association (WEPA)  

� The Marketing Organisation of Women Enterprises (MOOWES)  

� Bihar MahilaUdyogSanghBiharMahilaUdyogSangh 

� Mahakaushal Association of Woman Entrepreneurs (MAWE)  

� SAARC Chamber Women Entrepreneurship Council  

� Women Entrepreneurs Association of Tamil Nadu (WEAT)  

� Tie Stree Shakti (TSS)  

� Women Empowerment Corporation 

It is estimated that around 20 percent of the MSMEs in India are promoted by 

women. The Government of India has made special provisions for women 

entrepreneurs under the watch of the Ministry of Micro, Small and Medium 

Enterprises (MoMSME). Training and funding are provided pursuant to this. The 

government has traditionally focused on improving the base skill set, especially 

among first generation women entrepreneurs. 

Exclusive Entrepreneurship Development Programmes (EDPs) are regularly 

organized for the benefit of women. The National Institute for Medium, Small and 

Micro Enterprises, National Institute for Entrepreneurship and Small Business 

Development (NIESBUD) and the Indian Institute of Entrepreneurship – Guwahati 

all provide training to women entrepeneurs. It is estimated that around 12,000 

women entrepreneurs received training at these institutes in 2011-12. 

The government also provides a wide range of schemes that are women oriented, 

and they are provided assistance in terms of benefits and concessions. Some 

important grant schemes initiated by the Central government are given below: 
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3.4 Trade Related Entrepreneurship Assistance and Development 

Scheme for Women (TREAD)

This scheme focuses on women entrepreneurs who are involved in non-agricultural 

activity. The Central government provides a grant up to 30 percent of the project 

cost to Non-Government Organisations (NGOs) that promote women 

entrepreneurship. The remaining 70 percent is arranged by the lending agency in 

terms of credit. 

Additionally, the government also provides a grant up to INR1 lakh for each 

programme envisaged by training institutes or NGOs for providing training to 

women. There is also a government-sponsored need-based grant program that 

provides up to INR5 lakh to nationally-recognized Entrepreneurship Development 

Institutes (EDIs) that undertake research and evaluation studies and participate in 

courseware design. 

  

3.5 Mahila Coir Yojana

This women-focused scheme for the coir industry seeks to provide self-

employment to the rural female population in areas with established coir production 

clusters.  

Under the scheme, motorized spinning machines (ratts) are provided at a 

discount to women engaged in the production of coir. A two-month training 

program is initially provided at the Coir Board’s Training Centres. One women 

artisan per household is eligible for assistance under the scheme. 

The monthly stipend for trainees has been raised to INR750 from the earlier 

INR500. The Coir Board provides ratts at a subsidized price of 25 percent with a 

higher limit of INR 7,500 for motorized ones and INR3,200 for the traditional 

variety. The balance cost has to be met by the beneficiary. 

Apart from these marquee schemes, the Ministry of MSME also provides 

assistance through other nodes such as the National Small Industries Corporation 

(NSIC). Need-based funding and credit schemes, with a special focus on women 

entrepreneurs, are available. 
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CHAPTER 4 

INSTITUTIONAL AGENCIES IN WOMEN ENTREPRENEURSHIP 

The Industrial Policy Resolution of 1991 has also highlighted the necessity to 

provide special training programmes to develop the women entrepreneurship in all 

over the county along with Karnataka State. The Government of Karnataka has 

been taken much attention for the development of women entrepreneurship by 

establishment of institutional agencies and programmes across the state. An attempt 

has been made on role of state level institutional agencies for the development of 

women entrepreneurship in the state of Karnataka, which would hold to the policy 

makers and researchers to prepare some more programmes and policies effectively. 

4.1 STATE LEVEL INSTITUTIONAL AGENCEIES 

Women Entrepreneurs have been attracting the attention of policy makers and 

government departments by their excellent performance in this filed though they 

have entered in the recent decades in the state. In the recent past a couple of women 

interested to work as officials and owner of industrial units outside the state and 

countries, especially when unemployment has become a matter of great concern to 

all. However, the number of women entrepreneurs has been increasing considerably 

year after year. The Sixth Plan laid great emphasis on, and provided a New deal, 

for, self-employment by providing a package of services such as training, credit, 

marketing and general guidance for those who wanted to launch self-employment 

ventures. The other subsequent plans have been given much importance for the 

development of women entrepreneurship. The following programmes and schemes 

are providing help/support at all level to the women entrepreneurs for their socio-

economic development. 

4.2 UDYOGINI SCHEME 

Udyogini scheme is a innovative scheme sanctioned by the state Government 

during 1997-98 for the self employment especially trade and service sector, 

Udyogini empowers women by providing loans through banks and other financial 

institutions and also the schemes provides a subsidy from the corporation for 

undertaking business activities. In order to reduce the private borrowings, loans are 

arranged through financial institutions like commercial banks, district co-operative 

banks and RRBs. The scheme is applicable for all the women including SC/ST 
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having the income limit of Rs. 40000/- to the age group of 18-45 years in order to 

get the unit cost maximum of Rs10000/-. But, no income limit is prescribed for 

women belonging to special category viz. widows, disable women. Directorate of 

Industries and Commerce Directorate of Industries and Commerce is established to 

involve in planning, and implementation of industrial development in the state. It 

has a single window agency which helps in getting all the required clearance in the 

industry at one place. It also provides financial guidance to unit owners. 

4.3 DISTRICT INDUSTRIES CENTERS (DIC) 

Prior to 1978, there were a large number of agencies concerned with the 

development of Village and Small Scale Industries. Many of the central and state 

level organizations had their own functions working at the regional and in some 

cases at the district levels and they tended to operate individually with no contact 

with each other. The proliferated schemes, agencies and organizations confused the 

Village and Small entrepreneurs. The DIC frame work has been designed to remove 

the difficulties and take a systematic programme of identifying new entrepreneurs. 

The main rationale of the DIC was to provide an easily identifiable focal point at 

district level for development of small scale and village and cottage industries 

especially in rural areas and towns with less than 50,000 populations. 

In brief the objectives with which DICs were set up can be summarized as under; 

(i) Developing entrepreneurship  

(ii) Helping entrepreneurs to set up small scale village industries : and 

(iii) Providing less than one roof all necessary facilities for setting up of small 

scale industries. 

4.4 KARNATAKA STATE SMALL INDUSTRIES DEVELOPMENT 

CORPORATION (KSSIDC) 

The Karnataka State Industries Development Corporation has aimed to promote 

small scale industries in Karnataka. It provides a package of services to the SSI 

units in the state such as industrial sheds, industrial estates, raw material, transfer of 

technology, training, management guidance to SSI entrepreneurs, technical library 

facilities etc. In other words it renders basic infrastructural facilities to the SSIs in 

the state. 
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4.5 THE STATE SMALL INDUSTRIES DEVELOPMENT 

CORPORATION (SSIDC) 

(SSIDC) was set up in various states under the companies act 1956. It has a net 

work of 24 depots for raw material distribution in the state. 

Marketing assistance scheme 

In order to provide better marketing facilities, the state government sectioned a 

scheme namely marketing assistance scheme during 1997-98. Under this scheme, 

Karnataka state women’s development corporation is providing marketing facility 

by organizing at the district level and the state level. The scheme also allows to 

create market avenues and linkages and to organize exhibitions and sales 

throughout the state. 

4.6 ENTREPRENEURIAL DEVELOPMENT PROGRAMMES AND 

INSTITUTIONS 

Under this scheme, all the state level Institutions with the umbrella of Directorate of 

Industries Commerce are directed to initiate the promotion and development of 

entrepreneurship through the two key institutions of the state that is CEDOK and 

TECSOK. So to evaluate the entrepreneurial development in the state to mentor the 

institutes to make prospective entrepreneurs successfully, so, it is felt that, to 

consider the activities, scheme, programmes of CEDOK and TECSOK. 

4.7 CENTRE FOR ENTREPRENEURSHIP DEVELOPMENT OF 

KARNATAKA, DHARWAD (CEDOK) 

CEDOK was established with an objective to contribute for the development and 

disbursal of entrepreneurship by conducting various EDPs, skill development 

programmes to expand the social and economic base of entrepreneurial class. 

It is functioning as the ‘Nodal Agency’ for conducting entrepreneurial awareness / 

development programmes in Karnataka. The important programmes include three 

day entrepreneur awareness programmes (EAP), six week general EDPs, six week 

S&T EDPs, four week faculty development programmes and two week EDP 

programme. 
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The institute conducts varied programmes throughout the year. The major 

programmes are as follows :- 

a. PMRY Entrepreneurship Development Programme 

b. Faculty Development Programme 

c. Workshops and Seminars 

d. Skill-EDP for different Institutions / Members 

e. Training Camps 

f. Entrepreneurs Awareness Programmes (EDP) 

4.8 URBAN SHRISHAKTI SCHEME  

Urban Shrishakti scheme is especially designed scheme to improve self-reliant 

capacity and improve the socio-economic status by forming the Shrishakti groups 

covering poor, needy and physically handicapped women in the urban areas. 

4.9 TECHNICAL CONSULTANCY SERVICES ORGANIZATION 

OF KARNATAKA (TECSOK) 

TECSOK is a professional industrial technical and management consultancy 

organization promoted by the government of Karnataka and other state level 

development institutions way back in 1976. It is a leading investor-friendly 

professional consultancy organization in Karnataka. Its various activities are 

investment advice, procedural guidance, management consulting, mergers and 

acquisition, process reengineering studies, valuation of assets for takeovers, impact 

assessment of socio-economic schemes, critical infrastructure balancing; IT related 

studies, detailed feasibility studies and reports. TECSOK has expertise in 

rehabilitation of sick industries by availing rehabilitation packages offered by the 

government and financial institutions. 
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4.10KARNATAKA STATE KHADI AND VILLAGE INDUSTRIES 

BOARD (KVIB) 

Karnataka State Khadi and Village Industries Board came into existence under 

Karnataka Khadi and Village Industries Act, 1956 (Karnataka Act of 1957). The 

Board was established by the Government of Karnataka with the objective to 

organize, develop and regulate Khadi and Village Industries activities in Karnataka. 

            Objectives of KVIB 

The main objective of the KVIB is to give priority for Khadi and Village Industries 

in rural areas and to develop, provide assistance, generate employment 

opportunities in rural areas and improve the economic status of the rural artisans. 

The Karnataka State Khadi and Village Industries Board, Bangalore is having its 

own Administrative Office building at No. 10, JasmaBhavan Road, Bangalore-560 

052. To depict the activities of the Board it was proposed to name the building as 

“KhadiBhavan” as is done in the cases of other Departments to advertise their 

activity. 

As “Khadi” production is the main activity of KVIB, it was unanimously resolved 

to name the Administrative Building of KVIB as “KhadiBhavan”. 

Schemes of KVIC (Government of India) implemented by KVIB : 

The KVIB has extended financial assistance under the following schemes :-Rural 

Employment Generation Programme (Margin Money Scheme) 

The Government of India has launched Rural Employment Generation Programme 

to provide more employment opportunities to rural artisans. The Margin Money 

will be provided to the units of these entrepreneurs from Khadi and Village 

Industries Commission/Khadi and Village Industries Board. This Margin Money 

will be adjusted to the loan account of the entrepreneur only after two years of 

successful establishment of the unit. 

• This scheme is applicable to the rural area. 

• This is applicable only to rural village industries which are not in the Negative 

list of industries. 
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• Margin Money Scheme benefits will not be provided to Khadi, Polyvastra, Wool 

and Silk industries. 

• The loans for the projects are extended by the selected Nationalised Banks, 

Private Scheduled Banks, Grameena Banks and Co-operative Banks which are 

approved by Khadi and Village Industries Board. 

• 76 Banks have been recognized by KVIB to take up the scheme. 

4.11 Interest Subsidy Scheme (Present scheme under operation) 

This scheme was introduced by the Khadi and Village Industries Commission 

during the year 1976-77. Khadi and Village Industries programmes were 

implemented under this scheme through financial institutions like Nationalised 

Banks, Scheduled Banks, Co-operative Banks and KSFC. Under this scheme, the 

interest subsidy is to subsidise the differential rate of interest charged by the Banks 

is excess of 4% on working capital and capital expenditure to the units established 

under earlier Pattern Based Scheme. 

The role of Khadi and Village Industries Board is to issue Eligibility Certificate to 

each unit based on eligibility quantum, approved by the KVIC during every 

financial year. This scheme is applicable only to the units established under Pattern 

Scheme. 

4.12 Other schemes available under the fold of KVIC like CFC 

(Common Facility Centre), Design Development, S&T (Science & 

Technology) etc. 

Under Common Facility Centre (CFC) scheme KVIC, Mumbai has sanctioned a 

sum of Rs.97.00 lakhs (Rupees Ninety seven lakhs only) to the Gramodyoga Yenne 

UtpadakaraKaigarikaSahakaraSangha Limited. Bijapur.

4.13 PRODIP Scheme (Product Development, Design Intervention 

and Packaging) (KVIC scheme under operation) : 

The purpose of the Scheme is to develop capacities and simple infrastructure to 

convert Khadi cloth into readymade garment. The Central Government through 

KVIC has implemented the PRODIP Scheme with a view to enable the Khadi 
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Intuitions to develop designer wears / readymade garments to meet the needs and 

tastes of the modern, new generations. 

4.14 Jute Service Centre (National Centre for Jute Diversification, 

Ministry of Textiles, Government of India, Kolkata)

The brief report on the activities of the Jute Service Centre is hereunder :- 

The Jute Service Centre, Bangalore is functioning in Karnataka State Khadi and 

Village Industries Board since 5-1-2003, in Collaboration with the National Centre 

for Jute Diversification, Ministry of Textiles, Government of India, Kolkata. 

The main objectives of the centre is to create awareness about jute diversified 

products among the people and to provide training to the artisans / progressive 

micro entrepreneurs thereby encouraging marketing of jute diversified products. 

National Centre for Jute Diversification, Ministry of Textiles. Government of India, 

Kolkata has been financially assisting the above programme in the form of grants. 

4.15 Schemes of Government of Karnataka Implemented by KVIB 

Khadi Development (State supported under operation)

“Khadi” is hand spun and hand woven fabric. Number of traditional artisans are 

working for the development of Khadi Industry in remote rural areas. Khadi 

includes Cotton Khadi, Silk Khadi, Woolen and Polyvastra. 

Rebate on retail sale of Khadi products 

The Central Government and State Government are providing rebate on the sale of 

Khadi for retail sales. In order to promote the production and sale of Khadi and 

thereby to create more and more employment opportunities in Khadi Sector, the 

Central as well as the State Governments have announced normal rebate on retail 

sale of Khadi products throughout the year and special rebate for 108 days. 
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KAIGARIKA VIKASA 

The scheme is being implemented for industrialization of 79 most backward and 

more backward Talukas identified by Dr. D.M. Nanjundappa Committee on 

Redressed of Regional imbalances. The scheme envisages creation of new 

economic opportunity by utilizing local resources, skill and demand by providing 

ready to use infrastructure, human resource development etc., 

VISHWA 

The main objective of the Vishwa programme is to provide continuous productive 

employment opportunities in rural areas by promoting cottage and village industries 

by utilizing local resources for manufacture of goods and services for mass 

consumption. The scheme contemplates institutional support for training, 

establishment of production units, support services like supply of raw-materials and 

marketing through DSMS and State level Boards and Corporations. 

RURAL DEVELOPMENT AND SELF EMPLOYMENT TRAINING 

INSTITUTIONS (RUDSETIs) 

As per the Industrial policy of 2001-06, it was proposed to establish a Model 

RUDSETI centre. The rural development and self employment Training institutes 

are being established in coordination with the Banks with an objective of preparing 

the rural youths to have their own Industrial / service ventures by imparting training 

and guidance. 

SWARNA JAYANTHI GRAM SWAROZGAR YOJANA (SGSY) 

SwarnaJayanthi Gram SwarozgarYojana (SGSY) started from April 1st of 1999. 

The scheme formed by merging various programs such as IRDP, TRYSEM, 

DWCRA, TOOLKITS, GKY and ‘MWS etc. Under this programme, 10 per cent of 

the funds are earmarked for training, 10 per cent for revolving fund, 20 per cent for 

infrastructure development and the remaining 60 per cent utilized as subsidy for 

taking economic activities with thrust on group activities. 
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ARTISANS INITIATIVES 

In order to develop the artisan activities, several boards and corporations are 

established in the state like Karnataka State Handicraft Development Corporation, 

Urban Haat, khadi and Village Industries Board, Karnataka State Coir Development 

Corporation Ltd, Karnataka Leather Industries Development Corporation Ltd. 

4.16 THE KARNATAKA STATE WOMEN'S DEVELOPMENT CORPORATION 

(KSWDC) 

The Karnataka State Women's Development Corporation was established in the 

year 1987 under Companies Registration Act 1956 with an authorized share capital 

of Rs.10 crores in the beginning. This was raised to Rs.15 crores in the year 2002. 

The paid up capital of the Company is 12.34 crores, out of which Rs.2.84 crores has 

been provided by the Government of India and Rs.9.50 crores by the Government 

of Karnataka. KSWDC is a limited company by Shares Incorporated under the 

Companies Act, 1956. The registered office of the Corporation is at 6 th floor, 

Jayanagar Shopping Complex, 4 th Block, Jayanagar, Bangalore – 560011. 

The Objectives of the Corporation are :- 

a) To Promote schemes for ‘sustained income generating activities' among 

women's groups and women from the weaker sections of the society. Priority 

shall be given to single women, and women belonging to households eligible 

for assistance under the Integrated Rural Development Project 

b) Identification of women entrepreneurs (individuals, co-operatives, associations, 

etc.) 

c) Preparation of a shelf of viable projects and providing technical consultancy 

services 

d) Facilitating the availability of credit through banks and other financial 

institutions through the scheme of margin money assistance. 

e) Promotion of marketing of products/goods manufactured or produced through 

tie-up arrangements with State Level Marketing Organisations 

f) Promoting and strengthening of Women's Co-operatives and other 

Organisations 
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g) Arranging and training of beneficiaries in the concerned trade, project 

formulation and financial management through existing institutions such as 

Women's Polytechnics and ITIs 

h) The activities of the Corporation shall only cover those sections of women who 

qualify for assistance under the Integrated Rural Development Project. 
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CHART 4.3 
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CHAPTER 5 

 Profile of Women Entrepreneurs  

This analytical study entitled “Personality traits of Successful women 

entrepreneurs of Karnataka aims at examining the traits of successful entrepreneurs.  

For this study data from 350 women entrepreneurs from the state of Karnataka was 

collected with the help of Woman Entrepreneurs Associations by making use of 

research enumerators with specific structured questionnaires. The mailed 

questioners were also used in the process of collection of information from the 

women entrepreneurs. 

 The questionnaire comprised two parts.  The first part was used for collecting 

information about the profile of the entrepreneurs.  The second part of a 

questionnaire was used for collecting all related information about the traits of 

successful entrepreneurs.  In this process only women entrepreneur whose business 

has been in operation for the previous five years was identified and selected.  

Secondly, in order to know whether it was successful or not, two criteria’s were 

adopted.  First, the annual sales of enterprises should have exceeded Rs.15 Lakhs 

and secondly, the enterprise should have indicated consistent growth over the last at 

least three years. The organizations which satisfied both the conditions were 

selected for the study.  This required an elaborate initial study for identification of 

the organizations.   After the process of elimination, only 350 enterprises started, 

managed and controlled by women entrepreneurs were selected for this study. 

 In the process of studying the profile of the women entrepreneurs the 

following parameters were selected. 

a. Age composition 

b. Qualification/ Education Levels 

c. Marital status 

d. Number of Children 

e. Residential Status 

f. Native place in Karnataka 

g. Husband’s Occupation. 

h. Nature of Activity/Trade 

i. Annual Income 

j. Funds invested  

The data collected were edited for inaccuracies, inconsistency and reliability and 

after that they were tabulated and presented in the form of frequencies and 

percentages, as under. 
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AGE COMPOSITION 

 Under the above head an attempt has been made to know at what age majority 

of the women entrepreneurs started their enterprises.  

Table 5.1 

Classification of women entrepreneurs according to Age 

AGE ACTUAL  PERCENTAGE 

20-30 50    14.28 

30-40 180    51.42 

40-50 100    28.57 

50-60 20    5.73 

60-Above -      - 

TOTAL 350 100.00 

Chart   5.1 

Classification of women entrepreneurs according to Age

From the table 5.1 it is observed people of the age group of 30-40 years and 40-50 

years have established their enterprises more compares to age group of 20-30 years and 

above sixty years. 

 The importance of studying age composition is that it will help to understand 

the age at which people start their own enterprises. 
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QULIFICATION/ EDUCATION LEVEL: 

 Qualification is an important   parameter influencing the entrepreneurship 

activities among women entrepreneurs. Table 5.2  indicates that among 350 

respondents 30.29% of respondents, have PUC or less and then that of  23.14% 

respondents are Graduates, 19.43% Technical Graduates and 24% are Post Graduates 

and 3.14% are having other qualifications. 

It is observed that more than 66% of entrepreneurs possess degree or higher degree 

qualification which reveals that education plays an important role in the women 

entrepreneurs in Karnataka. 

TABLE 5.2 

Table showing qualification level and education  

QUALIFICATION ACTUAL PERCENTAGE 

P U C or LESS 106 30.29 

DEGREE 81    23.14 

DEGREE –TECHNICAL 68    19.43 

POST GRADUCATION 84    24.00 

OTHER 11      3.14 

TOTAL 350 100.00 

CHART  5.2 

Showing qualification level and education  
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MARITAL STATUS 

The women entrepreneurs were asked to indicate their marital status.  

TABLE 5.3 

Classification of Women Entrepreneurs according to Marital Status 

MARITAL STATUS ACTUAL PERCENTAGE 

Married 336   96 

Single 04 02 

Widow  04 02 

TOTAL 350 100.00 

CHART  5.3 

Classification of Women Entrepreneurs according to Marital Status 

The table 5.3 reveals  that 96 percent are married, only 2 percent are single 

and another 2 percent were widows. This revels that marital status does not come in 

the way of their entrepreneurship.  In fact the women entrepreneurs were very 

happy to get sound support from their family members.
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NUMBER OF CHILDREN 

Does having children result  in the form of hindrance in entrepreneurship? This 

question was considered and data relating to number of children of the 

entrepreneurs was collected. The following table indicates the number of children 

the married entrepreneurs had.  They have indicated having children is boon rather 

than bane for enterprises because they can have continuity without any problem 

after aging, 

TABLE 5.4 

Table showing Number of Children 

CHILDREN ACTUAL PERCENTAGE 

ONE 139  39.70 

TWO 135 38.60 

MORE THAN TWO 45 12.80 

NO CHILDREN  31   8.90 

TOTAL 350              100.00 

CHART 5.4 

Chart Showing Number of Children 
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RESIDENTIAL STATUS 

The residential status indicates whether women entrepreneurs have personal 

problems relating to their residence to continue their professional and 

entrepreneurial activities. 

TABLE 5.5 

Classification of Women Entrepreneurs according to Residential Status 

RESIDENTAIL STATUS ACTUAL  PERCENTAGE 

OWN HOUSE 206   58.9 

RENTED HOUSE 125 35.8 

LEASED HOUSE   19   5.3 

TOTAL 350 100.00 

CHART  5.5 

Classification of Women Entrepreneurs according to Residential Status 

The table 5.5 revels that almost 60 percent of woman entrepreneurs are 

staying in their own houses.  This gives them an opportunity to take risk as well as 

source of security.  In addition it becomes easy for them to avail financial assistance 

from financial institutions and banks
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NATIVE PLACE 

The study indicates the entrepreneurs come from different districts of Karnataka 

.This information was ascertained to know whether entrepreneurs come from rural 

areas or urban areas like Bangalore District. 

TABLE 5.6 

Classification of Women Entrepreneurs according to Native Place 

NATIVE PLACE ACTUAL  PERCENTAGE 

URBAN 208   59.43 

RURAL 142 40.57 

TOTAL 350 100.00 

CHART 5.6 

Classification of Women Entrepreneurs according to Native Place 

The table 5.6 indicates among 350 respondents, 208 come from Urban Area and 

40.57 percentage of respondents from rural areas of Karnataka.



���

�

HUSBAND’S OCCUPATION  

The table5.7 indicates women entrepreneurs depends on their husband’s 

occupation, as their presence and help enterprises stability as well as their 

involvement for further growth. 

TABLE 5.7 

Table showing Husband’s Occupation 

OCCUPATION ACTUAL PERCENTAGE 

Businessman 105    30.00 

Land Lord    55  15.72 

Government Service   15   4.28 

Private Organisation 140 40.00 

Others    35 10.00 

TOTAL 350 100.00 

CHART  5.7 

Chart showing Husband’s Occupation 

It is observed that 40 percent of the women entrepreneurs husband’s are from 

private organization occupations, which reveals that the knowledge of business as 

got great influence in the women’s entrepreneurs establishment.. 
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NATURE OF ACTIVITY/TRADE 

Before examining the traits of women entrepreneurs it was felt to study the 

activities in which women entrepreneurs involved. The respondents were asked to 

indicate activities in which they are involved like manufacturing, trading or service 

activities. After collecting the data, a table has been prepares to know in which 

activity most of them are involved. Further, the same list has been prepared area 

wise. Activities involved in urban and rural areas. For this study Bangalore District, 

Mysore and Dharwad district are considered. Urban areas and remain districts are 

treated as rural areas. 

The Table 5.8a reveals that 29% 0f the women entrepreneurs are engaged in 

Catering Services. This happens to be the first priority, since out of 350 women 

entrepreneurs 70 are engaging in Catering Services. The next priority is Food 

Processing10.86% followed by readymade garments, priority list as under: 

1.Catering Services 

2.Food Products/Processing 

3.Readymade Garments 

4.Handicraft industry 

5.Knitting 

6. Beauty parlors 

The above analysis s indicates that women entrepreneurs involved in manufacturing 

and allied activities. They are mostly involved in services sector. 
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TABLE 5.8.a 

Table showing Nature of Activity/Trade 

ACTIVITY/TRADE ACTUAL PERCENTAGE 

Engineering – Electronics 05 �1���

Food Products – Processing 38 �����������������1	��

Readymade garments 30 	1���

Architecture  05 �1���

Fashion Technology 05 �1���

Interior Decoration 02 �1���

Training and Development 03 �1	��

Placement Services 03 �1	��

Hotel Industry 05 �1���

I.T. /ITES  12 �1���

Catering services 70 �����������������1���

Handicraft Industry 25 �1���

Event Management 05 �1���

Medical Diagnostic Services 07 �1���

Career Counseling 08 �1�
�

Handloom industry 05 �1���

Diary services 08 �1�
�

Poultry 06 �1���

Agarbhathi Manufacturing 15 �1�
�

Knitting 26 �1���

Rearing Domestic Animals 07 �1���

Beauty Parlor 20 �1���

Financial Services `04 �1���

Weaving 02 �1���

Retail Services 13 �1���

Match Making 06 �1���

Network Marketing 04 �1���

Data entry services 06 �1���

Educational Services 02 �1���

Printing & Digital Printing 03 �1	��

TOTAL 350            100.00 
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NATURE OF ACTIVITY/TRADE AREA WISE -URBAN 

TABLE 5.8.b 

Table showing Nature of Activity/Trade Area wise URBAN 

ACTIVITY/TRADE AREA WISE ACTUAL PERCENTAGE 

Engineering – Electronics �� �1�
�

Food Products – Processing �	� ��1���

Readymade garments �	� �1���

Architecture  �� �1���

Fashion Technology �� �1���

Interior Decoration �� �1	��

Training and Development �� �1	��

Placement Services �� �1	��

Hotel Industry �� �1�
�

I.T. /ITES  ��� �1���

Catering services ��� ��1���

Handicraft Industry ��� �1�
�

Event Management �� �1���

Medical Diagnostic Services �� �1�	�

Career Counseling 	� �1���

Handloom industry �� �1���

Diary services �� �1�
�

Poultry �� �1���

Agarbhathi Manufacturing �� �1���

Knitting ��� �1���

Rearing Domestic Animals �� �1���

Beauty Parlor �	� �1���

Financial Services �� �1���

Weaving �� �1���

Retail Services 
� �1	��

Match Making �� �1���

Network Marketing �� �1���

Data entry services �� �1�	�

Educational Services �� �1	��

Printing & Digital Printing �� �1�
�

TOTAL �'�� ����

  

In case of Entrepreneurship in urban areas Catering Services stands first, 

followed by Food Processing Industry, Beauty Par lour, this indicates that Catering 

services is sought after entrepreneurial activity followed by women entrepreneurs. 
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NATURE OF ACTIVITY/TRADE AREA WISE -RURAL 

TABLE 5.8.c 

Table showing Nature of Activity/Trade Area wise Rural 

ACTIVITY/TRADE AREA WISE ACTUAL PERCENTAGE 

Engineering – Electronics �� �1�
�

Food Products – Processing ��� 	1���

Readymade garments ��� ��1���

Architecture  �� �1���

Fashion Technology �� �1���

Interior Decoration �� �1���

Training and Development �� �1	��

Placement Services �� �1	��

Hotel Industry �� �1�
�

I.T. /ITES  �� �1���

Catering services ��� ��1
��

Handicraft Industry ��� ��1���

Event Management �� �1���

Medical Diagnostic Services �� �1	��

Career Counseling �� �1���

Handloom industry �� �1���

Diary services �� �1���

Poultry �� �1�	�

Agarbhathi Manufacturing 	� �1�	�

Knitting ��� ��1	��

Rearing Domestic Animals �� �1
��

Beauty Parlor �� �1�
�

Financial Services �� �1���

Weaving �� �1�
�

Retail Services �� �1�
�

Match Making �� �1	��

Network Marketing �� �1���

Data entry services �� �1���

Educational Services �� �1���

Printing & Digital Printing �� �1���

TOTAL ��(� ����

  

Even in case of rural areas same trend is followed, However, Handicraft 

industry is popular along with knitting in rural areas. 
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ANNUAL INCOME OF WOMEN ENTREPRENEURS  

This question was considered very delicate by the women entrepreneurs since 

they considered this information to be secret information.  However, on assuring 

them that it will be income disclosed is net income that is, income after meeting all 

expenses kept confidential they have disclosed their annual income. This 

information cannot be believed at the face value, there was no alternative.  The 

income of the  entrepreneurs as revealed by the entrepreneurs have been considered 

to be true. 

TABLE 5.9 

Table showing Annual Income 

ANNUAL INCOME 

[In Lakhs] 

ACTUAL PERCENTAGE 

1 to 3  197 56.29 

3 to 5 113   32.28 

5 to 7   22    6.29 

7 to 9    9    2.57 

9 to 11     9    2.57 

TOTAL 350 100.00 

CHART  5.9

The table 5.9 indicates that among 350 responses 56.29 percent of respondents 

annual income is rupees 1 to 3 lakhs and 32.28 percent between rupees 3 to 5 lakhs, 

6.29 percent between 5 to 7 lakhs and 2.57 percent each  between rupees 7 to 9 

lakhs and rupees 9 to 11 lakhs . it is observed that 88 percent of women 

entrepreneurs get between 1 to 5 lakhs in the form of annual income after meeting 

all expenses. 
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FUNDS INVESTED  

Table 5.10:  

Showing funds invested by women entrepreneurs 

Funds Invested 

(Rs. in Lakhs) 

ACTUAL PERCENTAGE 

1 to 5 125 35.71 

5 to 10 35 10.00 

10 to 15   65 18.57 

15 to 20    75 21.42 

20 & above    50 14.3 

TOTAL 350 100.00 

Chart 5.10:  

Chart showing funds invested by women entrepreneurs

  

The women entrepreneurs surprisingly have not invested in huge in their 

entrepreneurship. Around 60% of entrepreneurs are invested 1-15 lakhs and 

remains, 40% are invested funds between 15 and 25 lakhs. This reason for the low 

investment is due to nature of activity, which comprises of Catering Services, 

handicrafts, Beauty parlous etc. Which requires  small Capital compare to 

manufacturing activities, which requires huge amount of Capital in machineries and 

equipments. 
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The overall analysis of the profile reveals that: 

a. Majority of the entrepreneurs were found to be 40 years of age specifically an 

average 30-50 years representing   83 percent of women entrepreneurs. 

b. 98 percent of entrepreneurs have passed matriculation (SSLC) 40 percent are 

graduates, 10 percent are engineering graduates. 

c. 90 percent of the entrepreneurs are from town and cities with more than 10 

lakh population. 60 percent of the entrepreneurs are from Bangalore urban 

and rural districts. 

d. 96 percent of the women are married, 2 percent single and 2 percent widows. 

e. 96 percent of married women have 1 to 3 children, majority of them are 

studying in colleges. 

f. 85 percent have experience in similar type of business activities. 

g. All the entrepreneurs have own houses. 

h. An average the annual income after meeting all the business related 

expenditure amounted to rupees 15 lakhs. 

i. Majority of them have invested rupees 15-20 Lakhs in the business over the 

previous five years. They have substantially borrowed funds from 

government agencies. 

j. The married women entrepreneurs are fully supported by their family 

members. Particularly their husbands and in laws. 

k. Most of the women entrepreneurs feel getting funds for growth and 

development and getting right employees as the major problem. 
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Chapter 6 

Traits of successful women entrepreneurs- Determinants 

 Indian women of today have taken many strides towards business ownership.  The 

broad classification of women business owners include women who establish, 

inherit, or acquire a business; women who start businesses with spouses or business 

partners but are either at the forefront or behind the scenes; and finally, women who 

start fast-growing or part-time or slow-growing firms.  Although earlier researches 

on women entrepreneurs have suggested that significant differences existed 

between female and male entrepreneurs.  However, more recent studies have shown 

that there are far more similarities than differences between women and men 

entrepreneurs in terms of psychological and demographic characteristics.  The 

dominant predictors of success in case of women entrepreneurs are work experience 

and years of self-employment. 

 Generally, women view their businesses as a cooperative network of 

relationships rather than as a distinct profit-generating entity.  This network extends 

beyond the business into the entrepreneur’s relationships with her family and the 

community.  Certain cross-cultural studies on women entrepreneurs have reported 

that their management styles emphasize open communication and participative 

decision-making, and their business goals reflect a concern for the community in 

which the business operates. 

In the present study, an attempt is made to assess the personality traits of the 

entrepreneurs in order to determine whether they have the requisite personality 

dispositions to undertake activities which are independent and self-sustaining, 

thereby conducing to entrepreneurship. Even though the personality factors are any 

number, the present study is confined to only fourteen personality factors, namely 

information seeking, mass media and communication skills, social participation, 

cosmopolite-ness, level of aspiration, attitude towards self-employment, scientific 

orientation, decision-making ability, economic motivation, managerial ability, 

problem recognition, risk-orientation, urban pull and public relations, (extension 

contact) 
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           Traits: 

In this study traits refer to feminine qualities, characteristic,  or attributes etc., 

which contribute to the success of women entrepreneurs and it is a component 

of a person's behavior that is assumed to serve as an explanation of  her 

enduring personal characteristics. In the process of ascertaining traits of women 

entrepreneurs from themselves it was felt that there is need to explain what is meant 

by traits for this a small note was prepared in the form of hand notes or pamphlets 

and it was given to them, so that they could have some idea about the meaning of 

traits the following note was used which indicated some of traits considered in the 

US and other developed Counties 

The vast majority of empirical studies on woman entrepreneurs has focused 

on the question why women do not advance in management as much as men.  

However, more recent studies in fields such as management, sociology, psychology, 

and women’s studies, among others, have also examined trait for success of women 

entrepreneurs. The earlier reported studies indicate three factors which contribute 

for women entrepreneurs’ success. They are, Individual level .Organizational and 

societal factors. 



���

�

The individual level factors, also referred to as person-centered factors in the 

literature, focus on the characteristics of female entrepreneurs.  They include 

general individual-level factors, such as female entrepreneurs’ human capital, 

perception of themselves and their abilities, personality traits, and the inclination to 

systematically plan a career. In addition, individual-level factors also comprise 

aspects of a woman manager that are essential for her interaction with others such 

as her linguistic style, assertion of self-interests, and leadership style.  At first, we 

present the general individual level factors, before discussing how female 

entrepreneurs’ interaction with others may impact their career advancement. 

 6.1Human Capital 

 A popular explanation for the gender gap in workplace leadership is that 

women’s human capital investment is lower than men’s.  This argument is based on 

Becker’s logic that investing in human capital (i.e., education, training, and work 

experience) leads to knowledge, skills, and abilities, which then increase an 

employee’s productivity.  This, in turn, is rewarded by an increase in pay and job 

status, resulting in upward mobility.  However, a closer examination of empirical 

data shows that the simple explanation that women invest less in their human 

capital and thus do not advance to higher managerial levels to the same degree as 

men does not hold true.   

 The difference in gains between comparable men and women include both 

opportunities for managerial advancement and pay.  With regard to work 

experience, studies show that men generally need to work fewer years for the same 

company to advance to higher levels of management than women do.  In addition, 

men gain more advantages such as increased training and development 

opportunities.   

6.2Self- Confidence 

 A number of empirical studies have reported that women tend to 

underestimate their actual performance in situations in which they are evaluated.  

Overall, male managers have been found to not only rate their overall performance 
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higher than comparable female entrepreneurs, but also to evaluate their skills and 

their intelligence higher than their female counterparts.  This tendency to 

underestimate their own capability and performance may have a negative impact on 

women entrepreneurs’ advancement in the long run.  In concordance with this 

assumption, interview studies have revealed that a high percentage of female 

entrepreneurs (up to 50%) regarded lack of self-confidence as a barrier to their 

career advancement.   

 6.3Personality 

 Although their number is limited, there are some studies that examine gender 

differences in the links between personality and advancement in entrepreneurship.  

Overall, they found that the personality traits that are positively related with 

advancement are the same for men and women---although men may be more likely 

to possess these traits.  In particular, masculinity (i.e., self-rated dominance, 

forcefulness, independence, and aggressiveness) is positively related to women’s 

managerial levels, as is the case for men.  Recent studies show that both male and 

female entrepreneurs prefer work cultures that emphasize traditional male values 

such as competition, efforts, and work pressure over feminine work cultures.  

However, these studies leave unclear whether mainly women with a masculine 

orientation choose to pursue managerial career (self-selection), if only women with 

this kind of orientation advance to managerial ranks, or if individual women’s 

orientations change toward a more masculine orientation as a function of their job 

as a manager. 

6.4 Career Planning 

 Since women have historically been and in many cases still are faced with the 

decision between pursuing a entrepreneurial career and having a family, they have 

been found to plan their careers less carefully than their male counterparts, 

especially in the early years.  Often, women do not focus as much on building up a 

career portfolio and curriculum vitae that will prepare them for advancement to 

higher positions several years later.  However, it seems that with higher proportions 
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of women enrolled in training programs and other types of business education, this 

factor may be becoming less important. 

6.5 Linguistic Style 

 For more than 30 years.  Deborah Tannen (1995) has been researching the 

influence of linguistic style on conversations and human relations.  More recently, 

she has focused on the impact it has on others judgments about the speaker’s 

confidence, competence, and authority.  Linguistic style refers to a person’s 

characteristic speaking pattern.  It includes such features as directness versus 

indirectness, pacing and pausing and the choice of words, figures of speech, jokes, 

questions, and so on.  In short, linguistic style is a set of culturally learned signals 

by which people communicate and on the basis of which they are evaluated by 

others.   

           6.6 Asserting Self-Interests 

 Several studies show that one factor that adds to women’s relatively slower 

career advancement is their tendency not to assert their own interest.  Whereas 

men are likely to ask for the things they find desirable---such as a pay increase 

and to act in instrumental ways, women tend to hold the view that their 

performance will be recognized and adequately rewarded.  Furthermore, 

women do not like to negotiate.  A nice summary and illustration of empirical 

finds of this tendency is given in Women Don’t Ask by Babcock and Laschever 

(2003).  For example, when asked to pick metaphors for the processs of 

negotiating, men picked “winning a ball game” and a “wrestling match”, while 

women picked “going to the dentist.” Furthermore, it has been shown that 

women are more pessimistic about how much is available when they do 

negotiate, so they typically ask for and get less than men.  For example, men 

expect to earn 13% more than women during their first year of full-time work 

and 32% more at their career peaks. 
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6.7 Leadership Style 

 Another explanation that is often given for the underrepresentation of women 

in managerial and entrepreneurial positions is that men are more natural and thus 

more effective leaders.  As we will see, there is not empirical evidence for this 

assumption. 

 Most information on differences between male and female leadership styles is 

based on research conducted prior to 1990, which typically distinguished between a 

task oriented and an interpersonally oriented style.  While the task-oriented style is 

defined as focusing on accomplishing assigned tasks by organizing task-relevant 

activities, the interpersonally oriented style is conceptualized as a concern with 

maintaining interpersonal relationships by tending to others’ morale and welfare.  

Another distinction employed by a smaller number of studies is between leaders 

who (a) behave democratically and allow subordinates to participate in decision 

making (democratic leadership) or (b) behave autocratically and discourage 

subordinates from participating in decisions (autocratic leadership).   

 6.8 Organizational Factors 

 In addition to the individual-level factors just discussed, a number of 

organizational factors, also referred to as situation-centered factors in the literature, 

influence the likelihood of women being hired and promoted into managerial 

positions.  Among these are personnel selection systems, the lack of female role 

models and mentors, the different access to networks, and several characteristics of 

the organization, including the number of female employees. 

6.9 Personnel Selection 

 Empirical analyses show that the hiring of managers is commonly based on 

informal networks, not systematic personnel selection procedures.  In addition, 

many organizations treat cases on an ad hoc basis especially for top management 

position and do not keep records of the promotional process.  However, studies 

show that formalized, open selection methods increase the number of women in 

managerial positions.  In addition, preliminary evidence suggests that including 

more elements in the selection process that systematically assess performance, such 

as work sample tests, helps in diminishing bias against women. 
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 Furthermore, empirical evidence suggests that the degree to which a firm’s 

human resources practices are formalized correlates with the number of women in 

managerial positions.  Overall, it can be summarized that personnel selection and 

evaluation methods that follow formalized procedures allowing people to be judged 

on their (past) performance and not relying solely on others’ impressions and 

subjective evaluations of potential decrease biases against women.  In concordance 

with this body of evidence, preliminary empirical results suggest that women are 

more likely to be promoted into managerial positions than to be hired into these 

jobs.  Again, this may be because promotions depend on past performance and are 

based not only on an evaluation of management potential. 

 6.10 Role models 

 The substantially lower number of female entrepreneurs and the extremely 

low percentage of women in top management positions automatically lead to a lack 

of female role models.  Many young women aspiring to be entrepreneurs point out 

that there are only a few role models they can look up to the model their behaviors 

after in their organization.  In addition, large-scale surveys of female entrepreneurs 

reveal that up to 90% believe that more female entrepreneurs as role models would 

encourage more women to seek entrepreneurship.  Currently, women make up 

approximately one third of existing entrepreneurs in the United States.   

6.11 Mentors 

 Mentors are often regarded as crucial for individuals’ career success.  They 

can serve both instrumental (i.e., directly career-related) as well as psychosocial 

functions for the person they are mentoring.  Among the instrumental functions are 

giving career support, coaching, providing challenging tasks, and helping the 

person become visible.  The psychosocial functions include emotional support, 

guidance, and being a role model. Preliminary findings point out that people (both 

men and women) who have a mentor have higher career expectations than people 

who do not.  Now, one may wonder if it is harder for women to find mentors than it 

is for men.  Empirical evidence thus far suggests that women find mentor as often 

as men do and their mentoring relationships are of the same durations.  However, as 

may have been expected, it is harder for women to find male mentors.  This seems 

to be important with regard to women managers’ success since the most powerful 
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positions are still predominantly occupied by men; in addition, studies form the 

United States provide evidence that having a (White) male mentor correlates 

positively with annual income.  With regard to career success, it is thus crucial not 

to just have a mentor, but the right (i.e., powerful) one. 

         6.12 Networks 

 Several authors assume that the fact that women are still under represented in 

entrepreneurial positions can largely be attributed to the strong influence of 

established male dominated networks.  In support of this assumption, empirical 

studies have provided evidence that first, male and female managers belong to 

different networks within the same organization.  Second, although both groups 

receive comparable amounts of support from their networks, female managers 

receive their support from networks that are marked by lower levels of status and 

power.  Consequently, the support male managers receive from their networks is 

likely to have a greater positive impact on their career development than is the case 

for female managers.  Thus, becoming part of powerful (i.e., mostly male-

dominated) networks would likely be of great benefit to women entrepreneurs.  

Obviously, this is easier said than done, in part because in many countries 

prestigious clubs and societies do not accept women as members. 

        6.13 Organizational Culture 

 According to some studies, the majority of female entrepreneurs regard the 

values, politics, and culture of the organization they work for as a barrier to their 

career development.  For example, many female entrepreneurs tend to think that if 

they are good at their enterprises, others should notice and promote them. Thus, 

they should not have to make themselves visible, promote themselves or network 

with senior managers to build sponsorship.  However, these behaviors are necessary 

for advancement in many organizations.  In addition, many female entrepreneurs 

report that they are in favor of an open culture that allows for teamwork and 

collaborations, instead of power games---which many perceive as dominating the 

culture of their organizations.   

6.14 Organizational Characteristics 
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 In addition to organizational culture, several objective characteristics of an 

organization can have a substantial impact of women entrepreneurial success.  

Examinations of the effects of a number of these characteristics on women 

entrepreneurs’ advancement yield the following conclusions.  First, there is no 

evidence that the likelihood of women advancing in entrepreneurship is higher is 

larger, as opposed to smaller, organizations, even though it would seem that women 

would be more likely to be promoted in larger organizations since there are more m 

opportunities.  In fact, the opposite seems to be true.  Second, with regard to 

promotion ladders, it can be concluded that when women work in jobs with many 

possible promotions steps rather than few, they seem to advance more. 

 Two organizational factors that have been found to contribute to women’s 

under representation in entrepreneurship, however, are starting opportunities and 

the distribution of certain important success.  Empirical evidence suggests that in 

general, men are given more favorable starting processes such as being appointed at 

higher levels and on faster tracks than women, which results in their advancing 

more in management than women.  A fourth, related fact is that high skill-level 

occupations and line positions (that is, in operations, not support areas) are more 

often held by men than women and have been found to offer more opportunities to 

advance in management and higher pay than other occupation and job types. 

6.15 Number of Women in the Organization 

Many of the negative experiences women’s especially at higher level are 

faced with at their workplace have been attributed to the underrepresentation and 

thus the “token status” women have in many organizations.  Studies report that 

women feel personally discriminated against to a higher degree if there are a low 

number of women in their organization and few women are newly recruited.  

Furthermore, the low representation of women at the workplace has been found to 

lead to a feeling of personal deprivation and stress, which may in some cases lead to 

women’s withdrawal intentions.  However, several empirical studies point to the 

fact that a high number of women in entrepreneurship makes men in the 

organization feel threatened, which has an adverse impact on women’s 

advancement in entrepreneurship.  Studies thus far suggest that there is a curvilinear 

relation between the number of women managers in an organization and the 
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likelihood for other women to be hired or promoted to managerial positions.  

According to preliminary evidence, the “ideal” percentage of female managers in 

this sense ranges around 35%.  Definite conclusions would be premature at this 

stage, though, since the empirical data are still scarce.  Nevertheless, the 

phenomenon that the entry of women into male-dominated organizations often 

leads to the men feeling threatened has been documented many times. 

6.16 Societal Factors 

The third category of factors influencing women entrepreneurs’ success is 

societal factors, also referred to as systems-centered factors in the literature.  In 

some ways these factors are the most influential ones, since they not only impact 

women’s success directly, but also influence the previously stated individual and 

organizational factors, and thus have additional indirect effects.  The most 

prominent societal factor is gender-role stereotypes, which are discussed here at 

greater length, because they have been found to be prevalent worldwide and 

influence women entrepreneurs’ success directly and by means of organizational 

systems and practices.  Other factors presented in this sections (that are different 

from but still influenced by gender-role stereotypes) include management education 

and combining a managerial career with having a family.  

6.17 Gender-Role Stereotypes 

 Many empirical studies note that gender-role stereotypes are prevalent and 

have a substantial influence on how women entrepreneurs are perceived.  Scholars 

distinguish between prescriptive and descriptive gender-role stereotypes.  

Descriptive gender-role stereotypes are defined as the beliefs that there are 

differences between how men and women actually behave and what they are really 

like.  For example, men are generally seen as achievement oriented or agentic (i.e., 

independent, decisive, forceful, rational), whereas women are perceived as socially 

oriented or communal (i.e., kind, caring, emotional).  In contrast, prescriptive 

gender-role stereotypes are norms about how women and men should behave or not 

behave.  Worldwide, women are expected to be concerned with the welfare of other 

people (nurturing, affectionate), whereas men are expected to have agentic or 
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masculine characteristics concerned with being assertive, controlling, and 

confident. 

 Numerous studies have provided evidence that the stereotype of a manager is 

very similar to the male stereotype (“think manager think male”) since both are 

seen as independent, ambitious, competent, and competitive, Schein’s (2001) 

research shows that this concordance of the male and the entrepreneurial stereotype 

was evident in the descriptions given by business students (male and female) in all 

of the five countries she examined.  The only group that did not show this “think 

manager think male” phenomenon was American female students: they saw 

successful middle managers and women in general as similar. 

6.18 Management Education 

 As the studies on stereotype threat have shown, the way men and women are 

portrayed can impact the roles and responsibilities omen choose.  In the light of 

these results, it seems necessary to examine this aspect of management education.  

Several surveys of MBA students and female managers show the management 

education is still largely dominated by a male approach.  For example, female 

students often remark that the examples used in class and the speakers invited 

hardly include women.  In addition, female professors are still a minority.  In 

general, it should be examined to what degree management education programs 

meet the needs of all students, including women and minorities. 

6.19 Combining a Managerial Career with Having a Family 

 Several empirical studies have shown that women take on the majority of 

household responsibilities and demands of children, no matter how many hours they 

work outside the home.  Many authors have thus argued that the multiple roles of 

work and home women occupy lead to time limitations and interrole conflict, which 

has a negative impact on women’s advancement in management.  The predominant 

patterns of marriage and children among men and women seem to confirm such 

propositions: Statistical evidence shows that most male managers are married 

father, whereas female managers are more likely to be single or, if married, 

childless.  However, summaries of empirical findings have shown that most 

evidence does not support the view that women’s multiple family roles cause them 
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to advance less in management than men.  Reviews of the literature show that 

marriage and/or children were either not related to, or were relatively unimportant 

for, advancement in management for men or women compared to other factors.  

Furthermore, empirical evidence reveals that when male or female managers were 

single, they reached lower managerial levels and were paid less than when they 

were married, controlling for many other factors including age.  In fact, some 

studies suggest that childless single men and women and single fathers advanced 

less than other family types.  The results may be because employers allocate pay 

and promotions based on an individual’s perceived conformity.  In line with this 

assumption, studies have reported that in the private for-profit sector, traditional 

fathers (i.e., those married with a spouse nor employed outside the home) may 

advance in management more than other men, whereas mothers with an employed 

spouse advanced in entrepreneurship as much as other women. 

CHART 

6.1

Framework of factors contributing to the success of women entrepreneurs in 

Karnataka 

After explaining the above traits of women entrepreneurs of the US, the 

successful women entrepreneurs of Karnataka were asked to indicate what according 
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them the successful traits of women entrepreneurs. Each and every women 

entrepreneur was very enthusiastic in expressing the traits. They have indicated a 

total of 62 traits, some women entrepreneurs indicated not one many attributes or 

characteristics of successful entrepreneurs. They include the following attributes or 

traits. 

1. Positive attitude 

2. Overcoming obstacles  

3. Strong mind (Mentally strong) 

4. Soft-heart 

5. Integrity 

6. Work-life Balancing 

7. Identifying right product 

8. Planning for future action 

9. Self-belief/Self confidence  

10. Passion about what they do 

11. Humble and willing to learn 

12. Ability to handle criticism 

13. Persistence 

14. Task Orientation 

15. Going beyond their comfort zones 

16. Strong sense of purpose 

17. Be Value based 

18. Trusting own instincts 

19. Setting high goals 

20. Updating knowledge 

21. Networking skills 

22. Treating time and energy as scarce resource 

23. Investing in themselves 

24. Being conservative in many matters ( Budget minded)

25. Self-Reliant 

26. Resilient 

27. Focused 

28. Open-minded 

29. Courage to be ambitious 

30. Assertiveness 

31. Hard work 

32. Being Brave 

33. Aggressiveness 

34. Having empathy 

35. Stress tolerance 

36. Energetic 

37. Being Straightforward in communication skills 

38. Being Accommodative 

39. Driven by cause 
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40. Having vision 

41. Autonomy or Independence 

42. Intuitive (Personal instincts) 

43. Distinctive 

44. Risk bearing 

45. Seeking information 

46. Exposure to media 

47. Aspirations (High level of aspirations) 

48. Attitude towards self-employment 

49. Orientation towards scientific methods 

50. Ability to take decision independently 

51. Economic Motivation (making money) 

52. Identifying problems and finding solutions 

53. Leadership 

54. Influenced by role models 

55. Ability to develop good interpersonal relationship 

56. Tolerance to failures 

57. Ready to articulate  

58. Originality  

59. Career planning 

60. Balanced their acts 

61.  Ego strength 

62. Stress tolerance 

 From out of the above 62 attributes or traits indicated as ‘traits of successful 

women entrepreneurs a consolidated list was prepared taking into consideration the 

traits which are indicated by majority of the entrepreneurs. As such 15 out of 62 

traits were selected and keeping these 15 traits which were important according to 

the women entrepreneurs, further analysis was made to know among the 15, which 

traits were considered very important. For this five point Scale was adopted for 

taking form the 350 Entrepreneurs. Accordingly the further study was made as 

indicated in the next chapter. 

6.20 Major Traits of Women entrepreneurs of Karnataka 

Following are the most important traits identified through this study. The simple meaning of 

the above traits  have been gathered from number of dictionaries and the meaning are as 

follows: 

�1�#������ attitude- A positive mental attitude is the belief that one can increase achievement, 

events, or behaviours (Wikipedia). Since it is difficult to quantify (measure) the effects of a 

positive mental attitude, it can be considered a philosophy and a way to approach life.�

Through optimistic  thought processes. A positive attitude comes from observational learning 
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in the environment and is partially achieved when a vision of good natured change in the 

mind is applied toward people, circumstances1

Positive thinking is a discipline that trains the human mind to change a perceived reality by 

repeatedly making positive mental statements. A person practices positive thinking when they 

derive a positive sense of well being, optimism, belonging, meaning and/or purpose from 

being part of and contributing back to something larger and more permanent than 

themselves. Positive thinking is a process of choosing positive emotions from stimuli in the 

environment and applying them to perceptions and beliefs. The objective is to create an 

outlook that translates into a new or better chosen reality 

2. Strong mind (Mentally strong) 

Strong–minded having very strong and def inite beliefs and opinions not easily 

inf luenced having a vigorous min, especially  marked by independence of thought 

and judgment. 

3. Integrity 

Choice to uphold oneself to consistent moral and ethical standards Integrity is the quality of 

being honest and having strong moral principles; moral uprightness. It is generally a personal. 

In ethics, integrity is regarded by many people as the honesty and truthfulness or accuracy of 

one's actions. Integrity can stand in opposition to hypocrisy in that judging with the standards of 

integrity involves regarding internal consistency as a virtue and suggests that parties holding 

within themselves apparently conflicting values should account for the discrepancy or alter their 

beliefs. 

4. Work life balancing 

Work–life balance is a concept including proper prioritizing between "work" 

(career and ambition) and "lifestyle" (health, pleasure, leisure, family and spiritual 

development/meditation). This is related to the idea of "lifestyle choice." It is the amount of 

time you spend doing your job compared with the amount of time you spend with your 

family and doing things one can enjoy. It can be difficult to get the right work-life balance. 

5. Passion about what they do 
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Successful female entrepreneurs are always passionate about what they do 

because they tend to create businesses around the things they enjoy. To succeed one 

should   have to believe in something with such passion that it becomes a reality. 

6. Task orientation 

           Task-oriented is focusing on the completion of particular tasks as a measure of success. 

7. Networking skill 

‘Networking’ Skill-A process  that fosters the exchange of information and ideas among 

individuals or groups that share a common interest. Networking may fall into one of two categories 

- social or business. In the latter category, one of the implicit objectives is to form professional 

relationships that may boost one's future business and employment prospects.  

8. Resilient 

Ability   to withstand or recover    quickly from difficult conditions. Being a small business 

owner comes with its up and downs: there are victories, setbacks, and chaos, calm waters.  

The most successful entrepreneurs are those who are resilient and able to bounce back after 

an unexpected challenge and get back after facing a setback. 

9. Hard work

  Hardworking - characterized by hard work and perseverance ,industrious, untiring, tireless. 

Hard work is the true, enduring characteristic of successful people. Hard work is the secret to 

success. Entrepreneurs have to be prepared to work long hours and sacrifice time to build up a 

business. 

10. Driven by cause 

Most small business owners are driven to succeed, they want to see their businesses grow from 

startup to established business. Drive is a very common characteristic among successful 

entrepreneurs because starting a business can be challenging and some challenges call for a 

moderate amount of competitiveness, determination and motivation in a Operated, moved or 

controlled by a specified person or source of power. 
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11. Risk bearing  

A probability or threat of damage, injury, liability, loss, or any other negative 

occurrence that is caused by external or internal vulnerabilities, and that may be avoided 

through preemptive action. Grounded entrepreneurs are a rare breed. Those women who can 

truly create and lead their own original business are a combination of visionary and realist. 

For the true female entrepreneur, the stakes may be high and odds may be long, but there is 

no other option for her. 

12. Leadership 

The position n or function of a leader,  a person who guides or directs a group. She 

managed to maintain her leadership of the party despite heavy opposition. An act 

or instance of leading , guidance and direction. They prospered under her strong leadership. 

Woman not only devises and puts down on paper her business plan. She follows it. She doesn’t lose 

sight of her goals or methods for reaching her goals. When she reaches a fork in the road she might 

explore the alternate route and add it to her business plan. However, she never forgets her vision. 

Her business plan is the written version of the vision she sees in her mind. In other words it is 

Authoritativeness, influence, command, effectiveness; sway, clout. 

13. Ability to develop good inter personal relationship

Many small business owners handle a vast array of responsibilities in their businesses, 

wearing many different hats during the course of the workday. The ability to block out 

detractions and focus on the immediate issue, task or goal as well as the bigger picture can be 

a Key trait in successful entrepreneurs. 

14. Tolerance to failure 

Being comfortable in high-stress environments. Bringing vitality and enthusiasm to work it 

seems a woman who has a straight forward withstand in her style. 

15.  Originality  

Strong feeling of  enthusiasm or excitement for something or about doing 

something a strong feeling (such as anger) that  causes you to act  in a dangerous 

way 
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An Evaluation of Personality Traits of Woman Entrepreneurs 

 6.21 Personality Traits 

The fifteen personality factors mentioned above were assessed on a five  point 

lekard scale which were assigned 5,4,3,2 and 1 marks according to the order of 

personality traits.  The marks obtained by the respondents were used to arrive at the 

personality index of the respondents by using the following formula: 

The marks obtained by the respondents were used to arrive at the Personality Index 

of the respondents by using the following formula: 

Pi =                           x100 

Where, 

Pi =  Personality Index 

PS = Personality Factors Score 

MSP = Maximum Score of the Personality Factors 

i…..n = Number of Personality Factors 



		�

�

TABLE -6.1 

Personality Traits of the Entrepreneurs 

Sl No. Personality Traits Average Score 

1 Positive attitude  3.11 

2 Strong mind (Mentally strong) 3.96 

3 Integrity  3.51 

4 Work life balancing 2.16 

5 Passion about what they do 2.96 

6 Task orientation 3.29 

7 Networking skill 3.00 

8 Resilient 3.24 

9 Hard work 2.36 

10 Driven by cause 2.99 

11 Risk bearing 3.24 

12 Leadership 4.06 

13 Ability to develop good inter 

personal relationship  

3.41 

14 Tolerance to failure 3.29 

15 Originality 2.30 

Overall 3.1253 

From above table it is observed that the entrepreneurs are very good in terms of  

Leadership, Strong mind and ability to develop good interpersonal relationship, 

since the mean values of these personality factors are as high at 4.06, 3.96 and 3.41 

respectively. In total, the average score of the personality traits among the 

entrepreneurs is 3.1253 
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6.22 Personality Index of the Entrepreneurs 

The personality index of the respondents as calculated y the formula (1) The 

personality index for the study was classified as less than 20, 20-40, 60-80 and 80 

and above.  The distribution of respondents according to the personality index is 

presented in Table 6.2 

TABLE -6.2 

Personality Traits Index of the Entrepreneurs 

Sl 

No. 

Personality 

Traits 

Index 

Number of 

Entrepreneurs 

01 Less than 20 18(5.14) 

02 20-40 83 (23.71) 

03 40-60 120(34.29) 

04 60-80 93(26.57) 

05 80 and 

Above 

36 (10.29) 

Total 350 (100) 

CHART-6.2 : Personality Traits Index of the Entrepreneurs 

A maximum of 34.29 percent of the total respondents have a personality index of 

40-60, followed by 26.57 percent having an index of 60-80 and 23.71 percent 

having an index of 20-40. Those with an index of more than 70 percent of the 

respondents have a personality index above 40.
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II. Entrepreneurship: 

For Schumpeter, entrepreneurship resulted in new industries and in new 

combinations of currently existing inputs. Schumpeter's initial example of this was 

the combination of a steam engine and then current wagon making technologies to 

produce the horseless carriage. In this case the innovation, the car, was 

transformational, but did not require the development of dramatic new technology. 

It did not immediately replace the horse-drawn carriage, but in time, incremental 

improvements reduced the cost and improved the technology, leading to the modern 

auto industry. 

Personality Traits Index of the Entrepreneurs 

Category Characteristics Competencies 

Psychological 

Need for achievement 

Need for power 

Independence, Drive 

Propensity to take risk 

Self-confidence and will 

power 

Creativity 

Ambition 

Discipline 

Recognition 

Benevolence 

Diligence 

Adaptability 

Initiative 

Identifying and acting on  

Opportunities 

Persistence 

Seeking information 

Concern for high quality 

work 

Commitment to work 

contract 

Efficiency orientation 

system, 

Scanning, problem solving 

Economic 

Raising finance 

Business Experience 

Occupational Background 

Self-confidence 

Sociological 

Leadership 

Social mobility 

Family background 

Assertiveness 

Persuasion 

Use of influence, 

Strategies 

6.23 Measurement of entrepreneurship 

Entrepreneurship in the present study is estimated with the help of five important 

aspects namely self confidence, task-orientation, risk bearing, leadership and 

originality. Each aspect is estimated with the help of an index. The aspects and the 

related variables are given in the below table.  
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6.24 Components of Entrepreneurship Index 

TABLE -6.3 

Aspects Components 

1. Self-confidence 

Confidence 

Optimism 

Independence 

Individuality 

2. Task-orientation 

Need for achievement 

Profit orientation 

Future Plan 

Imitativeness 

3. Risk Bearing 

Business Selection 

Challenges orientation 

Risk learning level 

Decision Making 

4. Leadership 

Headship 

Leadership 

Sociability 

Time Management 

5. Originality 

Resourcefulness 

Versatility 

Openness of mind 

Creativity 

The respondents were rated on a four-point scale on the component of 

entrepreneurship. The entrepreneurship index is developed as shown below: 

PI=                                                                       = X 100……(2) 

Where 

 En Index  = Entrepreneurship Index 

 Es  = Entrepreneurship Variable score 

 Ems  = Entrepreneurship variables maximum score 

 I=1……350 = Number of entrepreneurship variables. 
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Results and discussion 

The average score obtained by the entrepreneurs in each component of 

entrepreneurship variable was calculated and the resulting average score is shown 

in Table 6.4: 

6.25 Entrepreneurship of Respondents 

TABLE -6.4 

Sl 

No. 

Entrepreneurship 

Variables 

Average 

Score 

01. Positive attitude  3.93 

02. Strong mind (Mentally strong) 3.26 

03. Integrity  3.19 

04. Work life balancing 4.71 

05. Passion about what they do 3.91 

06. Task orientation 4.39 

07. Networking skill 3.24 

08. Resilient 3.66 

09. Hard work 2.15 

10. Driven by cause 2.96 

11. Risk bearing 4.55 

12. Leadership 3.11 

13. Ability to develop good inter 

personal relationship  

2.91 

14. Tolerance to failure 3.15 

15. Originality 3.19 

Overall 3.472 

The Table shows that entrepreneurship was found high in the variables namely 

individually, risk taking, profit orientation, time management and creativity. The 

mean score values of these variables are 4.71, 4.55, 4.39 and 4.10 respectively. The 

overall average of variables among the entrepreneurs is 3.472. 
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6.26  Entrepreneurship Index 

The entrepreneurship index was developed for each and every respondent by using 

the formula (2), The indices for the study were classified as less than 20, 20-40, 40-

60, 6080 and 80 and above.  The distribution of the respondents according to their 

entrepreneurship indices are shown in Table 6.5: 

TABLE -6.5 

Entrepreneurship Index  

Sl No. Entrepreneurship Number of 

Respondents 

01. Less than 20 21 (6.00) 

02. 20-40 79 (22.57) 

03. 40-60 119 (34.00) 

04. 60-80 99 (28.29) 

05. 80 and above 32 (9.14) 

                                    Total          350 

(100) 

It will be seen from the Table that out of 350 respondents, 34 percent are under the 

entrepreneurial index of 40-60, followed by 28.29 percent having an index of 60-

80. The entrepreneurs who exceed an index of 80 are 32 whereas 6 percent of the 

respondents have an index below 20. 
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6.27 Relationship between Personality Traits and Entrepreneurship 

The personality traits of the respondents are related to their psychological aspects of 

as reflected in how they view the enterprises, how they face risks and the like.  For 

this, the correlation between the score of personality variables and the 

entrepreneurship index of the respondents is separately calculated for entrepreneurs. 

The computed results of Karl Pearson’s correlation co-efficient of the personality 

variables and entrepreneurship are shown in Table 6.6:

TABLE -6.6 

Correlation between Personality Traits and Entrepreneurship 

Sl No. Personality Variables Correlation co-efficient 

01 Positive attitude  0.1591 

02 Strong mind (Mentally strong) -0.1791 

03 Integrity  -0.1921 

04 Work life balancing 0.-1121 

05 Passion about what they do 0.2916 

06 Task orientation 0.1546 

07 Networking skill 0.2216 

08 Resilient 0.5216 

09 Hard work 0.5316 

10 Driven by cause 0.4364 

11 Risk bearing 0.4667 

12 Leadership 0.5516 

13 Ability to develop good inter personal 

relationship  

0.1974 

14 Tolerance to failure 0.1821 

15 Originality 0.4661 

 It is evident from Table 6.6 that, a significant correlation is identified in 

decision making ability, economic motivation, managerial ability, problem 

recognition and willingness to take risks since their correlation co-efficient of 

0.5216, 0.5316, 0.4364, 0.4661 and 0.5516 are statically significant at 5 percent 

level. The above mentioned personality variables are positively related to 

entrepreneurship.  
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CHAPTER 7 

SUMMARY OF FINDINGS, CONCLUSION AND SUGGESTIONS 

7.1 FINDINGS: 

This study entailed “Personality traits of successful women entrepreneurs in 

Karnataka- an analytical study” was undertaken to determine the traits which help 

in women entrepreneurs to be successful in their venture. The contextual 

background for this study for because of too less number of women folk entering 

into business ventures. The statement of the problem highlighted number of issues 

such as: In ability of the women to work in a male dominate society. In India we 

have seen many very successful women entrepreneurs; they are role models for 

other women folk in India. It was felt necessary to know that traits which contribute 

for success of women entrepreneurs. The traits vary from country to country and in 

a vast country like India differing from state to state and District to District, based 

on n socio economic factors. Hence this study was undertaken to study the 

personality traits of successful women entrepreneurs with the following objectives:

Objectives of the Study: 

1. To examine the policies and programs of the central and state governments 

regarding encouraging women entrepreneurships in India. 

2. To examine various institutions offering training women entrepreneurship. 

3. To identify the personality traits of entrepreneurs to determine whether 

successful entrepreneurs possess those traits. 

4. To determine the specific personality traits which contribute for success of 

women entrepreneurs. 

This study is based on survey method under which 350 women entrepreneurs were selected 

out of 3000 plus women entrepreneurs in Karnataka. The respondents were selected from 

both rural and urban area. While selecting women entrepreneurs two criteria were followed: 

I. They should have earned a turnover of 15 Lakhs and 

II. Net profit for last three years.  
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The data was obtained through structured questionnaires from the district of Karnataka after 

collecting the data it has been analyzed and report have been presented in seven chapters. 

The major findings of the study per objective are as under: 

1. To examine the policies and programs of the central and state governments 

regarding encouraging women entrepreneurships in India: 

At present, the Government of India has over 27 schemes for women operated by 

different departments and ministries. Some of these are:   

� Integrated Rural Development Programme (IRDP)   

� Khadi And Village Industries Commission (KVIC)   

� Training of Rural Youth for Self-Employment (TRYSEM)   

� Prime Minister„sRojgarYojana (PMRY)   

� Entrepreneurial Development programme (EDPs) 

� Management Development progammes 

� Women„s Development Corporations (WDCs)   

� Marketing of Non-Farm Products of Rural Women (MAHIMA)   

� Assistance to Rural Women in Non-Farm Development (ARWIND) schemes   

� Trade Related Entrepreneurship Assistance and Development (TREAD)   

� Working Women„s Forum   

� Indira MahilaYojana 

� Indira Mahila Kendra   

� MahilaSamitiYojana 

� MahilaVikasNidhi 

� Micro Credit Scheme   

� RashtriyaMahilaKosh 

� SIDBI„s MahilaUdyamNidhi 

� MahilaVikasNidhi 

� SBI„s Stree Shakti Scheme   

� NGO„s Credit Schemes   

� Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).   

� National Banks for Agriculture and Rural Development„s Schemes    

� Rajiv Gandhi MahilaVikasPariyojana (RGMVP)   

� Priyadarshini Project- A programme for �Rural Women Empowerment and 

Livelihood  in Mid Gangetic Plains„   

� NABARD- KfW-SEWA Bank project   
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� Exhibitions for women, under promotional package for Micro & Small 

enterprises approved by CCEA under marketing support.

2. To examine various institutions offering training women entrepreneurship. 

Details of Women Entrepreneur Associations In India  

� Federation of Indian Women Entrepreneurs (FIWE)  

� Consortium of Women Entrepreneurs(CWEI)  

� Association of Lady Entrepreneurs of Andhra Pradesh  

� Association of Women Entrepreneurs of Karnataka (AWAKE)  

� Self-Employed Women's Association (SEWA)  

� Women Entrepreneurs Promotion Association (WEPA)  

� The Marketing Organisation of Women Enterprises (MOOWES)  

� Bihar MahilaUdyogSanghBiharMahilaUdyogSangh 

� Mahakaushal Association of Woman Entrepreneurs (MAWE)  

� SAARC Chamber Women Entrepreneurship Council  

� Women Entrepreneurs Association of Tamil Nadu (WEAT)  

� Tie Stree Shakti (TSS)  

� Women Empowerment Corporation 

3. To identify the personality traits of entrepreneurs to determine whether successful 

entrepreneurs possess those traits. 

Out of 62 traits identified by the successful women entrepreneurs followed 15 

traits were identified as the most important traits for success of women 

entrepreneurs. The further analysis based on assessment of personality index 

revealed that leadership is considered to be the first and most important criteria, 

this is followed by strong mind, Integrity, good interpersonal relationship to be 

the most important traits of successful women entrepreneurs. Further analysis 

indicated that personality traits could be classified into psychological, economical 

and societical traits. 

4. To determine the specific personality traits which contribute for success of 

women entrepreneurs. 

Out of 62 traits, 15 traits are more important for the success of women 

entrepreneurs 
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1 Positive attitude   

2 Strong mind (Mentally strong)  

3 Integrity  

4 Work life balancing  

5 Passion about what they do  

6 Task orientation  

7 Networking skill  

8 Resilient  

9 Hard work  

10 Driven by cause  

11 Risk bearing  

12 Leadership  

13 Ability to develop good inter personal relationship   

14 Tolerance to failure  

15 Originality  

7.2 Women Entrepreneurs and Their Problems  

The following were the problem faced by the woman entrepreneurs when they were 

interviewed. 

 Women entrepreneurs face many hurdles. Societal support is a key determinant in 

entrepreneurial establishment. The most common problem, which a woman faces, is 

the non cooperation from her husband or close family members. Majority of the 

time the family members do not motivate them. Besides they face other problems 

like mobility constraints, dual responsibility, low managing ability, risk-bearing 

ability etc. They don’t lack managerial skills but they have less promotional ability, 

which they need to improve upon.  

Scarcity of raw material and finance are another problem faced by the women 

entrepreneurs.  
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The standard of technology used by the women entrepreneurs is qualitatively low; 

they are poor in technical know-how. Transportation difficulties, improper power 

supply and telecommunication are some of the other problem faced by them. 

Marketing problem is the biggest problem faced by women entrepreneurs.   

There are some umpteen problems faced by women at various stages beginning 

from their initial commencement of enterprise, in running their enterprise. Their 

various problems are as follows:   

7.3 Arrangement of Finance: -  

For every business undertaking Finance is said to be the “life blood”, whether it is 

large, medium or small enterprise. Women entrepreneurs face the problems of 

shortage of finance on two important bases. Firstly, women do not in general have 

property on their own names to use that as collateral securities for obtaining 

loans/funds from banks and other financial institutions. Thus their access to external 

sources is very limited .Secondly, obtaining the support of bankers, managing the 

working capital, lack of credit resources are the problems which still remain in the 

male’s domain.  

7.4 Shortage of raw-materials:-  

Women entrepreneurs encounter the problems of shortage of raw-materials and 

necessary inputs. On the pinnacle of this, is the high prices of raw materials, on one 

hand and getting raw materials at minimum discount rates are the other.   

7.5 Cut-throat Competition:-  

Lot of the women entrepreneurs have imperfect organizational set up to drive in a 

lot of money for canvassing and advertisements. They have to face severe 

competition from organized industries. They have also to face a stiff competition 

with the men entrepreneurs who easily involve in the promotion and development 

area and carry out easy marketing of their products with both the  organized sector 
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and their male counterparts. Such a competition ultimately results in the insolvency 

of women entrepreneurs.  

7.6 Lack of education and prevalent levels of illiteracy amongst 

women: -   

In India, around (40%) of women are still illiterate. Illiteracy is the root cause of 

socio-economic barriers or hurdles. Due to lack of Knowledge of latest 

technological change, know-how and education creates problems before women to 

set up competitive enterprises.    

7.7 Family Conflicts:-   

Women also countenance the conflict of performing of home role as they are not 

available to spend enough time with their families. Because in India, mainly a 

woman’s duty is to look after her children and manage the other members of the 

family. In business they have to spend long hours and as a result, they find it 

difficult to meet the demands of their family members and society as well. Their 

incapability to attend to domestic work, time for education of children, personal 

hobbies, and entertainment adds to their conflicts.  

7.8 Marketing Problems:-   

Women entrepreneurs incessantly face the problems in marketing their products. It 

is one of the core problems as this area is mainly dominated by males and even 

women with adequate experience fail to make a dent. For marketing the products 

women entrepreneurs have to be at the mercy of middlemen who pocket the hunk of 

profit. Although the middlemen exploit the women entrepreneurs, the purging of 

middlemen is tricky, because it involves a lot of running about. Women 

entrepreneurs also find it difficult to capture the market and make their products 

popular.  

7.9 Lack of self-confidence and optimistic attitude amongst women: -  

   Nowadays most of the women are suffering from one major problem of lack of 

self confidence, determination, physically powerful outlook, hopefulness etc. They 

are always panic from committing mistakes while doing their piece of work, more 

over there is limited initiative of taking risk and bearing uncertainty in them. Thus 
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all these psychological factors often obstruct their path of achieving success in the 

area of enterprise.  

7.10 High cost of production:   

High cost of production undermines the efficiency and adversely affects the 

development of women entrepreneurs. The installation of new machinery during 

expansion of the productive capacity and like similar factor dissuades the women 

entrepreneur from venturing in to new area. Government assistance in the form of 

grant and subsidies to some extent enables them to tide over the difficult situations. 

However, in the long run, it would be necessary to increase efficiency and expand 

productive capacity and thereby reduce cost to make their ultimate survival 

possible, other than these, women entrepreneurs also face the problems of labour, 

human resources, infrastructure, legal formalities, overload of work, lack of family 

support, mistrust etc.  
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7.11 CONCLUSION 

It is evident from the study that women are ready to face the challenges associated 

with setting up of business. Society is very much receptive to the concept of women 

entrepreneur, so is the family. Women are not into business for survival but to 

satisfy their inner urge of creativity and to prove their capabilities. Women 

education  is contributing to a great extent to the social transformation. The future 

will see more women venturing into areas traditionally dominated by men. The 

socio background including factors, type and mode of business, training 

programmes are the important problems of women entrepreneurs in Karnataka.   

In comparison to their women counterparts who established their businesses two 

decades earlier, women who have started their businesses sometimes during the past 

decade are more likely to have the following; 

• A higher level of education, previous professional and managerial experience, as 

well as executive level experience 

• A greater appetitive for capital, both credit and equity 

• A strong motivation for autonomy and achievement 

• A dynamic personality 

• A passion for what they do  

• Creativity to innovate and implement 

• Independence and self reliance 

• High self confidence 

• Willingness and ability to take risks 

• Alertness to opportunities 

• Ability to marshal resources 

• Ability to respond to market and environment signals 
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7.12 SUGGESTIONS 

How to Develop Women Entrepreneurs?  

Right efforts on from all areas are required in the development of women 

entrepreneurs and their greater participation in the entrepreneurial activities. 

Following efforts can be taken into account for effective development of women 

entrepreneurs.  

1. Consider women as specific target group for all developmental programmers.  

2. Better educational facilities and schemes should be extended to women folk from 

government part.  

3. Adequate training programme on management skills to be provided to women 

community.  

4. Encourage women's participation in decision-making.  

5. Vocational training to be extended to women community that enables them to 

understand the production process and production management.  

6. Skill development to be done in women's polytechnics and industrial training 

institutes. Skills are put to work in training-cum-production workshops.  

7. Training on professional competence and leadership skill to be extended to 

women entrepreneurs.  

8. Training and counseling on a large scale of existing women entrepreneurs to 

remove psychological causes like lack of self-confidence and fear of success.  
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9. Counseling through the aid of committed NGOs, psychologists, managerial 

experts and technical personnel should be provided to existing and emerging 

women entrepreneurs.  

10. Continuous monitoring and improvement of training programmers.  

11. Activities in which women are trained should focus on their marketability and 

profitability.  

12. Making provision of marketing and sales assistance from government part.  

13. To encourage more passive women entrepreneurs the Women training 

programme should be organised that taught to recognize her own psychological 

needs and express them.  

14. State finance corporations and financing institutions should permit by statute to 

extend purely trade related finance to women entrepreneurs.  

15. Women's development corporations have to gain access to open-ended 

financing.  

16. The financial institutions should provide more working capital assistance both 

for small scale venture and large scale ventures.  

17. Making provision of micro credit system and enterprise credit system to the 

women entrepreneurs at local level.  

18. Repeated gender sensitization programmers should be held to train financiers to 

treat women with dignity and respect as persons in their own right.  
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19. Infrastructure, in the form of industrial plots and sheds, to set up industries is to 

be provided by state run agencies.  

20. Industrial estates could also provide marketing outlets for the display and sale of 

products made by women.  

21. A Women Entrepreneur's Guidance Cell set up to handle the various problems 

of women entrepreneurs all over the state.  

22. District Industries Centers and Single Window Agencies should make use of 

assisting women in their trade and business guidance.  

23. Programmers for encouraging entrepreneurship among women are to be 

extended at local level.  

24. Training in entrepreneurial attitudes should start at the high school level through 

well-designed courses, which build confidence through behavioral games.  

25. More governmental schemes to motivate women entrepreneurs to engage in 

small scale and large-scale business ventures.  

26. Involvement of Non Governmental Organizations in women entrepreneurial 

training programmes and counseling.  

27.  Most of the women entrepreneurs are of the opinion that because of lack of 

training, they are not able to survive in the market.  Hence, the government should 

conduct frequent training programmes with regard to new production techniques, 

sales techniques, etc. This training should be made compulsory for women 

entrepreneurs.  
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28.  Finance is the first major problem for women entrepreneurs.  Hence, the 

government can provide interest free loans to encourage women entrepreneurs. To 

attract more women entrepreneurs, the subsidy for loans should be increased.  

29.  Since the number of entrepreneurs from scheduled caste and most backward 

communities is very low, awareness is to be created those women, by providing 

special attention.  

30.  Women entrepreneurs should be encouraged to start their entrepreneurs as joint 

stock companies rather than as a sole trade and partnership concerns to avail the 

advantages of large scale operation.  

31.  Parents of unmarried potential women entrepreneurs should be encouraged in 

spending money on setting up business rather than giving preference to their 

marriage.  

32.  Marketing product is one of the main problems for women entrepreneurs. Here, 

women co-operative societies can be started to procure the products from women 

entrepreneurs. They will help them in selling their products at a reasonable price.  

33.  Improper location and inadequate infrastructure facilities are the hurdles in the 

way of development of women entrepreneurship. Hence, separate industrial estates 

may be set up exclusively for women entrepreneurs to reduce the initial investment 

and to create a special environment.
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Thus, from the above, we can conclude the following personality traits of 

Successful women entrepreneurs: 

1 Positive attitude   

2 Strong mind (Mentally strong)  

3 Integrity  

4 Work life balancing  

5 Passion about what they do  

6 Task orientation  

7 Networking skill  

8 Resilient  

9 Hard work  

10 Driven by cause  

11 Risk bearing  

12 Leadership  

13 Ability to develop good inter personal relationship   

14 Tolerance to failure  

15 Originality  

�

�
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INTERVIEW SCHEDULE FOR COLLECTING PRIMARY DATA 

UGC Minor Research Project (MRP) 

“PERSONALITY TRAITS OF SUCCESSFULL WOMEN ENTREPRENEURS OF 

KARNATAKA-AN ANALYTICAL STUDY” 

Schedule to be filled by Women Entrepreneurs 

(Please tick the appropriate Box/Boxes, as the case may be) 

Dear Madam, 

 I am carrying out the foregoing project for eventual submission to the University Grants 

Commission, New Delhi.  The Objectives of the project are : 

1) To examine the policies and programs of the central and state governments 

regarding encouraging women entrepreneurships in India. 

2) To examine various institutions offering training women entrepreneurship. 

3) To identify the personality traits of entrepreneurs to determine whether 

successful entrepreneurs possess those traits. 

4) To determine the specific personality traits which contribute for success of 

women entrepreneurs. 

To fulfil the above objectives of the project  I need to collect the primary data from 

successfull women entrepreneurs like you that the constitute the respondent of the thesis. In 

the circumstances, I would be thankful and grateful if you could spare some of your valuable 

time to fill in the following schedule. You may feel free to use additional sheets of the paper 

if necessary. I assure you that the information furnished by you is kept confidentially and 

used only for academic and research purpose. 

Your wisdom and experience will immensely help in adding value to this project. 

Thank you, 

With regards, 

[Dr. Aswatha Narayana.T]. 



Demographic Profile/ Socio- Economic Profile 

1. Name : ………………………………… 

2. Place of Residence: ………………………………………. 

3. Your residence is; 

a. Owned   

b. Rented   

c. Provided by Govt.   

d. Ancestral/Family   

e. 

PG 

accommodation   

4. What is your age? (in years):      

<20years   

20 - 30 years   

31 - 40 years   

41 - 50 years   

51 years and above   

5. Martial status?  

Single   Married   

Divorced   Widowed   

  

6. Number of dependents on you in your family; 

0 - 2   3 - 5   

06 - 8   9 and above   

7. What is your level of Education? 

a. High School   

b. PUC   

c. Diploma   

d. Bachelors degree   

e. Master degree   

f. PhD   

g. Any other professional course (if any please specify) etc.,   



8. What is the size of your enterprises: 

a. Micro (1 - 9 employees)   

b. Small (10 - 49 employees)   

c. 
Medium ( 50 - 249 

employees)   

d Large (250 + employees)   

9. What is the Sector of activities? 

10. What age did you start your own Business? 

11. Do you have a family (Husband/ Children’s) 

Husband   Yes   No 

Children   Yes   No 

12. Do you have help at home (eg. Maid, parents etc.,)?

  Yes   No 

  Yes   No 

13. Have you always worked for yourself? 

14. If no how many employee did you have before starting your own business. 

15. Is your present been the first enterprises you own?

  Yes   No 

  Yes   No 



16. If no, What happened to the enterprise(s) you have owned previously 

a. Want out of Business   

b. Are still successful   

c. Have been sold   

d Other (Pl. specify)   

17. Have you created your present enterprise yourself, or is it a family business you have 

‘inherited’ or a business you have brought? 

18. When you started your business, what were the main obstacles you faced? 

a. No obstacles   

b. 
A question of self confidence 

(believing in your abilities)   

c. Financial question (raising capital)   

d. 
lack of information/ advice on how to start on 

enterprises   

e. Finding the right contacts for your business venture   

f. Combining family & work life   

g. Others (Pl specify)   

19. State briefly how you have overcome any obstacles? (you can choose more than one 

answer) 



20. What made you start your own business? (you can choose more than one answer) 

a. Profile making money   

b. Did not want to work for others   

c. 
Want for control and freedom to make my own 

decisions   

d. Social status   

e. Self achievement   

f. Confidence in the products/ Services offered   

g. Others  reasons (Pl specify)   

21. What are the main obstacles you are facing now in the running of your business (you 

can choose more than one answer) 

a. No obstacles   

b. Combining family & work life   

c. Liquidity & other financial problem   

d. No time for training/ upgrading skills   

e.
Gaining the acceptance/ respect of people (Internally/ 

externally)   

f. Others (Pl specify)   

22.  How many hours per week do you dedicate to your business? 

23.  Do you actively take part in your chamber’s decisions making bodies? 

  Yes   No 

24. If yes in what way? 

25. Do you actively participate in decision making bodies of other organisation/ entity? 

  Yes   No 



26. If yes, which ones, (please describe briefly) 

27. What are the main obstacles that prevent you from taking part in decision making 

bodies? 

a. No obstacles   

b. Competition   

c. Family obligations   

d. To much time taken up by your business activities  

e. No interest in participating    

f. Others (Pl specify)   

28. What measures would help you to get more actively involved in the decision making 

bodies of your chamber on other organisational entity?  (please describe briefly) 


